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Various Shopping Scenes  Portrait #3

A Family Patriarch’s Resolve

My wife and I went to the shopping center to pick out Christmas presents for our
grandson. I enjoy browsing the aisles and thinking about him and what he would
like. As we were getting ready to head home with our arms full of gifts, we found
it was pouring down rain. We weren’t in a rush to get home, so we took refuge in
a coffee shop inside the shopping center.

A news headline about record-breaking heavy rains suddenly crossed my
mind, and I wondered out loud what would happen if a major disaster were to
strike. My wife said, “This is a sturdy building so we’d be fine. A lot of the
employees here know us, and if something were to happen there’s plenty of food
and other necessities, so you don’t need to worry.” I took a new look around this
place where I had always spent time without a second thought. Safety prepared-
ness underpins its comfortable atmosphere. I realized that thanks to this pre-
paredness, we also receive the intangible service of peace of mind.

As the head of my family, it also occurred to me that I needed to upgrade our
emergency supplies for my wife and myself as well as for my daughter’s family,

oy

so we decided to have a look at the emergency supplies corner.
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Mut-faceted ilustrator based in Tokyo.
Depicting a communty where people are able to live with peace of
mind for this special feature.
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SPECIAL FEATURE #¢#

Protecting Daily Living

This March, the Cabinet Office of Japan announced estimates of
human casualties and property damage in the event of a major
earthquake along the Nankai Trough. The Japan Meteorological Agency
also began an Emergency Warning System in August to issue special
alerts after frequent natural disasters in recent years caused by
concentrated heavy rains, typhoons, and tornadoes.

How much we can prepare for and respond to emergency
situations that eclipse past experience and understanding of disasters
is becoming an issue of global importance.

Based on these circumstances, this issue introduces Aeon’s efforts
to serve as a community lifeline and disaster prevention base.

9 YE AP T PRI A 3

SAE3 L, NI %% T T ViV K B I 3 JER R B B 493 S 1
ISR o TN TR 2 A I SR AR AR RN © 8 XURIE 4 A R | SR 9,
SRT T HIERAA) TR E AL

TFI I 4 DA P DAL 5 R B R I B S, AT A2 o s TR K
IX TR SRR A 7
TR JUIHF 15 KB A G R Sy 8 47 b DX A 30 8 1 77 R 5 1 17

1 i % R 8% TR

lustration by TOSHIYUKI HIRANO




i

—

Interview

A Spirit of Helping Each Other

Leads to Disaster Prevention

Natural disasters—earthquakes, tsunamis, volcanic eruptions, and also typhoons,
and tornadoes—can destroy in an instant the everyday we take for granted.
How should we prepare ourselves for these disasters? What actions shoul

Here to provide insight is Takehiko Yamamura, Director of the Disaster Pr!nt n System
Institute. Mr. Yamamura has gone out to more than 1,000 disaster sites to assist in relief

activities and conduct on-site investigations based on a hands-on approach.
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PROFILE
Takehiko Yamamura

Director of the Disaster Prevention System Institute.
Established the Institute after the Niigata earthquake
of 1964. A leading expert on practical disaster pre-
vention and risk management measures. A member
of the Japan Society for Disaster Information Studies
and the Institute of Social Safety Science.

1k Kz

BIRFGHSPAPT, 1964 F3BIRIFRIZHIRAT,
BERELEMHREENEBRHNE—A, BHRETH

3 /EONMagazine 2013 November Vol.43

an

A\

SPECIAL FEATURE Protecting Daily Living  #% Jy¢f

The people you can most quickly help in a disaster are the people close to you

A I i P RERSH LRI 2 AREZ N7

“Spirit of Helping Those Close by”

Needed to Survive Disasters

The Japanese archipelago is blessed with islands home to a diversity of nature, while
it is exposed to serious risks from the forces of nature. Approximately 20% of the
world’s earthquakes with a magnitude of 6.0 and above occur in and around Japan.
Japan is also home to about 10% of the world’s active volcanoes.

In this environment, Japanese people have overcome one disaster after another
while helping each other. Japanese people’s consideration and courtesy for others,
which was praised around the world in the aftermath of the Great East Japan Earth-
quake, is the product of having lived through so many disasters in the past.

Disasters are nothing more than a natural cycle. We are privileged to live among
these natural phenomena, and even with various technological advances over the
ages, human beings are still unable to prevent disasters from happening. For this
reason, it is essential that we appreciate the blessings of nature on the one hand while
on the other remain aware of and prepare for disasters so that we may survive
them.

I believe in “a spirit of helping those close by” as an approach to disaster prevention.
It means taking a reasonable interest in your neighbors and building a relationship
where you check on each other in case of emergency or some kind of trouble. In
other words, people who live in proximity to each other help each other instead of
being onlookers. In the Great Hanshin-Awaji Earthquake centered in Kobe, Japan
around 35,000 people were not able to get out of their homes in time and became
trapped inside. In a follow-up study conducted later, we learned that 77% of them
were helped not by fire fighters, the police or the Self-Defense Forces, but by their
neighbors. It is the people close to us who can help in times of disaster. Routinely
fostering and practicing “a spirit of helping those close by” is an effective way to prepare

against disasters.

Prepare for the Unexpected with Cooperation and Footwork

In today’s era, not just people but also companies are expected to have “a spirit of
helping those close by.”> Up to now, corporate business continuity planning (BCP) has
tended to be a self-contained activity with the objective of continuing the business of a
single company or its group. But experience in past disasters has shown that what a
company is able to do on its own is limited. Companies are expected to fulfill the role
of a corporate citizen, in other words act as a member of the community and work
together with government bodies, community residents and other companies. At the
same time, knowing that we cannot predict exactly how disasters will strike, we must
be prepared to take flexible action depending on the circumstances. Therefore, it is
necessary to move away from traditional self-contained business continuity plans to
ones that factor in cooperation with others and focus on footwork enabling concrete
action to be taken.

Aeon is developing a range of businesses related to daily living and has collective
Group strengths—certainly with its store facilities, but also with its workforce and head
office back-up systems, which allow Aeon to play many roles in times of disaster. I
would like to see Aeon mobilize its strength of having stores where it can hear directly
from customers while broadly coordinating with the government and other groups to
actively build safety mechanisms tailored to the local community. I look forward to
seeing Aeon become a kind of disaster prevention base that serves as a safe haven for

people in the community.
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Three Factors in
Aeon’s Disaster Prevention

FKIERIBG R = KRER

Collective Group earthquake
disaster training to realize safety

and security
BTS2 4 - 220 " H bR S 25 B
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Introduction

To Get Back the Everyday
Life of Being Able to Shop as
Quickly as Possible

Recovering from the chaos when a disaster strikes and once again

being able to buy what you want as usual...

