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The Power of

Local Specialties
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Elongated Shape and Steaming-Hot Texture — Fik4n& . HR#AR

Sukuna Squash EREER

(Hida Takayama, Gifu Prefecture) (I 2 KEEE L)

“Sukuna Squash” cultivated in fertile land blessed with =203 PPN RN IE S Al
a climate with great temperature differences between TR R M A MR L e 2 T
day and night and spring water from the foot of Mount i flHi/R" L& B 1 HBLTE ST
Norikura. It is named after the “two-faced Sukuna or RSP PR R, 1
fierce god,” which appeared in the myths of the Nyu- AR IO AT E RS
kawa region, in hopes that people would become famil- Lo TEARMIE] 22T A, b
iar with it. The shape is thin and long like a sponge I TUEA-77 0k o

gourd, and you can enjoy a strong sweet taste and

steaming hot texture.

The Hida Takayama Sukuna Squash Food Master Pro-
motion Committee was established as part of Aeon's
Food Artisan project, which strives to inherit traditional
foods and skills through partnerships with producers
who are working to preserve local specialties.

SKIEFE“Food Artisan (RSCCEN)" ERHE T R
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htp://www.foodartisan. jp/
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A collage artist with a graceful style that is created by techniques
suich as giving round dimensions to paper and overlapping them.
For this special feature, the collage expresses how agriculture wil
evolve into the future combined with the growth of farm products.
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Creating the Future of Agriculture

Agriculture in Japan is lacing many challenges such as the aging of producers, a shorlage of agricullural workers, and
an expansion of abandoned farmland that is no longer cultivated. Against this backdrop, Aeon is pioneering the future of
agriculture and laking on a challenge (o establish a new model for agricultural management.

This issue features Aeon’s initiatives taken in agriculture, such as farm operations that meet international standards and
the introduction of cultivation methods utilizing the most advanced technology.

The interview with Masayoshi Honma, Professor of The Seinan Gakuin University, provides insight on the direction that

Japan’s agriculture should aim for in the future.
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Interview

Masayoshi Honma

AT E X

Japan’s Agriculture Can Change with
a Shift in Mindset

Here to provide insight on how the agricultural industry in Japan can develop as a growth industry despite facing various challenges is
Masayoshi Honma, Associate Member of the Agriculture Working Group of the government's Regulatory Reform Promotion Council,
Professor of the Department of Economics, Seinan Gakuin University, and Professor Emeritus of The University of Tokyo.
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Two viewpoints to guide Japan’s agriculture to expansion

The era of rapid economic growth in Japan in which any and all agricultural products
produced by farmers sold well is over. Moreover, the consumption of agricultural prod-
ucts in Japan is decreasing due to the declining birthrate and aging population, among
other factors. Japan’s agriculture itself must undergo a change in order to survive in the
future. The key will be for the producer’s side to take an approach from two viewpoints:
a “market-in” viewpoint and a “global” viewpoint.

“Market-in” is about producers growing agricultural products based on consumer
needs. However, today’s distribution structure makes it difficult for producers to grasp
consumer needs, as agricultural products are handled by parties such as wholesalers,
logistics providers, and retailers before they reach the hands of consumers. Neverthe-
less, if producers give up on trying to grasp these needs, products that are truly sup-
ported by consumers will not be grown. Through efforts such as making improvements
to realize pricing and taste sought by consumers, and developing new agricultural
products, it is important to create a flow that generates a virtuous cycle between produc-
tion and consumption. This will surely work as an advantage for consumers and in turn
lead to purchases.

With demand shrinking in the Japanese market, the agricultural industry will inevita-
bly look for opportunities in the international market, and having a “global” viewpoint
becomes essential. This is because if producers insist on sticking to the domestic market,
Japan’s agriculture will no longer be able to maintain itself. So, for example, why not
have rice grown in Japan be consumed in Africa one day, in addition to China and
Southeast Asia? Even though there are many challenges that Japan’s agriculture must
overcome, including how to compete in the international market against large-scale
farms with strong price competitiveness gained through integration and concentration
of farmland, and how to spread the global standard of Global GAP. among others, the
possibilities expand far and wide by assuming that there is demand for Japanese farm
products in overseas markets. Also having a significant presence are the agricultural
workers with a frontier spirit, who are applying production methods using the latest ICT
and proactively trying to expand sales channels. Their new ways of thinking and ability
to take action that never settle for the status quo have the power to lead Japan’s agricul-
ture into the future. As a working group member involved in deregulation of agriculture,
I look forward to Japan’s agricultural policies that support their activities.

Potential for development of agriculture beyond the industry
In terms of potential for development of agriculture, it may be entirely possible to expand
beyond the realm of agriculture, apart from the expansion based on the conventional
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concept of farming such as improving productivity and technological innovation. An
example would be to turn agriculture into a service industry. There are many people in
general who enjoy farm work itself and feel that the process of growing farm products with
their own hands is fun. This means that the process for producing products is viable as a
business. Looking at the entire industry, its focus is still inward and appealing points have
not fully been promoted. However, turning agriculture into a service industry will enable
amore flexible thinking to develop the sector. If this can be tackled with a spirit to “create
anew industry,” we can expect more growth and development than we can image. Agri-
culture has potential.

I believe that Aeon plays a significant role as a retailer and as a business engaged in
agriculture and product development. I hope that Aeon will create a value chain in agricul-
ture that relays the consumer’s voice to the producers, while relaying to the consumers the
special care the producers have put into their products and the appealing points. In doing
50, it would be wonderful if Aeon could not only to create added value in the areas that it is
involved in, but also comprehensively capture agriculture as a food industry with realms
beyond the primary industry, and thereby contributing to Japan’s agriculture. With its exten-
sive business field and the ability to take action, I have no doubt that Aeon will realize it all.

"
Profile
Professor of the Division
_Economics, Department
ginan Gakuin University, and Professor
Emeritus of The University of Tol e
. involved in the deregulation of agriculture
“as an Associate Member of the Agricﬁl!—-
ture Working Group of the government's
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Aiming for Agriculture that Is One Step Ahead of the Times
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Aeon enlered the agriculture business when the Agricullural Land Act was amended
in 2004. Tn order 1o olfer customers with [resher and delicious agricultural products,

it is building a business model covering from production to salcs.
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Aiming to develop agriculture by leveraging Aeon’s infrastructure

as a retail business group

Why is Aeon, as a retail business group, engaged in agriculture? One of the reasons
is because it aspires to offer fresh and delicious agricultural products sought by cus-
tomers, by reflecting custotmer voices directly to the production site. Another reason
is because it aims to establish a new style of agricultural management by capturing
issues at the production site from a viewpoint of corporate management, and by
solving problems and allaining business growth based on inlragtructure and knowl-
edge (rom (he relail business. Aeon hopes Lo link these ellorls Lo the development ol
agricullure in Japan.

