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The Power of

Local Specialties
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Rich Taste of Fish Condensed Into R BRI B %
a Fish Sauce ISHIRU
Ishiru (R)IBRS5T)

(Wajima City, Ishikawa Prefecture) FIA = A 36— 8y i

“Ishirn” from Wajima City is one of Japan’s three “ISHIRU™ J& 4§ It 1 1 5 160 5 T
#1757 PRI A i e
Gk, ERARINAEE L )G

major fish sauces. It is a traditional seasoning made by

fermenting sardines and mackerel which are caught in

the nearby sea and salted. The sauce is laid to rest in a W%ﬂwg?ﬁﬂ%i@iﬁ%*ﬂﬁﬂm

cedar barrel for over three years to create a soy sauce- EE%EIﬁZ:I?EW#E” é"i&%@

like deep color and light, refreshing taste. In local HRISHIRUR{EX SIS eRt:
IR PRI B 7T A5 o

households, it is used to flavor hot pot dishes, soup
stock and as the secret ingredient in salted rice bran

used to pickle vegetables.

In cooperation with the region, the “Traditional Wjima
Ishiru Inheritance Council” was established as part of
Aeon’s Food Artisan project, which strives to inherit
traditional skills through partnerships with producers
who are working to preserve local specialties.
AIEEZE“Food Artisan (RBEA) RIS T SR
1R RS R RAKIUE " MSFIRY LRRNE>H
MHF AR, HHRHEGHENER,

http:/Awww.foodartisan.jp/
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SPECIAL FEATURE #i#

Evolution of
Financial Services

With the rise of Fintech, new innovative services are currently emerging one
after another in the financial industry. Aeon is developing financial businesses
that are closely tied in with the daily lives of customers in accordance with
lifestyle changes.

This issue features the progress of Aeon’s efforts to realize financial
services such as experimental customer services using robots and artificial
intelligence(Al) at bank teller windows, development of new services in Asia
and collaboration with different industries which customers can utilize with
“security, convenience and good value” will be introduced.

The interview with Yukio Noguchi, Adviser to the Waseda University
Institute for Business and Finance provides insight on the greatly changing
financial industry.
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Yukio Noguchi

7 1 12 I

New Technology Will Change the State of
the Economic System

With blockchain technology on the rise, here to provide insight on the greatly changing financial industry is Yukio Noguchi,
adviser to Waseda University Institute for Business and Finance.

HHARBR LT AIETETT
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The emergence of new technology making money transfer
possible at a low cost anywhere in the world

It can be said the business of finance has fundamentally not changed since the
basic form was established in the medieval period. Since the 1980’s, the develop-
ment of IT has impacted many industries and life in society, but it did not influence
the state of the financial industry itself. However, in recent years, a new technology
called fintech has been introduced to the financial industry which is causing a revo-
lutionary change.

Most importantly in 2009, a virtual currency was created which uses a mecha-
nism called blockchain*. Its introduction into the financial industry can be said to
be a revolutionary phenomenon. This technology makes it possible to make inter-
national remittances even with unknown partners through the Internet. Originally,
traditional financial transactions such as sending and depositing money took place
because of the existence of trust in financial institutions. In contrast, transactions
which utilize blockchain technology are established by trusting the system which
created the technology. Virtual currency which has economic value can be sent
anywhere in the world at a much lower cost compared to existing services and
without mediation by financial institutions.

A big change will occur equivalent to the industrial revolution
Transactions using blockchain may realize a “flattening” of the world. Even ordinary
people who do not have huge funds or credit can do business with the world without
relying on organizations. No longer will it mean that the larger institutions will always
have an advantage. Any individual will be able to conduct financial activities freely
which will greatly change the economic system.

It cannot be denied that the new technology has aspects of being a disruptor
(destroyer). There is a strong sense of crisis in the financial industry against financial
services using new technologies. However, it does not mean that “finance” will disap-
pear from our society. It will only change its form to something more convenient. In
the past, bank teller windows were replaced by “robots” by the name of ATM which
can also be called a type of disruptor. Up until now, humans have overcome disruptive
changes and have created new social mechanisms.

We are currently facing an extremely big change comparable in size to the indus-
trial revolution. In response to this change, it must be said that Japan is greatly lagging
behind in the world. One of the main reasons is that there are not enough human
resources which can develop new technology, but also it cannot be ignored that Japa-
nese legal regulations are preventing the introduction of such technologies. Like it or

3 /EONMagazine 2017 November Vol.59

BRI
TP SRR A B SR BNy

ST AREAL B, FTRIBLAT LA
KU o 20 L8O (U FI A ST HORS %1 Al 202k
AT R, LRI S A S 175 I I,
—RIVBEFO" SR AT AR A S, R T iy
[EE:8

Sl F o) TR 1T DK HRE ™ X R L8 T
20094 o HATEIT IS IR BRI o JATERI K
IG5 GG 537 6 T el SN E 2 1 it
R, WSRO HRBER AR SRR AR AT o b 02
SR ML ST, ] FLAEDUEIET HI MRS nAR, 4
R R I T

HBRE S AR A

56T DX R R A 5 S 4 S B Ak AL "
N[ o A ELR ERIT 5 5 5 BT A BBREAS IR T 4141,
BLA TR QN RLEEE . KBS F R, thT
A HEFERT— A AEF b TFRRERTRRED, LR5FHh 2 JReis &
BREHEA

AN, HAEOR T T & 0 — T o STl
5B PRG35 B T 3 R B o (EI)F ATk
BRI 2ok, FURTFAET A S T
2, BRATHYA T B 55 ATMUZ R LA AT, m Lk
XA SR R R " A — ELLRAR AR L
SRR AL, AT QG AT 2 AR

FAT T TR AT 57 il i AR R AL A A
WLEATE PG TIXRIE . B Z IR R A A
Ty BB, AT RAGEHRUERR TR A
AEIEANIERE,, 1 5 DA S el TERAS AN R SRR
AR o B EARA S SBURT R AR K, A H A
IS BRI o P ARFE SRR L AR, IR 1 S S Ao
[DRSRURESSE E: N

“In the midst of revolutionary change
brought upon by new technology,

it is necessary for companies

to figure out what they should do”

“ B QR R HORIN i bR AR
i RAZTHHTf B A 2

mnot, it is clear that we will have no choice but to respond to the global technological
evolution. T believe that the spread of new technology is desirable, so I hope deregula-
tion will proceed in Japan. It is also important for companies to figure out how they
should deal with the revolutionary change.

As new technologies such as blockchain are introduced, various new players will
emerge and new services will be created to make our lives more convenient.

From this viewpoint, I hope that Aeon will play a pioneering role in making full use
of the new technologies. For example, when shopping at a supermarket, it would be
very convenient if people could pay using their smartphone without having to go
through a cash register. Checkout counters would disappear and payment would
become extremely easy. This is already technologically possible today. Starting with
blockchain technology, the various new technologies will have a great impact on soci-
ety as a whole if used by major companies like Aeon. I really hope for the realization
of innovative services through the use of new technology.