This gives people a feeling of relief and the sense that they are one step closer
to getting their lives back to normal.

1. Teleconference between the Head Office emergency

and the regional

headquarters
Aeon is implementing a number of disaster prevention measures to be able to get back Workforce to quickly restart operations and BARMREN RABIUR N RABHSR BFER
the everyday life of being able to shop as quickly as possible even in times of disaster. q g = . §
pr0v1de reassurance to the COIIIIIlul’llty 2. At stores, drills including evacuation guidance for
Ny RS S customers who use wheelchairs are held (Aeon
3 al i br‘—»l AN S e 3 N
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As a lifeline supporting daily living, supporting communities

Aecon believes it has a mission to serve as a lifeline supporting customers’ daily living
and supporting communities. This belief is the same in normal situations as well as
in times of disaster. Aeon believes in restarting operations quickly and allowing cus-
tomers to shop as they always do, because this is one way to provide reassurance and

restore calm to people in the community.

The keys to disaster prevention are Products, Facilities and People
Aecon’s disaster prevention efforts incorporate three key factors.

The first is products. This means rapidly securing inventories of the highest-priority
products in times of disaster, such as water and food. Aeon is building a system that can
quickly get products to stores by using all of the networks at its disposal even if the
transportation network is disrupted.

The second factor is facilities. Shopping centers and stores are designed to be com-
fortable spaces for customers to spend time in. At the same time, they must also be able
to withstand various disasters. Based on this concept, Aeon is strengthening and
upgrading facilities so that they may serve as disaster prevention bases, for example as
temporary shelters once facility safety is confirmed for people affected by a disaster.

The third factor is people, in other words, Aeon’s employees. In an emergency,
employees must be able to lead customers to safe locations and provide first aid as well
as ready the store and relief supplies in the event of using the store as a temporary shelter.
In addition, they must also get stores ready to reopen as quickly as possible. Aeon’s
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employees will have many roles to play depending on how the situation develops.
Only when these three factors are present will Aeon be able to serve as a disaster

prevention base and lifeline for communities.

Building a disaster prevention system based on practical training
to more quickly and effectively respond to disasters
How much preparation is taken before a disaster can have a large influence on the
initial and subsequent response in times of disaster.

Aeon conducts collective Group earthquake disaster trainings twice a year and
changes the disaster scenario each time to prepare for a variety of contingencies. This

November, drills were conducted for a major earthquake along the Nankai Trough

that simulated conditions including the earthquake, liquefaction, and a tsunami at
stores. It was the largest training held to date, with about 80 Group companies and
approximately 7,000 stores and offices as well as business partners outside the Group
taking part. They set up emergency headquarters and then collected information,
responded to requests for aid, and managed the logistics situation. People in the com-
munity also took part in the drills at stores, where temporary shelters were set up for
the simulated earthquake and tsunami. Aeon will create an action plan to rectify areas
that the training revealed were inadequate so that it may more quickly and effectively
respond in the event of a disaster. By repeatedly holding these drills, Aeon is building

a disaster prevention system that offers safety and security.
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‘l‘s Getting Products to Stores Quickly

with Original Procurement
Channels and Logistics Network

Aeon has built original product procurement and logistics networks in order to provide
even better products at reasonable prices to customers. Aeon is innovating these networks
as well as strengthening cooperation with business partners in each field to be able to
quickly deliver products in normal situations as well as in times of disaster.
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Self logistics network able to perform

in normal situations and even in times of disaster

In the recovery period after a disaster, the key is how quickly food, daily necessities and
other goods supporting regular living can be secured and delivered to the disaster-af-
fected areas.

Aeon has striven to consistently provide ever better products at more reasonable
prices by developing product procurement channels in Japan and overseas through
Group company product divisions, building up its original logistics network through
Aeon Global SCM Co., Ltd., and developing the Aeon’s private brand Topvalu. These
channels and networks also demonstrate their effectiveness in times of disaster. Aeon
currently has about 60 logistics bases in Japan and has standardized operations by intro-
ducing advanced IT system and realized optimization of product inventories and more
efficient truck delivery. Even if one of these logistics bases were damaged by a disaster,
other bases could be utilized in its place to enable flexible product delivery by securing

product supplies from several directions. In addition, local companies to handle logistics

have been established and begun operations this year in countries such as China and
Malaysia. In the future, Aeon will be able to control a flexible logistics function tran-
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Concerted BCP efforts with

business partners from manufacturing to sales

Cooperation with business partner companies is essential to fully utilize Aeon’s original
procurement and logistics networks. Aeon discloses its forecasts of product demand
based on sales performance and figures such as delivery ratio and inventory days. Aeon
has introduced a system that allows mutual streamlining of operations with business
partners and incorporation of production plans, and is increasing the number of partici-
pating companies. Now Aeon has just begun  efforts to mobilize this cooperation during
emergencies as well. Aeon is sharing information in advance about the initial response
framework and the product groups that should be preferentially shipped in disasters.
Exchanging information on the operational status of Aeon’s logistics bases and product
production capacity at business partners’ factories will allow Aeon to select channels to
quickly deliver products to where they are needed during a disaster. Aiming to realize
this system, Aeon is building an information-sharing platform (BCP portal site) and
implementing policy to further strengthen this system.

Cooperation beyond the Group framework

to quickly deliver goods and supplies

After the Great East Japan Earthquake, Aeon was able to quickly deliver goods and
supplies to the disaster-affected areas thanks to many companies, including the coopera-
tion of logistics partner companies to be able to arrange trucks in addition to cooperation
from Japan Airlines Co., Ltd. and Japan Freight Railway Company. At the same time,
new issues were revealed to enable taking action quickly even in times of confusion.
Based on this, Aeon has just begun to build a more detailed cooperative framework.

In addition, in order to strengthen cooperation with communities, Aeon has concluded
disaster prevention agreements with a total of 697 local authorities (as of February 28,
2013), which include providing relief supplies and emergency shelter during disasters at
1,232 stores and business locations. Aeon also responds to requests for emergency relief
supplies from organizations including the Japan Self-Defense Forces and Red Cross.

Even during times of disaster, Aeon aims to ensure delivery of the needed goods to the

needed places just like always. Now this aim is spreading beyond the Group framework.