Yasuaki Fukunaga, President of Aeon Agri Creale Co., Lid. (hereinalier, Aeon
Agri Create), responsible for Acon’s agriculture business, retlects on the days when
the company was just cstablished. “Having Acon engaged in farming would facilitate
mutual understanding with producers in general about cach other’s position. Tt would
also contribute to training buyers at Aeon who purchase agricultural products. And

by utilizing the customer’s voices and its nationwide network of sales and distribution,
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Food Artisan Project Expanding Across Japan
JEEERFood Artisan (RXEZA)ER

Mikasa melon
(Mikasa City, Hokkaido)
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€ et Acerala (Matabu Town,
2009 2010 2011 2012 2013 2014 2015 2016 Sukunia squash {Hid Okinavia Prefecture)
{fzari Takayama, Gilu Prefeclure} SR RALHE (i ERAAT
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Aeon could build a seamless value chain lrom production (o sales, and thereby revi-
lalize agticulture in Japan. These wete the thoughts behind Aeon enlering the agricul-
ture business. That is why we were strongly committed to making it a success.”
Eight years since its cstablishment, Acon Agri Create has expanded the business
scale through many trials and crrors. It now has 21 divectly-operated Acon Farms

with a total area of approximately 350 hectares, which is about 74 times larger than

the Tokyo Dome. In terms of size, the company has grown to become a leading
agricultural corporation growing fruits and vegetables in Japan. In 2015, Aeon Agri
Create becamne the first retailer to conduct rice farming under the Farmland Interme-
diary Management Institutions {Farmland Bauks), a system in which abandoned
farmland that is no longer cultivated is leased by the government and then sub-
leased Lo agricultural production corporations. Then in January this year, in response
Lo the rising demand lor organic agricultural products, the company acquired the
Organic JAS Cerlilication and began cultivation and shipment ol organic vegelables
This is onc of many new cfforts being promoted by the company. In the arca of
distribution, Acon Agri Create began building an independent distribution network
connecting Acon Farms divectly with Acon stores since 2016. The products are sold
in stores as early as a few hours from harvest and 24 hours later at the latest. This
delivery time is one to two days shorter compared with agricultural products in
general that go through wholesale markets and distribution bases. These agricultural
products delivered to Aeon stores are sold as “vegetables picked this moming.”
Today, farmers in the vicinity of directly-operated farms are also participating in the
distribution network. Joint delivery is increasing the handling volume of fresher
agricultural products.

Aeon is also focusing on a project Lo preserve excellent local foods through col-
laboration with municipalities and producers in the communily. ILis the Food Artisan
Project launched in 2001 with an aim Lo pass local food cultures onto the nexl genera-
tion. The Project has now expanded lo 37 ilems in 27 prefeciures. [Uis helping the
continued cultivation of local agricultural products, the succession of production
techniques, and the fostering of local brands. For some foods such as Mikasa melon
grown in Hokkaido and Banpeiyu from Kumamoto Prefecture, Acon provides sup-
port for export and conducts sales promotion campaigns at Aeon stores overseas.
Meanwhile, the Project scope has expanded to include development of processed
foods using the ingredients. New products such as sweets, beverages and pickles are
being developed every year through collaboration with food manufacturers and
delivered to customers via Aeon’s nationwide nerwork

Aeon has sought to evolve its businesses always with the customer’s point of view
ag ils core. Likewise, in the lield of agricullure, it aims 1o achieve innovation in agti-

cultural development in a way that is distinclive of a relail business.
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Aiming for
“Safety and Security”

at International Standards
FIR PR EIBRbR R 2 4 L 20

In the area of certifications under Good Agricultural Practice (GAP) outlining the
safety of managing agricultural sites, the Ministry of Agriculture, Forestry and Fisher-
ies has formulated a policy in May 2017 to increase the number of GAP certifications
by more than three fold by the end of FY2019. Aeon has been a pioneer in the

industry in promoting efforts to acquire certification under GAP.

GAP Aiming for “Management Safety”
B ZEREHIGAP

Food safety
BRRE

Occupational Environmental
safety protection
FHRE IR

GLOBALG AP

Global GAP is one of the most widely accepted GAP
standards in the world, with more than 170,000 farms
certified in 124 countries
EHRCAPRERBELRMGAPIREZ—, HAT124MERN17H
RRGEBUSIME

AHES L, RMOK BB T1E201 94 A Z i R dl
A 22 VR B A ME (GAP) AR 15 B A
I3 5 BA 776 o KBESURAT A0 FIRIF GAPIAGE o

Linking efforts in “Global GAP” to improve management

Food “safety and security” is not just about transparency in knowing who pro-
duced a product. A third party must recognize the safety of the “food” itself, the safety
of the producer’s “work environment” and the consideration for “the community’s
environmental protection” in farm operations, while “management safety” must also
be guaranteed. Only after all of this is in place is food “safety and security” ensured.
This approach is in line with the concept of GAP that is well established among pro-
ducers and consumers overseas. By acquiring GAP certification, a producer receives
endorsement by a third party, leading to chances to expand sales channels. Further-
more, acquiring the certification is not the goal but a part of an ongoing process to
improve the operations of a farm. These initiatives are highly significant in the

endeavor to achieve sustainable agriculture, but GAP certification in Japan is not as

w

14

= e g =

1. Work processes such as “hand-washing,

attire,” and “clean and tidy” are posted in words and illustrations at the work site. The same rules are followed
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BARAESD, AN ST % A A AAIE T 518

“HBPKER{R RIS = AR, G2 e P BIPRIUE A FRIS L

TUIY % G L 20 JXEAEGAP, (RSN —BLEIEAE = E R
L o A H I GAP IEHBY T RHEIE = 500ART , Mifi
TR KBBAIINLZ o b, IHGAPIAREI AR T, A ST 2
REAERIAIEE TS5 o (ESCHURT RS R AL 1T T, 557
TF GAPAGE B A, (HEE A, 1T 55 = 77 AR 2 2
A IREHAE R ERCIBRAFRAE , GAPMEEA AR o

# e, o T SRS

to secure the produce quality. T HIAERAXFRHEEGRE T EE - HEER SUESR, BDETH—E, MR BAR,

2. Ensuring safe storage and management of farm equipment to secure I ' safety. #EfE?

SRESHETHE HRATHRS,

3. Confirming work details and precautions at morning/afternoon briefings to promote higher productivity. Ef&F44 FEMELRABISIEEM 1284578508,
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widespread due to reasons such as low awareness of the importance of third-party
certification and costs related to acquiring the certification.

Against this backdrop, Aeon has recognized the importance of GAP from early
on. In the product development of Aeon’s private brand “TOPVALU Gurinai,” it
formulated voluntary standards with Eurep GAP *' as a benchmark. Aeon has offered
customers with agricultural products produced under appropriate control systems by
having the producers conform to these standards. Then, when Aeon Agri Create Co.,
Ltd. was established in 2009, it launched initiatives related to Global GAP, which are
effectively the global standards among many GAP standards and considered a pre-
requisite for international transactions. Since then, the company has continued farm
operations in accordance with Global GAP. Today, its headquarters as well as all
directly-operated farms have acquired the certification. In the all-employee meetings

held once a month, the employees take the initiative to discuss various on-site man-

hemical hi

agement related issues such as agro fertilizers, and

work styles to make improvements in operations. These business improvement activi-

ties have taken root as a system involving the entire company.