Profile
Adviser to Waseda University Institute for

Business and Finance. Professor emeri-
tus at Hitotsubashi University. After enter-

ing the Ministry of Finance, professor at
Hitotsubashi University and the University
’ of Tokyo, visiting professor at Stanford

University among other positions before
present post.
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Aeon’s Financial Services

Connected to People’s Lives
54 E RN KRR

Use
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Evolving as Financial Services

Originality

Aeon’s Financial Services Business originated in the retail business that has shown unchang-
ing commitment to the “Customer-First” philosophy. With an aim to enrich customer lives,
Aeon has developed the business by pursuing services that integrate daily shopping with
finance-related needs.

Borrow

L
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The goal was to become the customer’s most familiar financial institution

In 1976, Jusco (currently Aeon) stores began accepting Jusco Green Card, a card affiliated
with a consumer credit company, to allow customers to make payments by simply signing
their name. The cardholders were solicited at Jusco stores. In those days, when customers
who did not have a credit card made installment purchases, they needed to fill out applica-
tions and go through troublesome procedures. However, with this card, these procedures
were not required. By four years later, in 1980, Aeon had developed an in-house system to
handle the entire credit card process, from cardholder solicitation to credit inquiry, invoicing
and collection, without having to rely on banks or credit companies, and began issuing its
own Jusco Card. In 1981, Nihon Credit Service Co., Ltd.*' was established, marking Aeon’s
full-scale entry into the financial business.

Today, Aeon Financial Service Co., Ltd., responsible for the Financial Services Business,
is developing a range of services including those related to credit card, bank, and insurance
through its subsidiaries, and offering them according to the customer’s life stage. Aeon is
supporting customer lives comprehensively as they “Use,” “Save,” “Borrow,” “Grow” money
and “Prepare” for an emergency.

Meanwhile, it is evident that Aeon’s financial business has developed owing to the
Group’s collective strength founded on the retail industry. A wide range of financial services
are offered at Aeon stores where customers do their daily shopping, and Aeon is enhancing
its presence as the most familiar financial institution for customers. It has developed by offer-
ing “secure, convenient and rewarding” services in customer lives, and one such example is
Aeon Bank, Ltd. (hereinafter, Aeon Bank).

Aeon Bank has bank counters and ATMs mainly at commercial facilities operated by the
Aeon Group. Aeon Malls across Japan receive around one billion visitors a year. Customers
can easily stop by an Aeon Bank while doing their daily shopping. Just like retail stores, its
branches operate 365 days with many locations open until 9:00 pm. Therefore, customers
are able to use the services without having to give much thought about the day of the week
or time. This also applies to the ATMs that can be used 24 hours a day without a fee. Further-
more, the bank counter staff are able to provide consultations on insurance and accept credit
card applications besides managing regular banking services such as loans.

The products and services offered are also unique. An example is Aeon Card Select,
which is a single card that has the functions and benefits of a bank cash card, a credit card,

and an e-money card. Cardholders benefit from a preferred interest rate on an ordinary
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Originating in the Retail Industry

deposit by using the services of this card that links credit card payment with the debit account.
'WAON e-money points can also be accrued by designating the account for payroll deposit
or payment of utility bills. These points can be converted into e-money and used to pay for
shopping. In addition, customers who have signed a housing loan can receive a 5% discount
everyday for a certain period when shopping at Aeon stores.

Aeon Bank has continued to offer customers these financial products and services that
integrate shopping, and it marked the 10th anniversary since opening this year. In the past
decade, its scale has expanded to 138 branches* in Japan, with approximately 6,000** Aeon

Bank ATMs. These customer-centric services and user friendliness were evaluated, and in

January 2017, Aeon Bank was ranked No. 1 in customer satisfaction in the 13th Ranking of
Financial Institutions compiled by Nikkei Inc.

Through day-to-day contact with customers, Aeon’s financial services have taken cus-
tomer feedback seriously and endeavored to meet customer needs, while responding to the
changes of the times. That is all the reason why Aeon will continue to achieve innovations in
order to offer more “secure, convenient and rewarding” services in customer lives through

development and provision of financial services that are closely connected to everyday life.

*1 Changed trade name to Aeon Credit Service Co., Ltd. in 1994  44@)##:F 1994 4%} Aeon Credit Service Co., Ltd
*2 As of the end of Oct. 2017 #2017 10R%

1. Digital brochure. Brochure data can be
transferred to and output by a smart-
phone

FIEDER

2. Customers easily stop by Aeon Bank
while shopping
TaH S BEIRIE R RO B4R AT
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echnology

Using Digital Technology
to Enhance Customer

Service Levels
SR A, $THE 2 AT

In light of the growing attention on digital technology such as robots and Al, Aeon Financial
Service Co., Ltd. (hereinafter, Aeon Financial Service) began operation tests in June this year
to use robot technology in receiving Aeon Card applications* and to use Al technology for a
digital concierge.

TEHLERA « ARG HA 2 HI) 4 K, Aeon Financial
Service Co., Ltd. M 456 FIie, IE=USEDH I LA AR
IKIE e A 22 T B 3 P ATHEAR I 205 1L 52 55 77 ik
5.

Enhancing customer satisfaction

by pursuing speedy and accurate customer service

Having contact points with many customers and being able to directly receive their
requests through face-to-face communication. This is Aeon’s strength as a company
centered on the retail business. Aeon Financial Service has also enhanced its service level
by improving operations based on customer feedback. Aeon Bank is working to reduce
the burden on customers in areas such as waiting time and filling out application forms
at bank counters, while also promoting paperless operations at the branch. In place of
paper brochures, digital signage brochures are currently being used as a tool to introduce
financial products at branches.

The bank counter staff must respond to a wide range of requests, including
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“inquiries about financial products being offered,” or respond to customers “looking for

a quick process in applying for a credit card or changing their registered address or

* An application independently developed by Aeon Financial Service using Pepper by SoftBank Robotics Corp.
* Aean Financial Service Co., Ltd. 7 SoftBank Robotics Corp. fPepper i FEMFHER (APP),

azine 2017 Novernbel
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Thank you
for applying
for an Aeon Card.
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payment limit.” Therefore, with an aim to enhance timely and speedy customer service,
Aeon Financial Service together with its subsidiaries Aeon Credit Service Co., Ltd. and
Aeon Bank, Ltd. began operation tests to utilize robots and Al technology for counter
services. A humanoid robot alone is serving customers to complete credit card applica-
tions, and a desktop robot utilizing AI technology is answering questions from customers
through interactive conversation. This is the first endeavor of its kind taken in the finan-
cial industry in Japan.