Ongoing efforts at cooperation between
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scending national frameworks.
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Total of

disaster prevention
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Delivering Peace of Mind to Customers Through
Voice Airport and Store Cooperation it L% 5 i i 1 & {F il & $ it 2.0

Cooperation during emergencies works both ways. JAL FflT 55 AR IEAE 2 T 58 I A PR W e A
is responsible for transporting emergency supplies, while {7\ FRIE A MVESERS, YE A
ne-arby Aeon stores and logistics centers del.wer food and RS R AN, SRS
drinks when there are people stranded at airports due to e .
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Aeon’s Logistics bases
in Japan, China and
ASEAN Countries
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1. Products are received at ports around Japan and
delivered to nearby logistics bases
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2. Product flow is managed with GPS
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customers peace of mind.
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Becoming Community Disaster
Prevention Bases by Building Facilities

Able to Withstand Disasters

Once a disaster occurs, shopping centers and stores turns into shelters
that protect people. Aeon is working to build stores able to withstand disasters
in order to serve as community disaster prevention bases as well as bases

that help restore communities after a disaster strikes.
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Ceaseless pursuit of safety and security

to create 100 Aeon disaster prevention bases

Based on its experience in the Great East Japan Earthquake, Aeon is strengthening its
disaster prevention facilities at shopping centers and stores so that they may serve as
community disaster prevention bases that protect customers’ safety during a disaster

and at the same time, are able to restart operations as quickly as possible. Aeon ana-

lyzes regional ch istics and the d damage from potential disasters to

prioritize and implement countermeasures.

For instance, during a strong earthquake, ceiling panels and glass smoke barriers
(panels hung from the ceiling to keep smoke out) may fall down, so Aeon is switching
to lighter weight materials and strengthening their installation to prevent injuries. In
addition, mainly large stores in 28 locations have been equipped with large emergency
tents called “balloon shelters”. The tents can be set up in a parking lot during a crisis
for use as temporary shelters. By equipping stores with private power generation facili-
ties, communications infrastructure, and supplies of food and cold-weather goods,
Aeon is aiming to have 100 stores in Japan serve as disaster prevention bases by the

end of fiscal 2020 and fulfill the dual roles during emergencies of temporary shelters

1. Aeon Mall Osaka Dome City, the first
disaster-resistant shopping center
BRI RIBUE Y 1 S5 KEES R
BRIETRHE"

2. Gas cogeneration system
BRI RYE

3. First Aid Station
]
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Voice FM Station Partnership

TOKYO FM BROADCASTING CO.,

:T:Dm i the same time, let people all over Japan hear from people RSl i, AT R AL
;‘ il g;;; N affected by the disaster through our network of stations. We (14 Hr (Al F&fi 128007 2 AEIE & 3% 440
HATEE 2EARIEK would like to transcend our different business sectors and SR, R R AR

R GEREBIER together contribute to communities and the people in them.

Broadcasting Useful Information Through Aeon Store and
T A E MU B 0 1 R A A PRI (5 8

The information needed during a disaster changes from moment KRR AT D 2B i
to moment as time passes. During the Great East Japan Earth- i a5y, . 75 [ A A HbiE 4 R, 3%
quake, we focused on reporting information above all from the
&, point of view of the people affected by the disaster. We subse-
Kenro Yoshida quently proposed a partnership with Aeon as part of our exami-
Operating Officer, Division Manager ~ nation of disaster prevention measures. We aim to create a o Fl 17 HHEM A A 100 KT il
of Corporate Planning and Integrated  system where information can be shared in a timely manner. We  yg s gt i i 4 ifi 5 £ 24 Hibid 2, [l
Media Strategy Division want to collect detailed, real-time information from stores in the
vicinity of a disaster and provide it to local communities and at

SPECIAL FEATURE Protecting Daily Living  #% Jy feff i o MY 205

ATTEAT KR A iRt AT i o fEK I
et snt, AR S T A {E

et 30 IO AP A X ERAT I 7 55

and social infrastructure by securing power sources for food departments.
Aeon is moving forward with a variety of initiatives so that customers in the com-

munity can live with peace of mind knowing that an Aeon store is close by.

Introducing the latest facilities and new collaborations

to prepare against disasters

This May, Aeon Mall Osaka Dome City opened as the first disaster-resistant shop-
ping center.

Its largest feature is introduction of a gas cogeneration system in a collaboration with
Osaka Gas Co., Ltd. The system is able to secure the power required for food depart-
ments and a disaster prevention center through gas power generation even during a
power failure. To prepare against a tsunami, Aeon has installed flood barriers and intro-
duced a First Aid Station for the first time, which assembles disaster prevention equip-
ment including medical supplies and a satellite telephone to enable emergency first aid
treatment. Additionally, the store has set up a Disaster Prevention and Eco Information Center
and is communicating community information on a daily basis through a collaboration
that involves partners such as Osaka City and Kwansei Gakuin University. Aeon plans
to develop these types of new disaster prevention initiatives at other stores in the future
in conjunction with store characteristics.

In November, Aeon and the Japan FM Network Association, which includes Tokyo
FM and its nationwide network of 38 radio stations, concluded the Agreement Regard-
ing the Development of a Comprehensive Disaster Prevention Network in Times of
Disaster. Based on this agreement, in addition to Aeon securing needed safety and
supplies during a disaster, Aeon will also develop into disaster prevention bases
equipped with everything including information. At the same time, by providing FM
radio stations with updates on conditions in the vicinity of Aeon stores and its opera-
tions and services, Aeon aims to support communities by also serving as information

hubs in times of disaster.

1. Reducing the risk of falling building materials by changing ceiling
materials to ceiling film and eliminating interior panels
v lERRRESERR
2. 3. Installing a water faucets to secure an emergency supply of drinking
water even if electricity and water supplies are disrupted
BERERHOK ORI HKRH AN KRR IR A K




Shaped like real animals
B EREFREEE MR

T Providing Safety and Security B o o

People . e hi i
P¥ as a Member of the Local Community st oy

Enjoyed in countries the world over, kites are
said to have originated in China as a pastime of
the aristocracy. Subsequently they were even
used as a means of communication. Kites are
believed to have been popular as a recreational
pastime during the Sung Dynasty.

MATRHEESHREFHE

REHETHE, FERMEE DR, MM
REBIHFAEMTR, HEER—HBOBARK
ERMER, WREF I, RS RA—RIERF A
FARKEE.

Aeon’s employees working at stores have roots in local communities and

daily contact with community residents. In times of emergency filled

with the confusion and anxiety a disaster brings, employees become key persons
who give courage and restore calm to those affected by the disaster.