Contributing to increased production of agricultural products in Japan by
spreading GAP

Aeon Agri Create Co., Ltd. is also actively engaged in spreading Global GAP in
Japan. The company is providing support for acquiring the certification to Aeon
Group buyers and contract farmers and even to general producers who aim to acquire
GAP certification but do not do business with Aeon. Such support include providing
free Japanese-version manuals translated in-house, accepting farm tours, and organiz-
ing seminars.

In light of the rising needs for truly safe and secure agricultural products through-
out the world, Aeon formulated Sustainable Procurement Goals for 2020 in April this
year. For Aeon’s private brand “TOPVALU” agricultural products, the Goals aim for
100% acquisition of the GFSI-based GAP*’. Aeon aims to expand the circle of pro-
ducers engaged in Global GAP in Japan and increase agricultural products with cer-
tification handled at Group stores, while helping increase the production of Japanese

agricultural products that meet global standards.

SPECIAL FEATURE Creating the Future of Agriculture 14 F#i 4 Ik %

Global GAP seminar held by Aeon Agri Create Co., Ltd. for
producers aiming to acquire certification
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Global GAP Initiatives Are Changing the Mindset of Employees

i AERGADP” BIES B R R TR

Aeon bagan handling our tomatoes as patt of its

after the Great East Japan Earthquake with aspirations to “sell HEARIERHRKE
Tohoku food products across the country.” We then began efforts
telated to Global GAP based on advice from Aeon that we should
seek to produce products that meet international standards in the
future. Thanks to farm tours, trainings and ather support from Aeon g 40 s 9m 0 37 203 1| 22
Agri Create Co., Ltd., we acquired certification in March this year. g3 ARUS TIATE,

restoration support  FRERAMEE kEFERHDIE
CEEE RER
Y S5 TESE . AKRERRRY
BNEMRREFIDEN R T2
BANFFHIRMSIRCAPIEL ST
A7 fEAeon Agri Create Co., Ltd.
5T

These activities have made us recognize the importance of creating BANFEEIRT RS+ T 1T

Junichi Kawamura
Seriior Maraging Dircetor of Smile

Farm Ishinomaki Co., Lld. Produces ness of safety and security, and the worksite is now always tidy and
mid-sized and cherry tomatoes with clean. In addition, by attending study sessions organized by Aeon, we
greenhause cultivation learned about Glabal GAP tagether with intermediate whalesalers,
NI S5 — which led to closer communication with them. As a next step, we

2 warker-ftiendly environment, which also becomes important in -~ FIEZBEHANEEY AT Fi
developing successors. Our employees have developed an aware-

Smile Farm Ishinomaki Co.. Ltd. (A& hepe to strengthen sales through PR by informing consumers about 1y sz sneye
B, WEREARREFTERANRNENE  how our products are grown in a safe and secure enviranment.

HIELN

*1 Predecessor of Global GAP. Renamed Global GAP in 2007. *2 GAP is approved by Global Food Safety Initiative. Global GAP is included in this.

“1 Good Agricultural 2 RN 2IGAP". '3 Global Food Safety Initiative £ HIGAP

LMGAP LB EFRP



Technology

Contributing to the Development of
Japan’s Agricultural Technology through
Collaboration with the State

and Community
55 M X k2 B 1 o H AR RO AR & e i otk

Aeon Agri Create Co., Ltd. (hereinafter, Aeon Agri Create) has been working to put the
techniques of experienced producers into data form and manuals with an aim to pass
agricultural technology on to the next generation. Agriculture Cloud is also being used to
assemble the knowledge held at Aeon-operated farms located throughout the country. The
company has been enhancing efficiency in production through these initiatives.

In 2014, Aeon Agri Create began to take part in the Support Project for Accelerating
the Introduction of Next-generation Greenhouse Horticulture promoted by the Ministry
of Agriculture, Forestry and Fisheries. In May this year, after two and a half years of prepa-
rations, tomatoes grown at the Next-generation Greenhouse Horticulture Project site in

Saitama (Aeon Saitama Kuki Farm) were shipped for the first time.

HT R {RfE R LR, Aeon Agri Create Co., Ltd. ¥
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Launched a Next-generation Greenhouse Horticulture Project utilizing
the most advanced technology
The Support Project for Accelerating the Introduction of Next-generation Greenhouse
Horticulture aims to reduce costs through integration of facilities on a large scale and to
achieve year-round planned production by means of advanced environmental control
technology utilizing ICT. By realizing seamless operations from production to preparation
and shipment with the introduction of advanced technology, the Project is expected to
improve the income level of farmers and create employment in the community. As one of
the 10 sites developed by the Project, the site in Saitama is operated by Saitama Next-gen-
eration Greenhouse Horticulture Consortium initially established by four parties, Saitama,
Prefecture, Kuki City, Aeon Agri Create, and Aeon Retail Co., Ltd. It began operations as
atomato farm directly operated by Aeon and was later joined by JA Zen-noh Saitama and
Saitama Next-generation Greenhouse Horticulture Tomato Research Society in 2015 to
promote the initiative.

The environment inside the greenhouses is automatically controlled 24 hours a day

using the most advanced technology. Such examples include using vaporization heat of

JABIR A AT — RhbE Z3iH

SR IR R AR Z A0S R 7 T B
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SEILAAETIINE A o BUS, SRAIAIHRAR , FHRM A= SIRCH]
Y — A sRERE, R R MM, Sy 24 Hid 2200
KL o I (E HA BN T 100358, Heh R SEHbR )
HIE R L A ¥ . Aeon Agri Create Co., Ltd. . Aeon Retail Co.,
Lad.(PY75 R, LT BT R 7. F12015 6
JARREE RRHT - FORER ZPEIRT T S A, St
Heko5 H 90 o

R NI ERSER AR RIAR , WT24/ 1 ah il fla,
FIF ST SN SRIGE TS , ik BT - B A
RSN PRI E A PR, HURCO » (R TR REARE
TRt I, XL TICTIER & FRBLEHI R
EaNEi=

Saitama Prefecture, Production/
AEON AGRI CREATE Co., Ltd.  Demonstration
Wi Lo

Saitama Prefecture, Kuki City, JA Zen-noh

Horticulture Tomato Research Society
WER ABET JASRSE HEF—RIGEELEL
e

Saitama Next-generation Greenhouse Horticulture Consortium
BEHF—RREEZKE

Sales .
s AEON Retail Co., Ltd.

Saitama, Saitama Next-generation Greenhouse Dissemination
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Bottom: Performing integrated environmental control utilizing ICT

SEHEER ICT BARKER S IRTHEH

mist to cool and adjust humidity in the greenhouse, heaters using wood pellets produced in
Saitama Prefecture for heating, and adjusting supply of culture solution according to CO2
(to promote photosynthesis) and sunlight irradiation, which are all automatically operated
by the integrated environmental control system using ICT.

