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GDP Growth Rate



Expanding Middle Class




Retail Market Development

1 triIIion yen
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2014: First AEON mall opening/(Tan Phu District, Ho Chi Minh City)




2014: Second AEON mall opening (Binh Duong Province)




2014: Second AEON mall opening (Binh Duong Province)




3rd Mall: AEON Mall Hanoi

(Scheduled to open November 2015)

Ath Mall
Ho Chi Minh City, Binh Tan District
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sl AEON (Vietnam)

16.8 trillion
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27 stores centered

‘md Ho Chi Minh
(As of January 20 *'




Multi-Format Strategy

MINISTOP, Mini-SM



Dominant Formation in Hanoi, Ho Chi Minh City

Hanoi metropolitan area

19 million

Middle class or
better

Per person GDP USS7,500

Ho Chi Minh City metropolitan area

45 billion
USS



Japanese/Viethamese

[ocal: © Customers, local information

Global: Retail know-how, products,
human resource development