YE g bb Xt 20— DU eI e 4 - 2™
ERIR, FEESHREEEEEEMOEHATN,
BNRERE SRA XHNEANAAERRBS L NERROHXEAD,

Employees are also familiar faces that ik B TN R RN RE L Ak SR E
can be counted on even in times of disaster AN, TR ) T YA RO |
Employees working at stores should play the key role of leading customers to a safe TR FTH B L N, 4R A T, ]

Lifestyle Elegance kif /R

Vivid colors are created

with skillful brushwork AmUS emeﬂt I kites

location in the event of a disaster. If the store becomes a temporary shelter, they also T IR ORI . 75 F1 A KM A | de ke
provide care for people affected by disaster. This actually happened after the Great East A R A KE B T 140 T R Point BEETHRILTE S o ﬁ% E‘F m%’;
Japan Earthquake. Aeon’s employees stayed at stores to help people in disaster-struck . . T o = % i 7 -
) . o . o W1, SKIFE£74 RE A 2G0T 24 /1NN 5088 Dy EEH 4 e . EMATRER
areas and received many words of praise for their actions. For example, pharmacists at N \ - 7 Small items that bri L n daily life imbued with
R 7 o IR T 9 AHER 54 ‘ L v mall items that bring us pleasure in daily life are imbued wi
the Acon Ishinomaki Store worked in shifts 24 hours a day to provide healthcare advice "1 ZRHRC/T o IEARIR AN BT AT 5 LTS H i ek ) suep Y

culture and traditions worth preserving for the next generation.
Japan, China and the countries of the ASEAN are home to
many fascinating items. ..

This issue introduces kites, a cherished form of amusement
and a part of festivals and rituals from ancient times.

and fill prescriptions for victims of the disaster. Because store employees had already CPRELTARFER AR, A BAUATIRE (ALY 2 M8 TR PR

built trustworthy relations from their interactions with community residents, they felt a SRS, IR T E R Ut .

sense of mission even during the turmoil of the time and were able to fulfill their duty. JAFUIEL, SR BT AT TR A M LA S B il S
Nonetheless, it is still difficult for employees in a disaster-affected area to resume store ol , AKHERAE T (5 2 ZIHE M & Hh B 2 TR 88 A 5

operations by themselves. Therefore, Aeon has established a system during contingen- BRI o 7 A KRS o 2 X S Y B TR T

ENCRIINE L IeS UL N
pai
PREGAHE DA S R, LT T OBl
KAl DA B LB AT TR 5T
FRTTH B R

cies to send support staff from Group companies in each region. During the earthquake,
a total of 2,500 staff provided assistance.

To help enable full utilization of this manpower, this May, Aeon Integrated Business
Services Co., Ltd., which handles the Group’s IT functions, restructured the safety confir-
mation system for employees. The company plans to expand future use of the system, which

2,500%

TS RBREEBTE A T B RIYIE (22—, A4ES H, 7K1
HEPHTTHRER KHE Integrated Business Services biat 2L X
Fl T BT 2wk A s (A1 % R e HL il

RIS AR

can rapidly integrate information on the safety of some 400,000 employees. IHA0TT AL AEAG R, FEAFL AR R TE o
To fulfill the mission of protecting daily living DSBS T PRI TR I R i

Disasters never strike as predicted. Therefore, there is never an end to preparing for Tt A AN T 42 o DRI, B9 e S SR LU
disaster and BCP. Planning for every possible conti , devising counter BI{EBCP 2 L . 411U B S5 W xt

and repeatedly holding drills is the only way to gain the ability to resourcefully respond ORI, LSBT A R ) . KIS IS

HE 5 I | FHRT LI | AR S 7
T, RSP RAREIE LR SR TR, BRSO T S
RIAEo

in a disaster. Aeon will continue to work together with community residents, local

thorities, busi artn d alli: artners to actively undertake disaste - y o
authorities, business partners an ance partners to actively undertake disaster prepa- Decorative tassels give

the Kite superb balance in flight
EXT LREREREHERNIAS

ration measures with the mission of serving as infrastructure supporting daily living. Unique

Point

Malaysia B3REE
Comments from customers after the Great East Japan Earthquake

. Showing the half moon, full moon
Voice A KM i ¢

El Japan B& and new moon in one kite

* When the earthquake struck, the store manager made the quick - AR AR, R ML, 1230 AHRE] Beloved Edo-period kites Called wau bulan, Malaysia's moon kite is

.. . . believed to have been created about 2,000
decision to evacuate 230 people to the roof. Everyone was safe R . R, HERATRR R reflected popular sentiment years ago. It is still flown at festivals today to
even when the tsunami came. (Maxvalu Shiogama Store. Kites began being d ted with pict f pray for good weather. The kites remain

s % N gan being decorated with pictures of 4

Miyagi Prefecture) 7 (Maxvalu sk 5/ B 2) samurai warriors in the late Edo period. The 909:”3' W“Z T?“Y Ma\aﬁlans and :"IZ” design
. - a0 - JERNEAH O AL G, (HIERIEHE images of valiant samurai in their coats of contests and kite competitions are held in

Even.though store employees had the.Ir own. families and other e i ; Employees handing out rice artmor were popular with commoners who were modern times.

worries, they opened the store for business right after the earth- Bk, NIRATIEE LA R, balls at the Aeon Ishinomaki looking for heroes in difficult times. Since then,

quake, which meant a lot to me. (Maxvalu Izumiosawa Store, JER AT . (Maxvalui ATERE/ Bk ) Store, which was used as a the designs become commonly known as a _&mggﬂﬁﬁ . EEH f! HYSIDTL)

Miyagi Prefecture) e ° N temporary shelter traditional kite pattern. AAfEHEL T 2,0005 I BRRE ESNA

yagh IR . RS, GRS FRRERANEREE, NOELMLHERT

+ After the rolling blackouts were suspended, seeing the Acon I WRREERT RMRALEEERH TPRE BABARL " BRRE HABHANIHEE,

store’s lights on while many stores were still closed gave me a (BB 3257 HAT K], LS R SIPARREBHT 2FRILRNRE,. R

sense of relief. (Aeon Hinode Store, Tokyo Prefecture) Ll o GKIFE H IR /7R 50H8) AFLHWEPHBER TEDUINEN . B

MEERESXFMGI, WE REERMARENE
MZSGERREES,

-

Photos courtesy of Kite (Bunkeido Co., Ltd. text by
Masaaki Modegi, edited by Japan Kite Association)

M BARFHREERUARES)
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AEON SUSTAINABLE ACTIVITIES:

Striving for a sustainable society, Aeon continues environmental preservation and social contribution activities with local communities.

HUBEHERRMS, SHERERETENE, THALFRIMERIPAHLTIRES.

Environmental Preservation # 5 {3 §*

6,000 Trees Planted in the First Myanmar
Yangon Tree Planting Project

On July 21, the Aeon Environmental Foundation conducted a
tree-planting event around Pyugyi Reservoir. Pyugyi Reservoir
supplies water to Yangon for domestic use, but is facing deterio-
rating watershed conditions due to deforestation. The Founda-
tion plans to plant 20,000 trees over three years with the
objective of achieving forest regeneration and sustainable use
of the reservoir as a natural resource. Six thousand trees were
planted in this first year of the project.