Hydroponic culture is used as the cultivation method of tomatoes. By adopting a low
four-stage, dense planting cultivation technique, nutrients absorbed from the roots are fully
sent to the fruits to enhance the rich flavor of tomatoes. The low stage cultivation that limits
plant heights to the height of workers makes harvesting work easier and also contributes to
higher productivity and lowering production costs.

To facilitate future applications of knowhow related to facility operations to other pro-
ducers in the Prefecture and across the country, the site area of each greenhouse unit is
designed in small lots of 30 ares. There are 11 units set up at Aeon Saitama Kuki Farm. In
addition, year-round production is made possible by shifting the planting dates, and there-
fore an annual shipment of 1,000 tons is planned.

Yutaka Shinozaki, Executive Director, Department of Agriculture and Forestry of the
Saitama Prefectural Government , talked about the expectations for Aeon. “We hope that
Aeon will not only serve as a pillar of agriculture by leading the industry with the introduction
and utilization of advanced technology, but also make extensive efforts to promote agricul-
ture in the Prefecture, ranging from employment and training of new agriculture workers to
product sales at Aeon Group stores. As a model case of future agricultural production, the
Project has attracted attention from producers in the Prefecture as well as from around the
country as it is the only Project site in the Kanto region. We are looking to spread the success
at the Saitama site to other farms, and introduce technology in production areas and produc-
ers in the Prefecture.” The prefectural government considers the environmental control
technology used at the facility can be applied not only to tomatoes but also to other vegetables
and flowers produced in the Prefecture. With the Project’s demonstration results drawing
high expectations and attention, Aeon’s role will be to feed back the findings to local produc-
ers through cooperation with the Prefecture and thereby contribute to the development of
local agriculture.

Aeon Group stores have begun selling the tomatoes produced at the Farm. The next stage
will involve reflecting customer voices in the production site. Together with the government,

community and producers, Aeon will continue its challenge to further develop the Project.

Top: Realizing stable supply of delicious tomatoes at affordable prices
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SLMEEGALS Igmlﬁ::fa!g!al a Corporate Mission

Sustainable Development Goals (SDGs) are common goals for the international community that pursue prosperity while protecting
the global environment and the lives of the people. This series introduces initiatives taken by Aeon to achieve the SDGs.
“OFFEER R B R (SDGS)" RAUNERFE M. BATRIBRIMEMASKEFNERAI SRR BIR, RYINBKIEDSTISDGsHTHREE,

Future

Giving Dreams and
Hope to Agriculture for

the Younger Generation
R A FTH A S 7 S ROl

Volume 1

Mobile Sales m=zex

Y
Young employees assume tasks from early on and are
actively involved in responsible positions
FRAFRERENEE, WAFANHERT LIRS

Aeon Agri Create Co., Ltd. (hereinafter, Aeon Agri Create) is actively engaged in employ-
ment and training of young personnel.

Aeon Agri Create Co., Ltd. B TSR RERAA -

Training young personnel who will bear the future of agriculture

‘When Aeon Agri Create recruited 40 new graduates the year before last, many students
with high aspirations “to develop agriculture” and “to change Japan’s agriculture”
applied, and the ratio of applicants to the number to be hired reached 100, the highest
ratio among Group companies. The reasons for this include how the company has
offered young employees to continue active involvement through rewarding jobs,
besides having a complete personnel and training system. Companies in general nor-
mally have systems in place related to personnel, training, and welfare and benefits, but
in reality many agricultural corporations do not have these systems established.

The personnel training of Aeon Agri Create offers even inexperienced employees
opportunities to learn about agriculture from scratch, and educational programs includ-
ing training programs for farm managers, administrators and executive managers, so
that its employees can acquire knowledge on farm operations and management skills. In
addition to the training programs, the Aeon Group network is used to allow employees
to work at agriculture produce sections of Group stores and have a chance to receive
feedback from customers. Through all of this, the young employees become responsible
for rewarding jobs from early on and are engaged in farm operations while developing
a business mind. There is a range of opportunities offered in accordance with an indi-
vidual’s wish and aptitude, for example, as a farm manager who leads employees of all
generations, or as a quality control manager responsible for disseminating Global GAP
inside and outside the company. Furthermore, participating in Group common educa-
tional programs develops contacts with employees engaged in other businesses to foster
views that are beyond the framework of agriculture. Expectations are high for the young
employees to pioneer the future of agriculture with innovative ideas.

In terms of welfare and benefits, Aeon Agri Create grants annual paid holidays and
allows employees to take turns for holidays even during peak seasons. There are many
women active in the workplace, with as many as 11 employees who have experience
working as a farm manager. A system is also in place for maternity leave and work
styles to assist childrearing, and three female employees have already used the system.
Having such systems that encourage active work long into the future ensures a high
retention rate of strongly motivated agricultural workers, which in turn will lead to
strengthening the foundation of a sustainable agriculture.

By establishing a system to train young personnel and encourage their long and
active involvement, Aeon Agri Create aims to transform the image of agriculture from
the conventional “difficult, dirty and not cool” to “cool, inspiring and able to earn a
good income,” and to make it one of the attractive industries for young people to work
in. The company strives to inspire the young generation with dreams and hope to
develop agriculture, because it firmly believes that this will lead to continuous supply of
fresh and delicious agricultural products to the customers.

11 /EONMagazine 2017 August Vol.58

BRI S IR AR R R AL

W%, Aeon Agri Create Co., Ltd. 5184 T 40 4 Rk k4,
s AT BRI KL 10065 , JX— f5 55 8 SREA fll 2
o MU AR RO R H AR X — G
SRR . 2 FTCAREHBLXFIIR , B T %2 AR LR
NERRE T AR RWIEERN TAT &b, 2RI AS5
BRI RE RSB T o Rl b A SRR R
SIS 4, (L BRBEAR RS A B kPR L
JRBERERBIHIE o

Aeon Agri Create Co., Ltd.f£ A A 85 75 th i i T ik JC
ZUENEHRAMIT &, URRSK FIE  GEENRT
WHESFBETIIE , 1h2 )8 B L i &ebh 8 B I RNRRAT FE g o
BRESN, 1228 S0 FAKE SR R4S, B2tk b1 T et ARE
S A7 i S A R T I Lo L2 o L X
AT, AERAA R T TR B RS ZBIMAR) TIE, HRatim
IR FFRASAHIZE o B, 1RO S AN RSB DY TR A i,
AR A FININE R R FRGAPHISHE B I BEA, Al T
SRR AR AT RS AR TIEFE o Hoh, Wit HLmE
B, 7 5 L R, DL T R TR
RAAT AL SRR o WIRFAERR A I ST, R R
(APES' N

TERIRIFFEFTT , Aeon Agri Create Co., Ltd. BHEIE
T, BRI I A RS LMET R T IS, ARl
AT LMEIR A1 14 o WO, TN LR | B LTI Sl
W 5ei, FIT 30 L EE R —BIE o (RIXFERER AT
F LA R 6 R B TR LI ER fll & 1%, ki
ARl T RS TR IER o

A AR AL, BRRERIIEIR TIER iR,
FHIEE A S L A OO LI BN ik 25010 3K (365 L I - A5
) "HA S (T B BRSSO R A TR
Bk z—, ik ik R A OIS S A A R IR
ST , X — BRI IR 1 2R SOk 27 i o

o 4 -~ L) -
The mobile sales vehicle notifies its arrival with music
and an announcement. The vehicle equipped with a
drive recorder also assumes a role in neighborhood
crime prevention.
ERN HENBANBHNERE, MTRAHFTRN, QR
ERIBBRICENIER,

Bases in Town Creating Communication Anew
ER PR S FRRNIER

Aeon has been conducting “mobile sales” as a measure to support shopping in the disaster-stricken areas
of Tohoku region and Kumamoto Prefecture as well as areas with declining population. Furthermore, Aeon
also began mobile sales in urban areas starting with Chiba City in November 2016, based on the assump-
tion that there must be customers such as the elderly and those busy with nursing and child-rearing who
cannot go out to shop.