The humanoid robot accepting applications for Aeon Cards is “Pepper” developed by
SoftBank Robotics Corp. It incorporates the knowhow in accepting applications accumu-
lated over the years by the customer service staff of Aeon Credit Service Co., Ltd. and
Aeon Bank, Ltd. Pepper explains the credit card functions and privileges to customers
who wish to apply, along with points to note about the application, and takes them
through the entire application process. The customers follow Pepper’s voice guidance
and enter the necessary information in a special tablet at the branch to complete the
application. This procedure prevents possible mistakes and omissions made in handwrit
ten applications. In addition, a document for identity verification is not required at the
time of application. Identity is verified when the Aeon Card is delivered to the customer’s

home by courier. Therefore, customers can “apply for a credit card” on the spot, without

Digital concierge by a desktop robot utilizing Al technology
SERASARNATNBAREEILRERS

worrying about having the necessary documents on hand. Pepper is also able to serve up
to three customers at the same time. Even if applications are concentrated, customer
waiting time and application process can be shortened.

Meanwhile, “Digital Concierge,” which is a desktop robot utilizing AT technology, is
responding to a wide range of questions and offering product information at the branch.
‘When a customer speaks into a microphone on the digital concierge, the information is
automatically recognized. An animated character of a counter staff appears on the screen
and begins attending to the customer. The dialogue is easy to understand because it uses
both voice and displayed text. By using Al technology, the digital concierge can respond
based on the context of the conversation, even in case a customer poses an ambiguous
question. This ensures customers are able to quickly obtain the information they are
looking for. At the start of operation tests, Aeon Financial Service set up the digital con-
cierge to be able to respond to approximately 800 different types of questions. The data
accumulated through the tests is analyzed and used to brush up the responses according
to actual situations.

Once digital technology is put to practical use, it will enable branch operations with
minimum staff in locations such as a corner of a supermarket. This can lead to develop-
ing a greater number of braches. Meanwhile, the counter staff have more time to respond
to the needs of customers who seek extensive consultations, and to focus on proposing
products suitable for each life stage. With priority on communication with the customer,
Aeon is always making use of innovative technology and is committed to pursuing cus

tomer service that leads to customer satisfaction.
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Globalization
Enriching the Lives of

Customers in Asia
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In 2013, the World Bank Group set a goal to ensure that all people have access to basic
financial transaction services. Going back more than 20 years before this, in 1987, Aeon
began extending loans as the first non-bank company in an Asian country other than
Japan. Aeon has been supporting customer lives while contributing to the development

of the Asian economy.

who need them

Making fi ial services available to
Back in 1987, many people in Asia were not able to have a credit card. This was due to
reasons such as credit bureaus in each country were not yet developed, and because
many people did not pass credit reviews by financial institutions even if they were capable
of making repayments. This led Aeon to open a branch for financial operations in Hong
Kong. It began a hire purchase business for individual articles to buy furniture and home
appliances on an installment plan at Aeon stores in Hong Kong. This was backed by the
wish to allow even customers who did not have a credit card “to purchase products they
could not afford in the past.” Today, Aeon’s financial business has expanded to 12 coun-
tries in Asia, and the services are evolving in response to the situation in each country.
In Malaysia, Aeon Credit Service (M)Berhad responsible for the credit card business
in the country has plans to issue the Aeon Member Plus Card, which is a point card with
e-money functions issued at Aeon stores in Malaysia. In addition to being able to earn
points according to purchase amounts and use these points to pay for purchases, the point

card comes with e-money functions. Customers can shop at Aeon stores without having
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to carry cash. Tn addition, the Card will be accepted by member merchants of the inter-
national brand VISA, allowing customers to make payments throughout the world. With
an eye toward the ever-expanding trend in cashless payment, Aeon plans to take this
service to other Asian countries, besides providing related Aeon Member Plus Card
smartphone apps and introducing a mobile payment service using the two-dimensional
bar code.

In the Philippines, iu July this year, Aeon launched a financial service that is contribut-
ing to employment support. The service extends auto loans to tricycle (three-wheeled
laxi) drivers through collahoration between Aeon and Global Mobility Service, Inc.
{hereinalier, Global Mobility Service).

Tricycles ate a commaon means of (ransportation in the Philippines. However, there
arc many who want to become @ driver but cannot purchase a tricycle because they do
not pass & credit review for taking out « loan. Against this backdrop, Aeon Credit Service
{Philippincs) Inc. engaged in the financial business in the country has made the financial
service available to customers aspiring to become a driver, based on the idea “to create a
society where hard-working people are recognized regardless of income.” The drivers
purchase a tricycle equipped with a remote control device developed by Global Mobility
Service. It stops the engine if a driver’s loan repayment is delayed and restarts the engine
once payment is received. By the use of this system, customers can earn a living as a
driver and obtain a stable income. Having more people working will lead to raising the
country’s economic standards as a whole. Besides the Philippines, there is said to be
approximately two billion people around the world who cannot purchase a vehicle
because they do not pass a credit review. In order to break this situation, Aeon plans to
roll out the auto loan scheme mainly to countries in Asia.

In addition to business development tailored to the situation in each country, Aeon
also aims to realize seamless connections among the services in Asian countries. In the
near future, even if customers travel from one Asian country to another, they will be able
to use the services with comfort within one Aeon platform that transcends the local cur-
rency in each country. For example, a customer can use points earned by shopping in
Japan such as to pay for a purchase in Malaysia. To realize this, Aeon together with IBM
Japan, Ltd. began operation tests on blockchain technology in June this year. Technical
development is underway with a view toward practical implementation.

By providing services that look one step ahead into the customer’s future, Aeon aims
to contribute to developing customer lifestyles and economies in each country.
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Innovation

Continuing the Challenge
to Create New Services

Always with a Flexible Mind
HELLL RGN IRk DL EIE 23T AR 55

In the financial industry, many new services including those collaborating with differ-
ent types of businesses are being developed one after another. Aeon Financial Service
Co., Ltd. (hereinafter, Aeon Financial Service) has continued the challenge to create
services that are easily accessible in the daily lives of customers by gaining insight from

the Group as well as from outside parties.

Orientation for AEON Financial Service Innovation 2017
held on Oct. 31, 2017. Many participants listened
attentively.

F4410A31A%E" AEON Financial Service Innovation
2017 5% . RSSHREHRIATRATRIYT

STl ok 5 AT M £ 5 77 AN AT 2 ) e
5. Aeon Financial Service Co., Ltd. DAHSPHINHE Ay 3G, L
BN UL, AR RE LI 15 H o il iRk FI AR5 H bR
A o

Commercialization of ideas that leverage Aeon’s platform

Aeon Financial Service organized Aeon Financial Service Innovation for the first time
last year, which is a business contest aiming to realize early application of new fintech
services. The contest solicits ideas on original and innovative services and solutions that
would realize the “merger of commerce and finance.” The ideas are collected on condi-
tion that they make full use of Aeon Group’s platform, which includes Aeon Card
holders, Aeon stores, banks and insurance shops. The contest assumes the proposal
winning the first prize will be commercialized and introduced as a service. Last year’s
contest was short and intensive, comprised of an “ideathon*' for several hours and a
two-day “hackathon*.” Development is now underway for the first prize “Communica-
tion-type household account app” proposed by Neos Corporation with an introduction
from Acon Bank, Ltd. targeted for next spring.