BRI A EERES)", #E#6,00048
e TH218 ARSI KRR
T L #E Pyugyisth B SC A A R 3,
Pyugyi#EFRMR L, SHDE TR ETE
FAKEKIRAEEIAE T, EEA L
IR RELE S B R TR 5567
=3 : i AR B, BIET FIA3EREME2
Approximately 700 volunteers  FARRIAMITR, S HEAMTERHE

from Myanmar and Japan —4EE #ET 6,0001%.
planting trees :

Skame. AASEEE7005A—
=AER

Tree-Raising Activities for Trees Planted along
the Great Wall of China

Since 1996 the Aeon Environmental Foundation has conducted
the Great Wall Reforestation Project with the Beijing municipal
government, which has so far planted one million trees. On
September 11, the Foundation and approximately 600 volun-
teers checked the growth and health of planted trees and
spread fertilizer as part of tree-raising activities.

EHERWTHET M EFER AR ERiES"

19965, AsE KBRS E S RHBUN—&KHET “ T
B FMNBETIR" €5 AERPERNI0071R, 9R11R, 5
600REEBE—LHE T MEMMER AN RICRZSFIAEALES 4
WEH - BRERD" .

Spreading fertilizer as part of
tree-raising activities
ST INHAES  BAER”

""""""""""""""" Making Wishes for Recovery from 3.11 Come

Aeon Obtains 1S0 50001
Energy Management Certification

Aeon Co., Ltd. has become the first retailer in Japan to obtain
International Organization for Standardization (ISO) 50001 cer-
tification, an energy management certification. 1ISO 50001 is
used around the world as a guideline to establish energy man-
agement systems based on the PDCA (Plan-Do-Check-Act)
cycle. Aeon established an energy management system in a
Group-wide effort to improve energy efficiency, which led to
obtaining the certification.

B3 REREIR4R1S050001ME

KEEMR S B AT E UV ERREERRAECALR(S0) FIRER
EIFRISOS0001IME, AAREARIEPDCATIE | tENMERAEREIR A
AAyigs|, HRERNSVERLER, KESREALS)—RE T
IRRENGER | ETRIS T AINE,

Social Contributions # £ i it

First Aeon Asia Eco-Leaders Forum Held
in Indonesia

The Aeon 1% Club began the Aeon Asia Eco-Leaders Forum to
have students in Asian countries discuss environmental issues.
It held a high school program in August and will hold a univer-
sity program in November, both in Indonesia. The high school
program brought together 80 students from the six countries of
Japan, China, Indonesia, Malaysia, Thailand and Vietnam.
Students discussed ways to educate larger numbers of people
about garbage-related problems and presented their findings to
government officials in Jakarta.

BERTEENBE FEFILSEHE “ KEETL M - TIRERTF "iEZh

SKHEL % fRRERES T Wil & Bl 4 22 FRIR R foI ARG K EETE M -
TRER T LLFE 8RS T B ARIIMLLE, L1 AHEG T AFE
BBIIAILLTR,

EEPEIIINLERE, KA
A HE, EERET. LREL, &
B BEe ERMBOEFESM,
ZAEAIHN R SRR L E S
AZEEMNHXIEMBSTT VL
. FHEHRRIR S T HABABUT,
High school students from each country
suggest solutions to garbage-related problems
EE RN SR PR # TR

e {£3.11HERYTECN

Aeon is conducting a variety of initiatives in partnership with customers to realize recovery and a bright future in the disaster-afflicted areas.

KEAZTARXERHF ETXHBBHREK, SMERFART FESHNEI.

2,000 Trees Planted in Ooshima, Kesennuma City,

EFRILBERBRIHFABTLEHTKBIET

the Largest Inhabited Island in the Tohoku Region 2,000 4R a94E#
On September 22, Aeon held a tree-planting event under the Aeon Hometown Forests Pro- 9R228, E%mﬁﬁk%iﬂ?ﬁ?{%ﬁ@m@h? Eﬁtﬂﬁ’&
gram in Ooshima, Kesennuma City, Miyagi Prefecture, in cooperation with the Kesennuma TABIET * ~EEFAARK~ KEL LW HERER,
Ooshima Tourism and Convention Bureau. The event was held with the aims of restoring the ERBRAME, REEARELET REFA, RRF

beautiful forest of Ooshima, much of which was devastated by fire in the Great East Japan N ENETHEIEMNTFMBARFNERS, FLRW

Earthquake, showing children the beauty of the landscape, restoring tourism resources, and SR

TURASIIATIZEFEX, X BRAKE

contributing to the economic revitalization of the city. About 200 local residents and Group HRAATHRT200BASINT LAERSES),

company employees participated in planting trees.
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FINANCIAL
RESULTS

For the Six Months Ended Aug. 31, 2013

20142 AR 2FE

Business Foundation

sEUATIRENFELRER
BRI LS

In the consolidated results for the six months of the fiscal year ending February 28, 2014, the GMS
Business achieved a substantial increase in revenue due to ongoing efforts to implement GMS Reforms,
including refurbishing existing stores, promoting sales area specialization, and strengthening sales of
the Aeon’s private brand Topvalu. In addition, the Financial Services Business has made efforts to
strengthen its business foundation and offer more convenient services with the establishment of Aeon
Financial Service, Co., Ltd., a bank holding company, in April. The Shopping Center Development
Business promoted its strategies to open new shopping centers as well as aggressively to renovate
existing ones. Each business has steadily improved its performance. Furthermore, Aeon has made
progress allocating resources into the four strategic areas in Aeon Group Medium-Term Management
Plan (FY 2011-FY2013) of Asian markets, urban markets, senior-oriented markets, and digital markets
and building a business foundation for the next stage of growth. As a result, Aeon recorded the highest
operating revenue ever on a consolidated basis for the first six months of the fiscal year ending February
28, 2014. Increased revenue was achieved in every business segment.

FEAREEFE2FEAI R, RAKLIERT AGMS TSNS  BIERGFEEL, RHTWlL &
KEEAE @A TOPVALU" $HER U SAERSHMR, GMSELIEG T KIBHK,. SESMFLAE, M4A
B YRITHIR A S Aeon Financial Service kKAt A Tk | SREAGRAEWERN BIR, RET EAEFNE
REMRS, Wb FERY T BIHAFBYPORMSERREN S | SME LRI T WEEK, 15h
REE S ZEPHFE W (201 1 4EBE ~ 2013 4R FE) R b b SR ERBR A “RIRT R HEE T
AGURITT R HBERRNE, #—S s TARSERRNBROFLARR T, B EREIMR, &
FEEF2FRAHRIENELREFNLHS, REAEMEE AR FERE T BIKHFRE,

Financial Results by Business Segment
FEW S (100 millions of yen) ({ZE17T)

Strengthened Earnings Power and

Lead to Record Operating Revenue

Above: Kurashi no (Lifestyle) Money Plaza
offers one-stop financial services (Aeon Kasai
Store, Japan)