Customers calling out to each other and enjoying shopping
“Look, the mobile sales vehicle is here!” Elementary school children on their way home call out cheerfully as
an Aeon employee waves to them. Customers who live in the neighborhood start to gather one after another.

This is Mobara City in Chiba Prefecture with a population of approximately 90,000 people. In May
2017, Aeon Mobara Store located in front of JR Mobara Station began mobile sales in districts without
retail stores in the neighborhood. Loaded with around 350 items such as food and daily necessities, the
vehicle makes the rounds in town, stopping several times at locations such as parking lots of hospitals and
housing complexes to sell products. The clientele of Aeon Mobara Store has many elderly customers who
come by bus or taxi. Because the number of buses in operation is limited, Aeon through cooperation with
Mobara City and residents’ associations had been considering again and again about providing shopping
opportunities by going to the customers.

At the mobile sales sites, the “distance” between Aeon and the customers is close. Aeon employees help
customers who need assistance in walking, and they may call on homes of customers who are hard of
hearing to notify the vehicle’s arrival. There is no break in the conversation between the employees and
customers while they shop. Requests are also accepted for products not available on the vehicle and deliv-
ered in the next round. These detailed services have been well accepted, leading to requests to make rounds
in new areas. In just three months since the launch of services, Aeon Mobara Store has expanded the sales
area from 11 to 18 locations.

Launched as a measure to support shopping, mobile sales is also encouraging customers to go out.
Customers call out to each other in smiles and are enjoying shopping. Moreover, municipalities and
communities have high expectations for the mobile sales vehicle as a “neighborhood watch” because
making rounds in the community also works to prevent crime. Aeon Kamatori Store in Chiba Prefecture
has now begun mobile sales starting in July, and Aeon is studying to expand the number of stores offering
the service. Serving as a base for the local community just like Aeon stores, Aeon’s mobile sales vehicle is
headed to the customers as always.

Sustainable Development Goals (SDGs) 17 goals and 169 targets adopted by the United Nations to be achieved by 2030
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Epicurean Delights

the natural features and values of each country.

Japan, China and ASEAN(Thailand) “Fully Enjoying
the Sweetness of the Harvest”
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Sesame Dumplings =+

Dim sum full of flavorful sesame ]
BREEEHL TR

“Sesame dumplings” are sesame bean paste wrapped in a dough made of rice flour
with water and sesame oil which is then covered with white or black sesame seeds
and deep fried. It is an auspicious confection made to give thanks for the harvest
and made in a round shape which is important for the “Mid-Autumn Festival”
Sesame dumplings are a representative sweet dim sum of China using plenty of
sesame and is valued as having a medicinal effect for longevity.
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Food is what sustains a healthy life and is also culture portraying

‘Where there is delicious food, there are people full of smiles.
This issue features epicurean delights that bring smiles to the people of

KR LTI Il B2 % i 2 BRI, ot T LA S £ 2% X L

Sankaya Fak Thong

“Sankaya Fak Thong”

Whole squash pudding
FEA—RAEMAHT

“Sankaya” which is a coconut milk with duck egg cream is poured into “fak
thong (squash)” with its seeds taken out and then steamed whole into

a pudding. During the Thai harvest festival “Loy Krathong Festival”,
“sankaya fak thong” made with squash in season are lined up along the
stalls standing side by side.

MBS ER&HYYE" Sankaya  ENFIEEFHIRMTH9 Fakutong (F/1)"
2@, RE-BAIB/NRFERANE T, EREFLCE KT EaEm 2 A#A
REREA £ EAE L RES A% IR 1R “Sankaya Fak Thong”.

Kuri Kinton =2m

Traditional sweets enjoying the natural taste of chestnuts ]
RHRETREH G

Japan’s “choyo no sekku” (Sept. 9 lunar calendar), which means harvest festival, celebrates

the eating of chestnut rice and chestnut confections, so it is also called the “chestnut festi-

val”. “Kuri kinton” is made by crushing steamed chestnuts, adding sugar and then squeezing

in a cloth into a shape of a chestnut. It is said it originated in the Ena region in the southeast-

ern part of Gifu Prefecture which is famous for chestnuts.
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Striving for a sustainable society, Aeon continues environmental preservation and social contribution activities with local communi?ies.
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Aeon Cheers Club Elementary and Junior High School
Students Participate in a River Water Quality Survey

The Aeon Cheers Club takes on regional environmental activities based out of
Aeon stores throughout the country. The club participated in a “Nationwide
Survey of Water Environments Near You”, conducted by the National Water
Environment Mapping Committee as part of June being a month to think about
the environment. Approximately 380 elementary and junior high school stu-
dents of the club learned about the water environment of rivers near each site,
and deepened their understanding of rivers which are the habitats of fish and
aquatic insects. The results of the survey will be released as a national water
environment map and will be used to understand changes in the water environ-
ment and its factors.
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25" Anniversary of Tree Planting Activities. Planting Area Cleaning and
Weeding Carried Out at About 1,500 Stores Nationwide

Aeon has designated the year from October 2016 as “The 25th Anniversary of Aeon Tree Planting” and
implemented various initiatives such as tree planting and forest conservation awareness raising events.
In June, which is environmental awareness month, tree planting activities were held in five locations in
Iwate, Miyagi and Fukushima Prefectures in the hopes for reconstruction of the Tohoku region. In
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addition, on the 11th which was “Aeon Day” *, “Aeon Hometown Forests Program” activities were held 1 BEED, S5 SRR RRERAED

to clean and weed the planting areas of the Group’s approximately 1,500 stores. Environmental conser-

vation activities will be proactively continued.