The outline of the second contest for this year was announced in October. Ideas will
be collected extensively based on the theme, “Future store x shopping x service that is
a step ahead of existing EC services.” The final decision on the idea to be introduced
will be made in January 2018 following screening of documents and presentations.

In order to realize novel ideas, Aeon is actively looking to collaborate with partner
companies. And to respond to the diversifying lifestyle needs of customers, it is commit-
ted to taking on the challenge to realize new convenient services for the customer.

*1 A word coined by combining “idea” and “marathon.” An event where participants work in groups to generate ideas and
reach a consensus on a particular theme.

“idea” 5 *marathon” &7, AR E T LU $ULROTIF BT RENTE).

*2 Aword coined by combining “hack” and “marathon.” An event that brings together software developers to work

intensively for a certain period of time to develop a program or design a service and compete on the results.
hack” 55 marathon” #0HILE. HHEFFEA RE i FREFRIBSUIT, MAREARENED
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“AEON Financial Service Innovation 2016” Participants

BRERE

We got detailed answers to technical ques-

We took part because it's an opportunity to

‘ tions at the orientation. We hope to partici- ‘ connect with Aeon. It's great how it envisions

pate in similar events in the future.

putting the collected ideas to practical use.

AR EKEE T A RO BE T B ] BRGXR—NEKEC S KERENFIS,

B, HESFRRESILTE,
FREF,
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SUSTAINABLE S,
DEVELOPMENT 'm‘ALS HRTE W ESD

To Fulfill a Corporate Mission

In the “Sustainable Development Goals (SDGs*!)” adopted by the United Nations, 17 goals were established that are common to
the international community in pursuing a better life while protecting the planet's environment and the lifestyles of people.
We would like to introduce AEON's activities which are related to SDGs..

BEEBE M THERR B (SDGs*!)" HIET B SM 7N HE BN, EAETUNERFEY, RIPBIRINEIARETE, AN ZKE D IISDGsHIERZE,

1 NO DECENT WORK AND 1 0 REDUCED RESPONSIBLE 17 PARTNERSHIPS
POVERTY ECONOMIC GROWTH INEQUALITIES

CONSUMPTION FORTHEGOALS

it | o

WETERZHTK

Daily Shopping Can Enrich Lives in Developing Countries
iLEENBHEERRPERARNES

“Fairtrade” is a system in which products are continuously purchased from developing countries
at a reasonable price to support the improvement of living conditions of the producers and their
economic independence. In 2002, Aeon began Fairtrade product development ahead of the rest
of the industry.

Products that can inue to purch

At the time, awareness of fairtrade was still low in Japan. There were only a few companies which
handled such products. Very few domestic manufacturers had acquired fairtrade certification, main-
tained a manufacturing line and manufactured products. As a result, fairtrade products distributed in
Japan were manufactured overseas and most of them were rather expensive because of the added
import cost. How can fairtrade take root in Japan? In response to this, Aeon decided to make it so
consumers could purchase fairtrade products at a reasonable price.

Two years after starting product development, Aeon began selling fairtrade certified coffee as a
product of the Aeon brand “Topvalu.” Furthermore, the next goal became manufacturing develop-
ment of fairtrade products within Japan in order to keep import costs down. With the cooperation of
domestic manufacturers and repeated trial and error, Japan'’s first “domestic manufactured” fairtrade
certified chocolate started to be sold in 2010 at 3,500 group stores nationwide for 110 yen per box*?
(48g, 12-count bite-size). In 2014, Aeon was the only company from Asia to join the “International
Fairtrade Sourcing Programs”*® which encourages the spread of fairtrade. At that time, Aeon set a
target to raise the procurement amount of fairtrade certified cacao by ten times by 2020 compared to
the 2012 amount. Since then, the best-selling economy-size chocolate was also developed and the
procurement amount is steadily increasing so the goal can be met.

It has been fifteen years since Aeon has begun working on fairtrade. In addition to increasing the
lineup of “Topvalu” fairtrade products, such as coffee, chocolate, jam and bananas, the number of
group company stores selling the products is also increasing. The aim of the initiative is to have the
producer support system fully be a part of everyday shopping. The aim is to increase not only pur-
chases that support the cause, but opportunities in which the product is picked up from “wanting to
buy chocolate” and it just so happens to be a fairtrade product.

Volume 2

Fairtrade Products
AERHES

. Development of reasonably priced
economy size
HEMERNTERE

2. Dominican cacao producer
ZREMTTGEE

3. Fairtrade products that blend into daily life
EERNEENAFRAW R
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*1 SDGs details can be seen on the “2030 Agenda” within the United Nations Information Centre homepage *3 Companies and organizations commit to increasing the procurement amount of a specified

SDGSHYFFAEAZ i I SRR (United Nations Information Centre) BIF - 83449 (2030 aTHAERRNE) .
“2 The price at the time. Current price is 108 yen (excluding tax)

fairtrade certified raw material. This makes the expansion of product development within a new
framework possible.

LEYNiE. BEIMEY 1088 (FaH),
K.

FEBINE



AEON SUSTAINABLE ACTIVITIES @

Striving for a sustainable society, Aeon continues environmental preservation and social contribution activities with local communities.

HRURTFLELRS, SHRERBFEHE, FUASHTFRAGRIP TS TIRES,

Social Contributions # £ &k

“Asia Youth Leaders 2017” Held Gathering

53 High School Students from Six Countries

Aeon 1% Club Foundation held the Asia Youth Leaders 2017 event in Japan
from August 21 to 26. The event gathered 53 high school students from China,
Indonesia, Japan, Malaysia, Thailand and Vietnam to deepen their understand-
ing on the theme “dietary education” through lectures by experts, an activity to
conduct a survey on dietary life, and other programs, and the students gave a
presentation on the solutions that were discussed in group sessions. The pro-
gram to nurture the ability to take proactive action and global sensibilities
among high school and university students leading the next generation began
in 2010, and the number of participants has reached 722 students, including
this year.

Aeon Signed the First Partnership Agreement

on UNESCO Ecoparks in Japan

On August 7, AEON Environmental Foundation signed a partnership agreement
with Japan Biosphere Reserves Network, the first such agreement in Japan,
with an aim to balance conservation of ecosystems and sustainable utilization.
The partnership will collaborate in efforts related to three functions of UNESCO
Ecoparks*: “conserving ecosystems,” “developing economy and society” and
“supporting academic research.”

* Sites registered by UNESCO as biosphere reserves aimed to balance conservation of ecosystems and
sustainable utilization. Nine sites are registered in Japan.