Below: Accelerated business development in
ASEAN nations (Aeon Big Shah Alam Store,
Malaysia)

LR RRGE SMB SN LTME R
CKEERAEFE)
TrERETEEMNES YRR (DKL The Big
Shah Alam/)

Consolidated Financial
Results™” a3
(100 millions of yen) ({ZH7T)

Operating Revenue iz Operating Income E/ 17

Sixmonths ended Sixmonths ended
August 31,2013 (YOY) “august3r, 2013 (YOY)

Operating Revenue = Wi

29,818

20134888 (RIHALE) 20135858 (RIHALE) 25051 25,099 27,278

General Merchandise Store (GMS) Business GIS (#1277 %t 13,255 (103.5%) 110 (141.9%)

Supermarket Business SM(# #2773k 7,711 (107.9%) 36 (37.4%)

Strategic Small-size Store Business 4t/ EE T L 1,355 (116.9%) 24 (75.4%) Aug.  Aug.  Aug.  Aug.
2010 2011 2012 2013

Financial Services Business 4 &%l 1,326 (150.2%) 147 (113.6%) 2010 20115  2012%  2013%
8RN 8RN 8RN 8RN

Shopping Center Development Business 7= 7 % % 1,064 (108.8%) 199 (102.2%)

Service Business — /i % % 2,024 (116.0%) 16 (117.8%) Operating Income L

Specialty Store Business %325k 1,726 (106.2%) 35 (117.8%)

ASEAN Business %% 867 (194.6%) 30 (118.9%)
China Business 1 692 (121.6%) -15 (=)
Consolidated Total” Zi—# 8 &it" 29,818 (109.3%) 737 (101.4%)

764 726 737
621

Consolidated Operating Results Forecast &3 aiim

Aug.  Aug.  Aug.  Aug.
2010 2011 2012 2013
20104 20114 20124 20134
sAM  sAM sAM  sAM

(100 millions of yen) (IZATE)

Operating Revenue Z L igas Operating Income E L FiiE Ordinary Income % #iE Net Income Z5:£7#
Fiscal Year Ending vov) Fiscal Year Ending (vov) Fiscal Year Ending (yov) Fiscal Year Ending vov)
February 28, 2014 M February 28, 2014 v February 28, 2014 T February 28, 2014 M

201452518 (HAEE) 0147251 (HiBE) phtyl Supain (HAEE) Pty i (HBEL)
60,000 (105.5%) 2,000~2,100 (104.9~110.2%) 2,150~2,250 (101.2~105.9%) 750 (100.7%)

*1 Past fiscal years' performance is revised in accordance with this fiscal year's accounting policy and indicators. 31 & FAFERUMEMITEAZE, MTEFEHOLILSTEE,

*2 Consolidated totals include totals for each business as well as other business and adjustments.

#2 B RITPREBRLAIP, FOERERIRARSH,



First Maxvalu Opens in Qingdao, China

Aeon Maxvalu (Qingdao) Co., Ltd. has opened Maxvalu
Qingdao HNA Wanbang Zhongxin, the first Maxvalu store in ‘

Qingdao City. The supermarket serves to support the every-

Launch of Aeon Entertainment Co., Ltd.

Warner Mycal Corporation and Aeon Cinemas Co., Ltd. have
integrated their operations to launch Aeon Entertainment
Co., Ltd., operating 74 theaters and 609 screens, the high-
est number in Japan. The theater names have been unified

day living of customers in the greater Qingdao area of Aeon Establishes the Office of Diversity under the name of Aeon Cinema. The company provides

Shandong Province. Aeon Co., Ltd. has newly established the Office of fun, exciting and emotional experiences through movies as

ZEREFBMaxvalu (ZEBER) 1 SEEXEW Diversity to foster diversity management, which utilizes well as a variety of entertainment including broadcasts of
KB AR (59) R ERAS) (Maxvalu &) e B % a range of human resources to drive corporate growth. concerts and ballet performances.

Theater unified under the

FALILKEE Entertainment BrX &4t name of Aeon Cinema
#HRSitWarner Mycal Fi#k RStk EECinemas &3, Al ©EIGE%G—H

ST KEE Entertainment #RSdt | %A SIEBARS 74 FECnema’

REIHTO09 MR FH, ZATTHRREY TRRTE . BHEL

RO ERSEMRETE  AMERERE R B,

The Office will first prioritize gender diversity with the
objective of achieving a 50% ratio of managerial posi-
tions held by women by 2020.

RILT “SHLEHRE"

KEEMRR SR T SR =" AT
SHMHATEAXEARRERWERNEH NN
“Diversity(Z #) B, /5, ML SHM
(Gender Diversity) FrasEHE , 2020 4L &M EHEER

Maxvalu Qingdao HNA REER50%" 4 BT
Wanbang Zhongxin N

ERERFATUE

GROUP

BHAIT 1 SEERERABPOE, ZATSFULEEE
Gt FRAMEL AR EEEMRSHEHEL,

First Japanese Company to Launch

Consumer Credit Business in Myanmar

Aeon Financial Service Co., Ltd. has established Aeon Microfinance (Myanmar) Co.,Ltd. in Myanmar,
announcing it was the first Japanese company to begin a personal consumer credit business in the
country. With a population of approximately 60 million, Myanmar has growing credit needs as well as
expanding personal consumption. Aeon Microfinance (Myanmar) Co.,Ltd. plans to use its strengths as a
credit company based in the retail industry to offer customers a wide range of credit settlement options.

EABHEWEREEDFAEEM S

KSR SHREH AL T “Aeon Microfinance (Myanmar) Co.,Ltd.” . {EABE W2 ER
EESFE T AR IANERMEEL, AEIAOE6,00075A, MHBNT ARNERRRBRERE
B, SR EASEANEEUFHENERYSATNER . AMFRESHERTR,

Topvalu Barreal, a new-genre beer,
received a makeover on July 1.

; A cumulative total of 500 million cans
i (350-ml equivalent) have been sold
since the beer was launched in 2010.