*0n the 11th of every month, all Aeon employees do something to contribute to the community

“Cambodia Phnom Penh Tree Planting” Held at Wildlife
Reserve to Regenerate the Forest

AEON Environmental Foundation’s aim is to revitalize the forests of wildlife
reserves and the conservation of biodiversity. As part of its efforts, trees have
been planted since 2015 in a three-year plan to help preserve Cambodia’s larg-
est wildlife reserve in the capital Phnom Penh. This year being the final year, a
total of 800 volunteers from Cambodia and Japan planted 7,000 native saplings
in June. In the three years, a total of 21,000 saplings have been planted.
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Join Hands and Foster the Power of Hometown “Nigiwai Tohoku”

HERE, BERAYJSHNE, “FHRL”

Aeon is conducting a variety of initiatives in partnership with people across Japan and around the world,
from the Tohoku region as the starting point, to work toward a future filled with smiles.
FKEEA T BIRFWRREIAR, MRILBXNER, SEASH HRAEENARBRTART SMEHET,

Planting of Approximately 250 Yuzu Trees in Kesennuma Ooshima,

Miyagi Prefecture

On April 15, Aeon Co., Ltd. conducted a tree-planting activity “Restoration Yuzu Tree Planting” jointly
with the NPO Forest Building by the Ocean group and the Kesennuma Ooshima Tourism & Conven-
tion Bureau. In order to revitalize Oohsima before it is connected to the main island of Honshuu by a
bridge in 2019, 250 yuzu saplings were planted in the Ooshima Isokusa area. They were planted in
the hope that the “northernmost yuzu” would become widely known.

Donation Presentation to Support the Children Affected by

the Great East Japan Earthquake

The donations received from Aeon Group store customers for the “Aeon Happy Yellow Receipt Cam-
paign” in support of the Tohoku region totaled 103,092,023 yen. The money was presented to funds
in Iwate, Miyagi and Fukushima Prefectures to help children go to school. The donations have been
accepted since 2012 and the total for the three prefectures is approximately 597,750,000 yen.
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“Nationwide Disaster Prevention
Caravan” Held with
the Scout Association of Japan
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Aeon is holding a “Nationwide Disaster Prevention Caravan”
with the Scout Association of Japan from June to December at
about 70 locations including Aeon Malls throughout the country.
Prior to this, a kick-off event was held at Aeon Mall Kumamoto
for two days from April 8 with activities such as “simple stretcher
making and transport experiences.”
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Hands-on program with Boy Scout children
SEFEOBFN—RRET HRED
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1st Place in the “100 Best Companies Where
Women Play Active Part 2017” “Active Use of
Women's Ability” Category
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El Aeon Co., Ltd. was awarded first place in the “Active Use of
Women's Ability” category of the “100 Best Companies
Where Women Play Active Part 2017,” a list created by
“Nikkei WOMAN” and the “Nikkei Womenomics Project”
ranking 4,300 companies. Aeon was highly rated as a dedi-
cated organization for promoting diversity, diversity promo-
tion activities as a group and the implementation of training
for female employees across the organization.
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Taking Root in the Community, With Adoration for 10 Years

Participating stores

34’4,000 locations

Sustainable Procurement Policies and Goals
Established so “Safe and Secure” Products
Can be Continued to be Provided

Aeon established an “Aeon’s Sustainable Procurement Policy”
and “Sustainable Procurement Goals for 2020” for agricultural,
livestock, fishery, paper/pulp/wood and palm oil products. By
promoting the procurement of products produced under global
standards in accordance with the “Sustainable Development
Goals (SDGs)" adopted by the United Nations in 2015, we will
contribute to the realization of a sustainable society.
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2017) and is being used for the promotion of regional development.
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Cumulative number of cards issued
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Aeon’s E-money “WAON” (Newly issued cards)

Signing ceremony
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SKHEER FHM “WAON" & (3 &47)
Issued on April 2
Suito Tokushima WAON
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held at a hotel in Tokyo (Center right: Chairman of the Board Hiroshi Yokoo)

Fair Held to Introduce the Appeal of Vietnam
After Concluding a Comprehensive Memorandum
With Hanoi City

Aeon Co., Ltd. and the Hanoi People’s Committee concluded a
“Comprehensive Memorandum of Understanding on Invest-
ment and Business Promotion in Hanoi”. Both parties will
cooperate to economically revitalize the city and to develop the
region. As part of the efforts, “Aeon World Festa Hanoi, Vietnam
Fair” was held at Aeon Laketown mori (Saitama Prefecture) from
June 5-11.
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On April 27, Aeon’s E-money “WAON” entered its 10th year. The “Gotouchi (Regional)
WAON" which donates part of the amount used to local municipalities has reached
over 130 types. The total contribution amount is 984,140,000 yen (as of end Feb.
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Opening of the “Aeon Xicheng Store”
in Wuhan, China Which is Achieving
Rapid Economic Development

Aeon (Hubei) Co., Ltd. opened “Aeon Xicheng Store” which is
the third store in Wuhan, China. As a key store in the “Kaide
Xicheng” shopping center, farm-fresh vegetables and a wide
selection of high quality, fresh foods will be available for a
higher quality of living for customers in this area of rapid eco-
nomic growth. With the opening of this store, the total number
of GMS supermarkets in China is 50.
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Aeon Xicheng Store KEEFRHUE

My bag made with recycled PET bottles
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100% Recycled “My Bag” on Sale to Aim for
the Realization of a Sustainable Recycling-
Oriented Society

“My Bag” made of 100% recycled PET bottles have gone on
sale as part of the “Bring Your Own Shopping Bag Campaign”
which has continued since 1991. The aim is to reduce the
amount of CO2 emitted during the production of plastic bags.
On the clasp of the bag is the logo mark for the national move-
ment supported by Aeon “Cool Choice” which aims to realize
a low-carbon society.
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Award ceremony held in Hanoi
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New Company Opening Ceremony in Shanghai,
China as a Development Base for IFM in Asia

Aeon Delight Co., Ltd. held an opening ceremony for “Aeon
Delight (Shanghai) Facility Management Co., Ltd.” which con-
ducts IFM* consulting to Chinese companies in China, where
social infrastructure maintenance and urbanization is progress-
ing and high quality facility management services are in high
demand. The new company will promote consulting-style IFM
sales to propose solutions for corporate management issues.
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* Integrated Facilly Management, to provide optimal services related to facily operation
management and contribue to the growth of customers as a strategic partner.
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“TOPVALU plump broiled white fish” went on sale on May 30. The fish used is
pangasius which is Aquaculture Stewardship Council (ASC) certified as a marine
product cultivated in a way that is environmentally friendly taking into consider-
ation local communities and human rights. The product was developed for the
environment awareness month and the marine environment preservation promo-
tion month of June for the Group maximum of 1,700 stores nationwide.
5A308, FASET “TOPVALU ASaiiiie"  iaEm 7 HaaTHg, %
BRASA AT FIAAK ARG ASCINER AR, 106 AIFHA BFIEHER
SRR ENE R ELENKERARS 1 700K EHITR.

Honorary Chairman and Adviser Takuya Okada
Awarded Medal of Honor From Hanoi City

Aeon Co., Ltd. Honorary Chairman and Adviser Takuya Okada was
awarded a Medal of Honor from the Hanoi People’s Committee for
contributing to the development of Hanoi. The effort put into the
development of Hanoi’s retail industry was recognized. Starting with
activities such as tree planting, environmental and social contribu-
tion activities, the opening of the first store “Aeon Mall Long Bien”
and the partnering with the local SM company FIVIMART.
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GROUP COMPANIES £

[Pure holding company]
AEON €O, LTD.