“Tree Planting in Iwaki City, Fukushima Prefecture”

Held to Restore Greenery Along the Coast

On September 16, AEON Environmental Foundation conducted Tree Planting
in Iwaki City, Fukushima Prefecture. Based on the Agreement to Restore For-
ests signed with Fukushima Prefecture and Iwaki City, the tree planting aims to
restore the coastal area including coastal disaster prevention forests washed
away by the Great East Japan Earthquake. Aeon planted 7,000 trees together
with 700 volunteers. On the same day, the ceremony Tree-planting Relay to
Build Forests and Ties was held to pass the baton to the 69th National Tree-
planting Festival to be held in June 2018.
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Environmental Preservation i &4
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High school students conducting
interviews at Aeon Style Himonya
17 Aeon Style X AHITRY
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Partnership agreement signing
ceremony. Chairman Okada of
the Foundation (front row, left)
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Join Hands and Foster the Power of Hometown “Nigiwai Tohoku”
HERLE, BRERBHIHHE, “FHhRL”

BEDRSLENR, W58 HEMEA
REEHEK

Planted 7,000 trees, including six kinds
such as black pine and wild cherry
FET RAL, WHRF6TH7 0001RHE

Aeon is conducting a variety of initiatives in partnership with people across Japan and around the world,
from the Tohoku region as the starting point, to work toward a future filled with smiles.
JKEEAT BRARBKRAARK, NRIBBRARR, SEASH HRSENARETART SHELEE,

Promoting “Aeon Future Co-creation Program”

with the People of Minamisoma City, Fukushima Prefecture
Aeon has been promoting the Aeon Future Co-creation Program since FY 2016,
which aims to help resolve the challenges faced by the disaster-afflicted region
through exchange. On September 1 to 3 at Odaka District of Minamisoma City,
Fukushima Prefecture, Group company employees held discussions on sup-
port measures that would lead to revitalizing the community. They decided to
decorate the Odaka Station front with illuminations in late November and to sell
boxed lunches planned by local high school students and made with local
ingredients in January 2018. Aeon will work with the people in the community
to promote regional revitalization.

13 /£ONMagazine 2017 November Vol.59

SESAWETTHAR Lt
“IKEE RSB

SKEEM 2016 s s BT 30 3R
SOBHIRARER K BAREY KA ARR3telT
', ERSEHEETNSTIA 1R ~3H
HERAE AR TRRE—ENRTIL
R RKEEUNZEAR, RETIIAT
BFEIR/) BISKHERAT . 350, M20184
1 AR LS AR b R
MREREY, S5, AEEBREEL, &
SihERARESLE,

The planning meeting was held by 30
Group employees at Odaka Industrial
Technology and Commerce High School
ENE U BRARS R ERE &2 SN

308 R TREA—LKIE T EHLIISR

Posted Record Highs in Operating Revenue,

Aeon Consolidated
Financial Results

For the Six Months Ended Aug. 31, 2017
20182 A 2SR
KEKRASH SHEFRE

For the first six months of the fiscal year ending February 28, 2018, Aeon posted record highs in
consolidated operating revenue, operating income and ordinary income. Five of the seven busi-

nesses achieved increases in operating income.

In the General Merchandise Store (GMS) Business, Aeon products and sales measures were
promoted at stores transferred from The Daiei, Inc., which led to improved sales and sales promo-
tion plans. Aeon Retail Co., Ltd. offered Topvalu products at reduced prices in response to budget-
minded customers, strengthened the delicatessen and eat-in sections, and enhanced cross
merchandising to display products from different categories along with other measures to achieve
a higher number of items purchased per customer. In addition, profitability greatly improved by
implementing efficient use of sales promotion expenses and other expense controls. In the Super-
market (SM) Business, although operating income dropped due to bad weather and other factors,
Aeon worked to offer products and to create sales floors tailored to customers in each community.
The Drugstore and Pharmacy Business posted a growth in sales as a result of new store openings
and refurbishment of existing stores to develop more stores with a dispensing pharmacy and
those open 24 hours. The Financial Services Business increased the number of cardholders and
the transaction volume owing to efforts such as collaboration with outside companies, new cards
issued with a character design, product development and promotions through cooperation with
partner companies. In the Shopping Center Development Business, 11 existing shopping centers
expanded their sales area or underwent refurbishment, which contributed to increased customer
traffic and specialty store sales compared with the corresponding period in the previous year.

For the Six Months Ended August 31, 2017 (Cumulative)
Financial Results by Business Segment™
201842 A2 (Rit) £Hdlv gy

100 millions of yen {ZATT

Operating Revenue Yoy  Operating Income Yoy

e AIERMSL EWFLE  FIERME

Goner) Marcardie Store GIS) Business 15,251 99.8% 104 +99
ket Business 16,228 100.6% 08 -49
Drugetore & Phormacy Business 3411 109.5% 138 +31
asmmy o 1979 107.7% 329 411
TR e 1,649 106.1% 235 427
Sy & Shecialy Store Business 3,977 101.4% 152 -6
i gepional Business 2,039 99.3% -12 +22
CorsaleRapeny 41,686 101.4% 850  +126

Operating Income and Ordinary Income Significant
Improvement in GMS Business Performance
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Consolidated Financial Results™

AFEELs

100 millions of yen  ZE5%
Operating Revenue & ig2&

a4 M1e 41686

34,315

Aug. 2014 Aug.2015 Aug.2016 Aug.2017
2014%E8RE 2015 8K 20165 8RR 2017F8AR

100 millions of yen {ZAIT

Operating Income E W FI3
850

722 723

433

*1 Past fiscal years' performance is revised in accordance with this fiscal year's accounting policy and indicators.
BRSNS RFTEE CFEOTIRE.

*2 Consolidated total includes total for each business as well as other business and adjustments.
AREITPRERLAIT, TOEMEYIGRBREE,

Aug. 2014 Aug. 2015 Aug. 2016 Aug.2017
20143E8 R 20158 AR 201658 AR 201758 AR

Business Forecast for the Fiscal Year Ending Feb. 28, 2018 (Revised)”® 2018%2 AMHLLTIN (BER)

100 millions of yen/(YOY) {ZBJT/(BiHiLL)

Operating Revenue Operating Income
i EAFE

Ordinary Income

RN

Profit attributable to owners of the parent
BREATRENAREHE

83,000 (101.1%) 2,000 (108.3%)

2,000 (106.8%)

150 (133.3%)

*3 Full-year forecasts for both operating income and ordinary income have been revised upward to 200 billion yen from 195 billion yen and 190 billion yen, respectively.

AEFUETRNELFE1,9501Z8 5T, £HFE1,9001Z8 7T L% 2,0001Z85T.
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Aeon Declares Its “COOL CHOICE” to Think and
Take Action Together with the Customer

In support of the purpose of “COOL CHOICE," a national movement to
encourage “smart choices” that contribute to global warming counter-
measures promoted by the government, Aeon has declared to con-
tinuously dispatch information and implement initiatives as a
Group-wide effort. By using its strengths as a retailer, Aeon will contrib-
ute to raising public awareness through products and services based
around the store, such as the “Suzu-Mall (Cool Mall)” plan to allow
customers to spend fun, cool, and comfortable time at Aeon Malls.