7R 1 BXRIHEEE. “ TOPVALU Barreal”
M20104FFH R THE MK,
RIHHERIAT| 52 (350mIRHE )

R Oi:u g

NEWS

>

e ey e Corporate Initiatives

Aeon Declares Price Freeze of Topvalu Products

Aeon Co., Ltd. makes The Daiei, Inc. its Consolidated Subsidiary

“Aeon & Daiei All-Out Sales Fair” Held

Aeon Co., Ltd. has completed its tender offer of The Daiei Inc. and has made the company a
consolidated subsidiary as of August 27. Ahead of this, the two companies held the first

Aeon has decided not to raise prices on approximately
5,000 products of its private brand Topvalu for the four
months until December 31. Aeon will realize this price
freeze by expanding the number of Topvalu products car-

ried by more than 8,000 GMS, supermarkets and other
stores. In addition, Aeon will utilize its original logistics
system and other efficiencies to freeze Topvalu prices even

“Aeon & Daiei All-Out Sales Fair,” a joint sale that took place at approximately 1,000 stores
from August 22 to 25. Going forward, the two companies will mobilize their management d 8.27 Issued as of July 9 Issued as of August 8 Issued as of September 20

resources and benefits from the Group scale to further increase customer satisfaction. Kawasaki Kirari Kumamoto Hi-no-kuni Nagasaki's Kyokaigun ° " ! F
_ WAON e-money WAON e-money WAON e-money while prices of raw materials continue to rise.
EHXEHARAF TSRS “HKEE X KR XEiiEsn” TR9BES : BRBARG 9B20ERE B TOPVALY fHE FEEEE
KR SAHBEHRR A RO, 8A27 BIEIEARASERTASL, M8A22 s —IA(KIRARD) WAON RAKZEWAON KIFHEFWAON = ==

SKEERER12 A 31 BALEMAN BB R E R KEAH
8 TOPVALU"5,000 % @B @91, S/5  EHEGMS
MBHES, 000 S RIEHY AMMEREE @AM, FERAPEL
& EFOFRTER T RBZE AR E IR R SS | UM
R,

BE2581E, 761,000 S REHE—RBEERN K x KK KANEN", SF, BRASH
BRARIIHAEFRMEENRNGE , HBEMENBRE—FSEN,

Aeon Announces Concept for Aeon Mall Makuhari-Shintoshin
(Opening in December)

Aeon has announced the concept for its new flagship Aeon Mall Makuhari-Shintoshin in
Chiba Prefecture. Scheduled to open on December 20, the shopping mall has been
designed under the concept of “A place where you find new fascinations.” It will consist
of the four mall areas of Grand, designed for adults, and Active, featuring home appli-
ances and sporting goods, as well as Family and Pet areas. The shopping mall will wel-
come customers with around 350 specialty stores including new brands and business
formats making their first appearance in Japan.

Aeon Malaysia Concludes Strategic Partnership with Index to Expand Business
Aeon Co. (M) Bhd. (“Aeon Malaysia”) has concluded a strategic partnership with Index Living
Mall Co., Ltd. (“Index”), a leading furniture and home furnishings manufacturer and retailer in
Thailand, to establish the joint venture Aeon Index Living Sdn. Bhd. Aeon Malaysia and the joint
venture will utilize Index’s expertise to expand their business in Malaysia.

ART KEZRBERE MO ER (12 A HFL)HE KEEDREI AHSERY KBWEE

KEERFRT EAP OSSN XES RO (FIHR) R, ZEHHEEL12R Sindex A SIS T BB E KX RAE
20BEREL, WM CIEIEABENZEE" AR, EHEEEAANTEGrand)” | M) Aeon Co. (M) Bhd.(“kEESRAETL") SEERAHRE . KEARHIETER Index Living Mall Ceremony to conclude the
FIRE DA TR (Active)” . “REE(Family)” “E#(Pet)” ANBHWHR, LEREBE Co., Ltd.(“Index/AE]") G487 B MK A RLE | 1831 T &5 /23] Aeon Index Living Sdn. Bhd.”.  strategic partnership
TEREBAENEVEBENNA0RERE , MRMOARE IMER RS, S/, KEEADRAELS i Index ASIFTRRNBMAKIR , BAT AFISEE, IR RSN
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GROUP COMPANIES £H&

(Pure holding company)
AEON CO., LTD.

{General Merchandise Store Business)
AEON Retail Co., Ltd.

The Daiei, Inc.

AEON Hokkaido Corporation
SUNDAY CO., LTD.

AEON KYUSHU CO., LTD.
ATHINE, Inc.

ALTY FOODS Co.,Ltd.

AEONBIKE CO.,LTD.

AEON Bakery Co., Ltd.

AEON LIQUOR CO.,LTD.

AEON RYUKYU CO.,LTD.
OrangeFoodCourt, Inc

The Kagoshima Sunrise Farm Inc.
Gourmetcity Kanto Co., Ltd.
Gourmetcity Kinki Co., Ltd.

JOY Co., Ltd.

The Consumer Economics Research Institute, Inc
Daiei SpaceCreate Co., Ltd
TOPVALU COLLECTION CO., LTD.
NAKAGO Co., Ltd.

JAPAN DISTRIBUTION LEASING CORPORATION
BIG-A CO.,LTD.

BIG-A KANSAI JAPAN CO.,LTD.
Fun Field Co., Ltd.

Bonte, Inc.

Bon Belta Co., Ltd.

Marche. Co., Ltd.

LOGIONE Co., Ltd.

THE LOBELIA, Inc.

OPA CO.,LTD.

O TENDAI CO., LTD.

(Supermarket Business)

Maxvalu Chubu Co., Ltd.
Maxvalu Nishinihon Co., Ltd.
Maxvalu Tohoku Co., Ltd.
Maxvalu Tokai Co., Ltd.
Maxvalu Hokkaido Co., Ltd.
Maxvalu Kyushu Co., Ltd.

O The Maruetsu, Inc.

O Inageya Co.,Ltd.

O KASUMI CO.,LTD.

O Belc CO.,LTD.

AEON MARKET CO.,LTD.

CREATE Co., Ltd.

KOHYO CO., LTD.

SANYO MARUNAKA CO.,LTD.
MAXVALU KANTO CO., LTD.
MAXVALU KITA TOHOKU CO., LTD.
MAXVALU NAGANO CO., LTD.
MAXVALU HOKURIKU CO., LTD.
MAXVALU MINAMI TOHOKU CO., LTD.
marunaka CO.,LTD.

Aeon Maxvalu (Guangzhou) Co., Ltd.
Aeon Maxvalu (Jiangsu) Co., Ltd.
Aeon Maxvalu (Qingdao) Co.,Ltd.

O Aeon Every Co.,Ltd.

{Discount Store Business)

AEON SUPERCENTER Co., Ltd.
AEON BIG CO., LTD.

(Strategic Small Size Store Business)
MINISTOP CO., LTD.

ORIGIN TOSHU CO., LTD.
Network Service Co., Ltd.

My Basket CO.,LTD

RECODS. Co., Ltd.

MINISTOP KOREA CO., LTD.
QINGDAO MINISTOP CO.,LTD.

{Drugstore & Pharmacy Business)
CFS Corporation

(O WELCIA HOLDINGS CO., LTD.

O Medical Ikkou Co., Ltd.

@ TSURUHA HOLDINGS Inc.

@ KUSURI NO AOKI CO., LTD.
SHIMIZU YAKUHIN CO.,LTD.
TAKIYA Co., Ltd.

O Welpark Co., Ltd.