[General Merchandise Store Business]
AEON Retail Co., Ltd.
AEON Hokkaido Corporation
SUNDAY €O., LTD.
AEON KYUSHU C0., LTD.
AEON SUPERCENTER Co., Ltd.
AEGN.com Co., Ltd.
AEONBIKE €O, LTD.
AECN Bakery Co., Ltd.
AEON LIQUOR €O.,LTD.
AEON RYUKYU CO. LTD.
MS Seika Center CO., LTD
ORIGIN TOSHU CO., LTD.
Shimizu Shaji Co., Ltd.
SHIMIZU STAFF CO., LTD.
SHIMIZU HAISO CO., LTD.
TOPVALU COLLECTION CO., LTD.
Bon Belta Co., Ltd.

O U-any CO., LTD.

[Supermarket & Discount Store Business]
MINISTOP CO., LTD.

United Super Markets Holdings Inc.
Maxvalu Nishinihon Co., Ltd.

Maxvalu Tohoku Co., Ltd.

Maxvalu Tokai Co., Ltd.

Maxvalu Chubu Co., Ltd.

Maxvalu Hokkaido Co., Ltd.

Maxvalu Kyushu Co., Ltd.

Inageya Co.,Ltd.

O Bele €0O.,LTD.
& WonderCorporation Co.,Ltd.

A - Colle CO., LTD.

Us Biz Support Co., Ltd

ALTY FOODS Co.,Ltd.

AECN SAVEUR Co., Ltd.

AEON BIG €O, LTD.

AEON MARKET €O, LTD.
QrangeFoodCourt, Inc

The Kagoshima Sunrise Farm Inc.
KASUMI CO.,LTD.

KASUMI GREEN CO. LTD.

KYOEI AUTOMALL AND INSURANCE CO.,LTD.
KOHYO CO., LTD

SANYO MARUNAKA CO. LTD.

Food Quality Control Center, Co., Ltd.
The Daiei, Inc.

Daiei SpaceCreate Co., Ltd

NAKAGO Co., Ltd.

Network Setvice Co., Ltd.

BIG-A CO.LTD.

Bontg, Inc.

My Basket CO.,LTD

MAXVALU KANTO CO., LTD.
MAXVALU NAGANO CO., LTD.
MAXVALU HOKURIKU CO., LTD.
MAXVALU MINAMI TOHOKU CO., LTD.
The Maruetsu,Inc.
Maruetsu-Development Co., Ltd.
Marugtsu Fresh Foods Co., Ltd.
marunaka CO.,LTD.

Marno Co., Ltd.

Red Cabbage Co., Ltd.

THE LOBELIA, Inc.

ROSE CORPORATION CO. LTD.
MINISTOP KOREA CO., LTD.
MINISTOP YIETNAM COMPANY LIMITED
The Maruetsu {Hong Kong), Co., Ltd
Maruetsu (Wuxi) Co., Ltd.

Aeon Maxvalu (Guangzhou) Co., Ltd.
Aeon Maxvalu {Jiangsu) Co., Ltd.
Aeon Maxvalu {Qingdao! Co.,Ltd.
QINGDAO MINISTOP CO. LTD.

/N

[Financial Services Business]
AEON Financial Service Co., Ltd.
AEON CREDIT SERVICE(ASIA)CO., LTD.
AEON THANA SINSAP (THAILAND) PLC.
AEON CREDIT SERVICE(M)BERHAD

(O AEON REIT Investment Corporation
AECN BANK, LTD.
AEON CREDIT SERVICE CO., LTD.
AEON S.S.Insurance CO., LTD.
AEON HOUSING LOAN SERVICE CO.,LTD.
AEON Product Finance Co.,Ltd.
AEON INSURANCE SERVICE CO., LTD.
AEON Reit Management Co.,Ltd.
ACS Credit Managesment Co.,Ltd.
FeliCa Pocket Marketing Inc.
ACS Leasing Co.,Ltd
ACS CAPITAL CORPORATION LTD.
AEON Insurance Service {Thailand) Co., Ltd.
ACS SERVICING(THAILAND)CO. LTD.
ACS TRADING VIETNAM COQ.,LTD.
AEON CREDIT SERVICE INDIA PRIVATE LIMITED
AEON CREDIT SERVICE (PHILIPPINES) INC.
AECN CREDIT SERVICE SYSTEMS {PHILIPPINES) INC.
AEQN Leasing Service {Lao; Company Limited

AEON SPECIALIZED BANK {CAMBODIA) PUBLIC LIMITED COMPANY

AECN MICROFINANCE (MYANMAR) CO.,LTD.

ATS Rabbit Special Purpose Yehicle Company Limited

PT.AEON CREDIT SERVICE INDONESIA

AEON MICROFINANCE (SHENYANG) CO., LTD.

AEON MICRO FINANCE (SHENZHEN) CO.,LTD.

AEON CREDIT SERVICE(TAIWANICO., LTD.

AEON CREDIT CARD{(TAIWANICQ., LTD.

AEON MICRO FINANCE (TIANJIN) CO., LTD.

AEON INSURANCE BROKERS{HKILIMITED

AEON Financial Service (Hong Kong! Co., Ltd.

AEON CREDIT GUARANTEE(CHINAXCO.,LTD.

AECN INFORMATION SERVICE{(SHENZHENCC.,LTD.
[Shopping Center Development Business]

AEON Mall Co., Ltd.

AEON TOWN Co.,Ltd.

AECN MALL KIDSDREAM INC.

AEON REAL ESTATE INFORMATION Co.Ltd.

OPA CO.,LTD.

AEON MALL HIMLAM CO., LTD.

AEON MALL VIETNAM CO., LTD

AEGN MALL {CAMBGDIA) CO., LTD.

AEON MALL {NANTONG) BUSINESS MANAGEMENT CO.,LTD

PT. AEON MALL INDONESIA

PT. AMSL DELTA MAS

PT. AMSL INDONESIA

AEON MALL EDZ {(WUHAN) BUSINESS MANAGEMENT CO., LTD.

AEON MALL SUNAN (SUZHOUY BUSINESS MANAGEMENT €O, LTD.

AEON MALL YOUYA {BEIJING) BUSINESS MANAGEMENT €O., LTD.
AEON MALL YOUYA {TIANJIN! BUSINESS MANAGEMENT €O., LTD
AEON MALL {GUANGDONG) BUSINESS MANAGEMENT CO., LTD.
AEON MALL {GUANGZHOUBAIYUN) BUSINESS MANAGEMENT CO., LTD.
AEON MALL {HUBEI) BUSINESS MANAGEMENT CO., LTD
AEON MALL {JIANGSU) BUSINESS MANAGEMENT CO., LTD.
AEON MALL {SANHE) BUSINESS MANAGEMENT CO.,LTD.
AEON MALL {SUZHOU) BUSINESS MANAGEMENT CO., LTD.
AECON MALL {TIANJIN) BUSINESS €O, LTD
AEON MALL {YANTAI) BUSINESS MANAGEMENT CO., LTD.
AECON MALL {CHINAT BUSINESS MANAGEMENT CC., LTD
AEON MALL {CHINA} CO. LTD.
AEON MALL {ZHEJIANG) BUSINESS MANAGEMENT CG . LTD.
AEON MALL (W/UHAN) BUSINESS MANAGEMENT 0., LTD.
CrLAStyle Inc.
[Services & Specialty Store Business]
{Service Business)
AEON DELIGHT €0., LTD.
AEON Fantasy Co., Ltd.
ZWEI CO., LTD.
AEON Eaheart Co., LTD.
AEON ENTERTAINMENT CC.,LTD.