BT EME—ER% . FIRAKIEN COOL CHOICE"ES
KEREEREENRRA KA REN BB LR BRED
“COOL CHOICE' #95RE . REVASIRA—AEH 7 HERETERENE
. HABELSHGE 20T EKES RAEZERA HEFERER
R mal" AR ERAESR BIE ARSI EAT BEMEL TR,

Participation-type events held with customers
LT MESIMELE)

Aeon's E-money “WAON"” (Newly issued cards)
SKEEH T “WAON"§ (F&1T)

Cumulative number of cards issued
Approx. 67.3 million

(As of the end of Sep. 2017)
RUtRTHE

% 6,730 73

(BE2017498K)

Issued on June 30 KOBE WAON
6H30H%47 “KOBE WAON"+

Price Reductions for 114 Daily Necessity Items
at Around 2,800 Stores in Japan

Aeon believes its mission is to offer products and services
needed in daily life at attractive prices and has continuously
worked to lower prices for Aeon’s private brand “Topvalu” prod-
ucts. Aeon has reduced costs through various measures includ-
ing improved efficiency in logistics operations, materials
procurement from best sources, and bulk purchasing. This was
reflected in the latest round of price reductions for 114 selected
items with a high purchase frequency by the customer.

ELEN2,800REMLIHET
BROEFLE R 11400 RIS
KE—ERRIEGRIES EHERTRS UIENARA N
REME DR | FHS DK B H &2 TOPVALU #H
&, BT EFIERERA  SIERETRNEE  MRERERBR
BREREE, K, HET MREEWRN 114 RIIT RN,
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Tottori-Okayama Tourism and Products Fair held (Aeon Style Whampoa)
2707 SRMWIRHAH R (AEON STYLE #if)

First Joint Operation Using RORO Ships in Japan*
Launched with Sapporo Group

Aeon Global SCM Co., Ltd. and Sapporo Group Logistics Company
Limited launched the first joint operation using RORO ships (cargo
ships) between Chubu and Kyushu regions. The operation will
reduce CO:z emissions as well as transportation costs, while
improving the work conditions of truck drivers and ensuring a
Business Continuity Plan (BCP) in case of a disaster and other
emergencies. This is part of Aeon'’s efforts to reduce environmental
load and build a diverse transportation system.

FEEARE X FIFEROROM SSAPPORORE—ZFFHA T 3tz

Aeon Global SCM Co., Ltd.#1Sapporo Group Logistics Company
Limited &EZERES - AUz 817 AAEAZEEXFIFAROROM (B2#IAR)
FHIET HEIIE, FME DEIE — SRR | E T RE(EER N
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* Based on survey by Aeon Global SCM Co,, Ltd. and Sapporo Group Logistics Company Limitec
*4i#&Aeon Global SCM Co., Ltd. % Sapporo Group Logistics Company Limited #1578z

The out-bound route transports Aeon products and the in-bound route Sapporo products
ERERKEAE R, EEME%SAPPOROR® £
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Appreciating 30 Years of Patronage 8
Since Start of Operations

Aeon Stores (Hong Kong) Co., Limited ‘ -

oot
ANNIVERSARY

Aeon Stores (Hong Kong) Co., Limited celebrated 30 years
since the start of operations this year. Aeon Style Kornhill,
which was renovated into an Aeon Style store last year, along
with other stores carried out various plans to liven up the 30th
anniversary celebrations. Aeon Style Whampoa held the Tot-
tori-Okayama Tourism and Products Fair to introduce local
products and cultures from the two prefectures. Aeon will
continue to offer new values to customers in Hong Kong
through its products and services.

KRR SR I E430ERMBM

S KEEBFUESIMRT 30FE, SIELFZEM ALON
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Aeon Donated a Part of “TOPVALU fururi” Sales to
Cambodia, the Country of Manufacture

To mark one year since the start of sales of environment-friendly
plastic umbrellas “TOPVALU fururi,” Aeon presented a part of
the proceeds from the sales, the sum of 462,860 yen, to the
Association for Aid and Relief, Japan (AAR Japan) through the
Aeon 1% Club Foundation. The fund will be used to develop
educational facilities and help children with disabilities go to
school in Cambodia where the umbrella is manufactured.

B —IRAMEIES TOPVALU fururi By EE deisse
SKEEIUFRAR B9 284192 TOPVALU fururi” FF 44 £ 52148 9 241
AV EAKE 1% AR BIEHE RN —#64 46 52,860 BT
1B T NPOSEATBMR 2% (AAR Japan), X—£HBHEFIAE
HIEERBRARBERE DA REO R FNORE RS E,

“TOPVALU fururi” donation ceremony. President Osa of AAR Japan (left), g
Chairman Yokoo of Aeon 1% Club Foundation (right)

“TOPVALU fururi” #5188, AAR Japan KIS (%)
DEMEEAKEEL% R HREEK (F)

On September 19, Aeon launched the “TOPVALU Additive-Free Pet Food” series with 13
items that does not use five types of additives. This is the first such series for a private brand
product in Japan. In response to the needs of customers wishing to feed their dogs and cats
food they can feel safe about, the products are made in Japan without using synthetic preser-
vatives, artificial coloring, color formers, antioxidants, and propylene glycol.

9A198 , £RAENAH KM RFEERHEE 7 FEASFRMYE TOPVALU XEEI7H
MMBYRR R 13ME R, AT BEMERLER - BETRLRARMNER . £8E
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“Aeon Chubu Delica Center” Set Up to Produce
Original Prepared Dishes with Focus on
Fresh Ingredients

Aeon began operations of Aeon Chubu Delica Center special-
izing in production of prepared dishes, which was set up inside
the center responsible for production, processing and delivery
of fresh produce and delicatessen items in the Chubu area.
Because the facility is located within the fresh produce pro-
cessing center, it will focus on using fresh ingredients to speed-
ily offer food menus tailored to the needs of local customers.
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Aeon Mall Jakarta Garden City

Japanese Pears in Season to Be Continually
Exported to Customers in Vietnam

Aeon began exporting Japanese pears in season to Vietnam,
which marked the first shipment since the ban on pear exports to
Vietnam was lifted in January this year. Pear producers in Fuku-
shima, Miyagi and Ibaraki Prefectures, Aeon Retail Co., Ltd.
responsible for procurement and exports, Aeon Vietnam Co., Ltd.
responsible for sales, and the Japan External Trade Organization
(JETRO) providing sales support joined hands to roll out sales at
approximately 60 Aeon and other Group stores in Vietnam.
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A departing ceremony to export pears was held in each prefecture (photo of Miyagi Prefecture)
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SKHE% i Jakarta Garden City

Opening of “Aeon Mall Jakarta Garden City”
the Second Aeon Mall in Indonesia

Aeon Co., Ltd. and Aeon Mall Co., Ltd. opened Aeon Mall Jakarta
Garden City in Indonesia. As the latest entertainment mall, it fea-
tures the largest ice skating rink in Indonesia, a movie theater, and
other tenants, along with a large Ferris wheel on the rooftop, which
is the largest of its kind with the most number of passenger cars in
Indonesia. In response to ready-to-eat food needs, the mall has
one of the largest food courts in the region with 1,300 seats, wel-
coming customers with a variety of food menus and features.

EVERET 25 % AT
“KEEE i Jakarta Garden City”
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GROUP COMPANIES £

[Pure holding company] T () ZAG ZAG Co., Ltd.
AEON €O., LTD. [Financial Services Business]
[General Merchandise Store Business] AEON Financial Service Co., Ltd.
AEON Retail Co., Ltd. g AEON CREDIT SERVICE(ASIA)CO., LTD.
AEON Hokkaido Corporation AEON THANA SINSAP (THAILAND) PLC.
SUNDAY €O., LTD. AEON CREDIT SERVICE{M)BERHAD
AEON KYUSHU C0., LTD. : (JAEON REIT Investment Corporation
AEON SUPERCENTER Co., Ltd. AEON BANK, LTD.
AECN.com Co., Ltd. AEON CREDIT SERVICE CO., LTD.
AEONBIKE CO.,LTD. g AEON $.8.Insurance CO., LTD.
AECN Bakery Co., Ltd. AEON HOUSING LOAN SERVICE CO..LTD.
AEON LIQUOR €O.,LTD. AEON Product Finance Co. Ltd.
AEON RYUKYU CO. LTD. 2 AEON INSURANCE SERVICE CO., LTD.
MS Seika Center CO., LTD AEON Reit Management Co.,Ltd.
ORIGIN TOSHU CO., LTD. ACS Credit Management Co.,Ltd.
Shimizu Shoji Co., Ltd. g FeliCa Pocket Marketing Inc.
SHIMIZU STAFF CO., LTD. ACS Leasing Co.,Ltd
SHIMIZU HAISO CO., LTD. ACS CAPITAL CORPORATION LTD.
TOPVALU COLLECTION €O., LTD. 3 AEON Insurance Service {Thailand) Co., Ltd.
Bon Belta Co., Ltd. ACS SERVICING(THAILAND)COQ. LTD.
O U-any CO., LTD. ACS TRADING VIETNAM €O. LTD.
[Supermarket Business] 5 AEQON CREDIT SERVICE INDIA PRIVATE LIMITED
MINISTOP CO., LTD. AECN CREDIT SERVICE (PHILIPPINES) INC.
United Super Markets Holdings Inc. AEON CREDIT SERVICE SYSTEMS {PHILIPPINES) INC.
Maxvalu Nishinihon Co., Ltd. : AEON Leasing Service (Lao! Company Limited
Maxvalu Tohoku Co., Ltd. AECN SPECIALIZED BANK (CAMBODIA) PUBLIC LIMITED COMPANY
Maxvalu Tokai Co., Ltd. AEON MICROFINANCE (MYANMAR) CO.,LTD. :
Maxvalu Chubu Co., Ltd. : ATS Rabbit Special Purpose Vehicle Company Limited
Maxvalu Hokkaido Co., Ltd. PT.AEON CREDIT SERVICE INDONESIA
Maxvalu Kyushu Co., Ltd. AEON MICROFINANCE (SHENYANG) CO., LTD.
Inageya Co.,Ltd. : AEON MICRO FINANCE (SHENZHEN) CO.,LTD.
< Bele €O.,LTD. AEON CREDIT SERVICE(TAIWANICO., LTD.
{ WonderCorporation Co.,Ltd. AEON CREDIT CARD{TAIWAN)CO., LTD.
A - Colle CO., LTD. : AEON MICRO FINANCE (TIANJIN) €O, LTD.
Us Biz Support Co., Ltd AEON INSURANCE BROKERS(HKILIMITED
ALTY FOODS Ca.,Ltd. AEON Financial Service (Hong Kong! Co., Ltd.
AECN SAVEUR Co., Ltd. : AECN CREDIT GUARANTEE{CHINAYCC. LTD.
AEON BIG €O, LTD. AEON INFORMATION SERVICE{SHENZHENCO.,LTD.
AEON MARKET €O, LTD. [Shopping Center Development Business]
QrangeFoodCourt, Inc : AEON Mall Co., Ltd.
The Kagoshima Sunrise Farm Inc. AECN TOWN Co.,Ltd.
KASUMI CO.,LTD. AEON MALL KIDSDREAM INC.
KASUMI GREEN CO. LTD. : AEON REAL ESTATE INFORMATION Co.Ltd.
KYOEI AUTOMALL AND INSURANCE CO.,LTD. OPA CO. LTD.
KOHYO CO., LTD AEON MALL HIMLAM CO., LTD.
SANYO MARUNAKA CO. LTD. : AEON MALL VIETNAM €O, LTD
Food Quality Control Center, Co., Ltd. AEON MALL {CAMBODIA) CO., LTD.
The Daiei, Inc. AEON MALL {NANTONG) BUSINESS MANAGEMENT CO.,LTD
Daiei SpaceCreate Co., Ltd : PT. AEON MALL INDONESIA
NAKAGO Co., Ltd. PT. AMSL DELTA MAS
Network Service Co., Ltd. : PT. AMSL INDONESIA
Bio €' Bon Japon CO., LTD. : AEON MALL EDZ {(WUHAN) BUSINESS MANAGEMENT CO., LTD.
BIG-A CO.LTD. AEON MALL SUNAN {SUZHOU BUSINESS MANAGEMENT CO., LTD.
Bonte, Inc. AEON MALL YOUYA {BEIJING) BUSINESS MANAGEMENT €O., LTD.
My Basket CO.,LTD : AEON MALL YOUYA {TIANJIN) BUSINESS MANAGEMENT CO., LTD
MAXVALU KANTO CO., LTD. AEON MALL {GUANGDONG) BUSINESS MANAGEMENT CO., LTD.
MAXVALU NAGANO CO., LTD. : AEON MALL {GUANGZHOUBAIYUN) BUSINESS MANAGEMENT CO., LTD.
MAXVALU HOKURIKU €O, LTD. : AEON MALL {HUBEI BUSINESS MANAGEMENT CO., LTD
MAXVALU MINAMI TOHOKU CO., LTD. : AEON MALL {JIANGSU) BUSINESS MANAGEMENT CO., LTD.
The Maruetsu, Inc. AEON MALL {SANHE) BUSINESS MANAGEMENT CO.,LTD.
Marustsu-Development Co., Ltd. : AEON MALL {SUZHOU) BUSINESS MANAGEMENT CO., LTD.
Maruetsu Fresh Foods Co., Ltd. AEON MALL {TIANJIN) BUSINESS CO., LTD
marunaka CO.,LTD. AEON MALL {YANTAI) BUSINESS MANAGEMENT €O., LTD.
Marno Co., Ltd. : AEON MALL {CHINA) BUSINESS MANAGEMENT €O, LTD
Red Cabbage Co., Ltd. : AEON MALL {CHINAY CO. LTD.
THE LOBELIA, Inc. : AECON MALL {(ZHEJIANG) BUSINESS MANAGEMENT CG . LTD.
RUSE CORPORATION CO.,LTD. : AEON MALL {WUHAN) BUSINESS MANAGEMENT CO., LTD.
MINISTOP KOREA CO., LTD. C LAStyle Inc.
MINISTOP YIETNAM COMPANY LIMITED [Services & Specialty Store Business]
The Maruetsu {Hong Kong), Co., Ltd : {Service Businessy
Maruetsu (Wuxi) Co., Ltd. AEON DELIGHT €0O., LTD.
Aeon Maxvalu (Guangzhou) Co., Ltd. : AEON Fantasy Co., Ltd.
Aeon Maxvalu {Jiangsu) Co., Ltd. : ZWEI CO., LTD.
Aeon Maxvalu (Qingdao: Co.,Ltd. AEON Ezheart Co., LTD.
QINGDAC MINISTOP CO.,LTD. AEON ENTERTAINMENT €G.,LTD.
O Seibu Co., Ltd. : AEON CULTURE €O.,LTD.
(O TENDAI CO., LTD. AEON COMPASS CO., LTD.
O Japan Education Center for Future Retailing, Inc. : AEQON DELIGHT ACADEMY CQ., LTD.
O ROBINSONS CONVENIENCE STORES, INC. : AEON DELIGHT SECURITY CO., LTD.
[Drugstore & Pharmacy Business] : AEON LIFE CQ.,LTD.
WELCIA HOLDINGS CO., LTD. Ato Z Service Co., Ltd.
Medical lkkou Co., Ltd. : KAJITAKU Co., Ltd
@ TSURUHA HOLDINGS Inc. Kankyouseibi Co., Ltd.
® KUSURI NO AOKI HOLDINGS €O., LTD. Kantouengineering €O., LTD.
WELCIA KAIGO SERVICE Co., Ltd : General Services, Inc.
WELCIA YAKKYOKLU Co., Ltd. DO SERVICE CO., LTD.
SHIMIZU YAKUHIN CO.,LTD. Hakuseisha CO. LTD.
B.B.ON Co.,Ltd. : Reforrm Studio Co., Ltd.
Welcia-BHG {Singapore) Pte. Ltd. AEON DELIGHT (MALAYSIA) SDN.BHD.
Lianhua merrylin business {Shanghai: limited company AEON DELIGHT (VIETNAM! €O, LTD
 Welpark Co., Ltd. : AEON Fantasy Group Philippines,INC.