)
.I.t )I-IL _— Listed Companies are shown in bold print  OEquity-method Affiliates @ Affiliated Companies

AEON Fantasy Group Philippines,INC.
AEON Fantasy Holdings {Thailand) Co.,Ltd.
AEON FANTASY (MALAYSIA) SDN.BHD.
AEON Fantasy (Thailand) Co.,Ltd.
I-Horizons Travel (M) Services Sdn. Bhd.
PT AEON FANTASY INDONESIA
Suzhou City Gaayong Comprehensive Facility Management Service Co., Ltd.
SUZHOU SHANGPIN Washing Service Co.,Ltd.
SUZHOU ALLIANCE PROPERTY MANAGEMENT CO. LTD.
AEON Fantasy(China)Co., Ltd.
AEON EAHEART RESTAURANT (QINGDAO) CO., LTD
AEQUN DELIGHT {Jiangsu) Comprehensive Facility Management Service Co., Ltd
AEON DELIGHT!SHANGHAI MANAGEMENT CO..LTD
AEON DELIGHT{CHINA)CO. LTD
Aeon Delight Teda{Tianjin) Comprehensive Facility Management Setvice Co.,Ltd.
Suzhou Aeson Delight Security Service Co.,Ltd
WUHAN XIAOZHU HOTEL MANAGEMENT SERVICE CO.,LTD.
Wuhan Xiaozhu Comprehensive Facility Management Service Co.,Ltd.
{Specialty Store Businass)
GFQOT €O., LTD.
COX 0., LTD.
O Taka:Q Co., Ltd.
Abilities JUSCO Co., Ltd.
AEON FOREST CO., LTD.
AEON PET CO.,LTD
AEON BGDY Co., Ltd.
Claire's Nippon Co., Ltd.
Cosmeme CO., LTD.
Talbots Japan Co., Ltd.
Branshes Co. Ltd
PRESTIGE SHOES CO. LTD.
MIRAIYA SHOTEN €O., LTD.
Mega Sports Co., Ltd.
MEGA PETRO Co., Ltd.
LALIRA ASHLEY JAPAN CO., LTD.
AT Japan Co., Ltd.
R.0.UCO., LTD
BLUE GRASS{SHANGHANCO., LTD
LALIRA ASHLEY ASIA CO., LIMITED
NUSTEP {BEIJING) TRADE CO., LTD.
TAIWAN LALIRA ASHLEY CO., LTD.
Talbots China CO., Ltd
PET CITY {BEIJING} CO., LTD.
[International Business]
{China)
AEON {CHINA! CO., LTD.
AEON Stores {Hong Kong) Co., Limited
GUANGDONG AEON TEEM CO., LTD.
QINGDAO AEON DONGTAI CO., LTD.
AEON South China Co., Limited
AEON EAST CHINA (SUZHOU) €O, LTD
AEON {HUBEI) 0., LTD.
BEUJING AEON €C., LTD.
{ASEANY
AEON ASIA SDN. BHE.
AEON C0. (M) BHD.
AEON BIG {M) SDN. BHD.
AEON INDEX LIVING SDN. BHD.
AEON ORANGE COMPANY LIMITED
AEON VIETNAM Co., LTD
AEON (CAMBODIA) Co.,Ltd.
AEON(Thailand) CO., LTD.
DONG HUNG INVESTMENT DEVELOPMENT CONSULTANCY JOINT STOCK COMPANY LIMITED
PT.AEON INDONESIA
D FIRST VIETNAM INVESTMENT JOINT STOCK COMPANY
[Shared Function Companies and Other]
O YAMAYA CORPORATION
AEON Integrated Busingss Service Co., Lid.
AEON AGRI CREATE Co., Ltd.
AEON GLOBAL SCM CO., LTD.
AEON TOPVALU CO., LTD.
AEON FQOD SUPPLY Co., Ltd.
AEON MARKETING CO., LTD.
Cordon Vert CO., LTD.

O Seibu Co., Ltd.
(O TENDAI CO., LTD.
(O Japan Education Center for Future Retailing, Inc.
(O ROBINSGNS CONVENIENCE STGRES. INC.
[Drugstore & Pharmacy Business]
WELCIA HOLDINGS €O., LTD.
 Medical Ikkou Co., Ltd.
® TSURUHA HOLDINGS Inc.
@ KUSURI NO AOKI HOLDINGS €O., LTD.
WELCIA KAIGO SERVICE Co., Ltd
WELCIA YAKKYOKU Co., Ltd.
SHIMIZU YAKUIHIN CO. LTD.
B.B.ON Co.,Ltd.
Welcia-BH4G {(Singapare) Pte. Ltd.
Lianhua merrylin business {Shanghai: limited company
& Welpark Co., Ltd.
0 ZAG ZAG Co., Ltd.

AEON CULTURE €O. LTD.

AEON COMPASS CO., LTD.

AEON DELIGHT ACADEMY CO., LTD.
AEON DELIGHT SECURITY €O., LTD.
AECON DELIGHT SERES CO., LTD.
AEON LIFE CQ.,LTD.

Ato Z Serwvice Co., Ltd.

KAJITAKU Co., Ltd

Kankyouseibi Co., Ltd.
Kantouengineering CO., LTD.
General Services, Inc.

DO SERVICE CO., LTD.

Hakuseisha CO.,LTD.

Reforrm Studio Co., Ltd.

FMS Solution Co.,Ltd.

AEON DELIGHT (MALAYSIA! SDN.BHD.
AEON DELIGHT (VIETNAM: €O, LTD

Research Institute For Quality Living Co., Ltd.
Bio €' Bon Japon CO., LTD.
AEON GLOBAL SCM SDN.BHD.
AEON TOPVALU MALAYSIA SDN.BHD.
AEON TOPVALU (HONG KONG) CO., LIMITED
AEON TOPVALU (THAILAND) CO.,LTD.
AEON TOPVALU VIETNAM COMPANY LIMITED
AEON Integrated Business Service CHINA Co.,Ltd.
Tasmania Feedlot Ply. Ltd.
AEON Global SCM{Beijing)Co.,Ltd.
AEON TOPVALLI {CHINA) CO., LTD

) AEON Demonstration Service Inc.

®AEON 1% Club Foundation
®mAEON Environmental Foundation
®The Cultural Foundation of Okada

As of the end of May 2017