)
.I.t )I-IL _— Listed Companies are shown in bold print  OEquity-method Affiliates @ Affiliated Companies

AEON Fantasy Holdings {Thailand) Co.,Ltd.
AEON FANTASY (MALAYSIA) SDN.BHD.
AEON Fantasy (Thailand} Co.,Ltd.
AEON FANTASY VIETNAM CO., LTD.
I-Horizons Travel (M) Services Sdn. Bhd.
PT AEON FANTASY INDONESIA
Suzhou City Gaayong Comprehensive Facility Management Service Co., Ltd.
SUZHOU SHANGPIN Washing Service Co.,Ltd.
SUZHOU ALLIANCE PROPERTY MANAGEMENT CO. LTD.
AEON Fantasy(China)Co., Ltd.
AEON EAHEART RESTAURANT (QINGDAO) CO., LTD
AEQUN DELIGHT {Jiangsu) Comprehensive Facility Management Service Co., Ltd
AEON DELIGHT!SHANGHAI MANAGEMENT CO..LTD
AEON DELIGHT{CHINA)CO. LTD
Aeon Delight Teda{Tianjin) Comprehensive Facility Management Setvice Co.,Ltd.
Suzhou Aeson Delight Security Service Co.,Ltd
WUHAN XIAOZHU HOTEL MANAGEMENT SERVICE CO.,LTD.
Wuhan Xiaozhu Comprehensive Facility Management Service Co.,Ltd.
{Specialty Store Businass)
GFQOT €O., LTD.
COX 0., LTD.
O Taka:Q Co., Ltd.
Abilities JUSCO Co., Ltd.
AEON FOREST CO., LTD.
AEON PET CO.,LTD
AEON BGDY Co., Ltd.
Claire's Nippon Co., Ltd.
Cosmeme CO., LTD.
Talbots Japan Co., Ltd.
Branshes Co. Ltd
PRESTIGE SHOES CO. LTD.
MIRAIYA SHOTEN €O., LTD.
Mega Sports Co., Ltd.
MEGA PETRO Co., Ltd.
LALIRA ASHLEY JAPAN CO., LTD.
AT Japan Co., Ltd.
R.0.UCO., LTD
BLUE GRASS{SHANGHANCO., LTD
LALIRA ASHLEY ASIA CO., LIMITED
NUSTEP {BEIJING) TRADE CO., LTD.
TAIWAN LALIRA ASHLEY CO., LTD.
Talbots China CO., Ltd
PET CITY {BEIJING} CO., LTD.
[International Business]
{China)
AEON {CHINA! CO., LTD.
AEON Stores {Hong Kong) Co., Limited
GUANGDONG AEON TEEM CO., LTD.
QINGDAO AEON DONGTAI CO., LTD.
AEON South China Co., Limited
AEON EAST CHINA (SUZHOU) €O, LTD
AEON {HUBEI) 0., LTD.
BEUJING AEON €C., LTD.
{ASEANY
AEON ASIA SDN. BHE.
AEON C0. (M) BHD.
AEON BIG {M) SDN. BHD.
AEON INDEX LIVING SDN. BHD.
AEON ORANGE COMPANY LIMITED
AEON VIETNAM Co., LTD
AEON (CAMBODIA) Co.,Ltd.
AEON(Thailand) CO., LTD.
DONG HUNG INVESTMENT DEVELOPMENT CONSULTANCY JOINT STOCK COMPANY LIMITED
PT.AEON INDONESIA
D FIRST VIETNAM INVESTMENT JOINT STOCK COMPANY
[Shared Function Companies and Other]
O YAMAYA CORPORATION
AEON Integrated Busingss Service Co., Lid.
AEON AGRI CREATE Co., Ltd.
AEON GLOBAL SCM CO., LTD.
AEON TOPVALU CO., LTD.
AEON FQOD SUPPLY Co., Ltd.
AEON MARKETING CO., LTD.
Cordon Vert CO., LTD.
Research Institute For Quality Living Co., Ltd.
AEON GLOBAL SCM SDN.BHD.
AEON TOPVALU MALAYSIA SDN.BHD.
AEON TOPVALU {(HONG KONG) CO., LIMITED
AEON TOPVALU (THAILAND) CO.,LTD.
AEON TOPVALU VIETNAM COMPANY LIMITED
AEON Integrated Business Service CHINA Co..Ltd.
Tasrania Feedlot Ply. Ltd.
AEON Global SCM{Beijing)Co.,Ltd.
AEON TOPVALU (CHINA! CO., LTD
2 AEON Demonstration Service Inc.

BAEON 1% Club Foundation
®AEON Environmental Foundation

mThe Cultural Foundation of Okada

As of the end of August 2017