O ZAG ZAG Co., Ltd.

w4

(Financial Services Business)
AEON Financial Service Co., Ltd.
AEON CREDIT SERVICE (ASIA) CO., LTD.
AEON THANA SINSAP (THAILAND) PLC.
AEON CREDIT SERVICE (M) BERHAD
AEON BANK, LTD.
AEON CREDIT SERVICE CO., LTD.
AEON S.S.Insurance CO., LTD.
AEON HOUSING LOAN SERVICE CO.,LTD.
AEON INSURANCE SERVICE CO., LTD.
AEON REIT Investment Corporation
AEON Reit Management Co.,Ltd.
ACS Credit Management Co.,Ltd.
TOSHIBA FINANCE CORPORATION
ACS CAPITAL CORPORATION LTD.
AEON Insurance Service (Thailand) Co., Ltd.
ACS SERVICING(THAILAND)CO.,LTD.
ACS TRADING VIETNAM CO.,LTD.
AEON CREDIT SERVICE INDIA PRIVATE LIMITED
AEON CREDIT SERVICE (PHILIPPINES) INC.
AEON CREDIT SERVICE SYSTEMS (PHILIPPINES) INC.
AEON Leasing Service (Lao) Company Limited
AEON MICROFINANCE (CAMBODIA) PRIVATE COMPANY LIMITED
AEON MICROFINANCE (MYANMAR) CO.,LTD.
AEON MICRO FINANCE (SHENZHEN) CO.,LTD.
PT.AEON CREDIT SERVICE INDONESIA
AEON MICROFINANCE (SHENYANG) CO., LTD.
AEON CREDIT SERVICE (TAIWAN) CO., LTD.
AEON CREDIT CARD (TAIWAN) CO., LTD.
AEON MICRO FINANCE (TIANJIN) CO., LTD.
AEON INSURANCE BROKERS (HK) LIMITED
AEON CREDIT GUARANTEE (CHINA) CO.,LTD.
AEON CREDIT HOLDINGS (HONG KONG) CO.,LTD.
AEON INFORMATION SERVICE (SHENZHEN) CO.,LTD.
( ing Center D iness)
AEON Mall Co., Ltd.
AEON TOWN Co.,Ltd.
AEON MALL (CAMBODIA) CO., LTD.
AEON MALL (GUANGDONG) BUSINESS MANAGEMENT CO., LTD.
AEON MALL (HUBEI) BUSINESS MANAGEMENT CO., LTD.
AEON MALL VIETNAM CO., LTD.
PT. AEON MALL INDONESIA
PT.AMSL INDONESIA
AEON MALL (JIANGSU) BUSINESS MANAGEMENT CO., LTD.
AEON MALL (CHINA) BUSINESS MANAGEMENT CO., LTD.
{Service Business)
AEON DELIGHT CO., LTD.
AEON Fantasy Co., Ltd.
ZWEI CO., LTD.
AEON Eaheart Co., LTD.
AEON ENTERTAINMENT CO.,LTD.
AEON COMPASS CO.,LTD.
AEON DELIGHT ACADEMY CO., LTD.
AEON DELIGHT SECURITY CO., LTD.
AEON DELIGHT SERES CO., LTD.
A to Z Service Co., Ltd.
KAJITAKU Co., Ltd.
Kankyouseibi CO., LTD.
Kantouengineering CO., LTD.
General Services, Inc.
DO SERVICE CO., LTD.
Reform Studio Co., Ltd.
A-LIFE SUPPORT Co.,Ltd.
FMSSolution Co.,Ltd.
AEON DELIGHT (MALAYSIA) SDN.BHD.
AEON DELIGHT (VIETNAM) CO., LTD.
AEON Fantasy Holdings (Thailand) Co.,LTD.
AEON FANTASY (MALAYSIA) SDN.BHD.
AEON Fantasy (Thailand) Co.,LTD.
ZWEI (THAILAND) CO.,LTD.
Dalian Neusoft Information Services Co., Ltd.
SUZHOU Anijie Elevator Engineering Co.,Ltd.
SUZHOU SHANGPIN Washing Service Co.,Ltd.
SUZHOU ALLIANCE PROPERTY MANAGEMENT CO.,LTD.
AEON Fantasy (China) Co., LTD.
AEON EAHEART RESTAURANT (QINGDAO) CO., LTD
AEON DELIGHT (Hangzhou) SERVICE OUTSOURCING CO.,LTD.
Aeon Delight Sufang (Suzhou) Comprehensive Facility Management Service Co.,Ltd.
Aeon Delight Teda (Tianjin) Comprehensive Facility Management Service Co.,Ltd.
AEON DELIGHT (CHINA) CO.,LTD.

Listed Companies are shown in bold print  OEquity-method Affiliates @ Affiliated Companies

(Specialty Store Business)
GFOOT CO., LTD.
Cox co., LTD.
O Taka:Q Co., Ltd.
Abilities JUSCO Co., Ltd.
AEON FOREST CO., LTD.
AEON PET CO.,LTD
AEON BODY Co., Ltd.
Claire’s Nippon Co., Ltd.
Cosmeme CO., LTD.
Talbots Japan Co., Ltd.
Branshes Co. Ltd
MIRAIYA SHOTEN CO., LTD.
Mega Sports Co., Ltd.
MEGA PETRO Co., Ltd.
LAURA ASHLEY JAPAN CO., LTD.
AT Japan Co., Ltd.
BLUE GRASS (SHANGHAI) CO., LTD.
LAURA ASHLEY ASIA CO., LIMITED
Mega Sports China Co., Ltd.
NUSTEP (BENING) TRADE CO., LTD.
TAIWAN LAURA ASHLEY CO., LTD.
Talbots China CO., Ltd
PET CITY (BEIJING) CO., LTD.
(E-commerce Business)
Aeon Direct Co.,Ltd.
AEON Link Co., Ltd.
(ASEAN Business)
AEON ASIA SDN. BHD.
AEON Co. (M) Bhd.
AEON BIG (M) SDN. BHD.
AEON (CAMBODIA) Co.,Ltd.
AEON (Thailand) CO., LTD.
AEON VIETNAM Co., LTD
PT.AEON INDONESIA
{China Business)
AEON (CHINA) CO., LTD.
AEON Stores (Hong Kong) Co., Limited.
Guangdong Aeon Teem Co., Ltd.
Qingdao AEON Dongtai Co., Ltd.
AEON South China Co., Ltd
AEON EAST CHINA (SUZHOU) CO., LTD.
AEON (HUBEI) CO.,LTD.
Beijing AEON Co., Ltd.
(Shared Function Companies and Other)
O YAMAYA CORPORATION
AIC Inc.
AEON Integrated Business Service Co., Ltd.
AEON AGRI CREATE Co., Ltd.
AEON GLOBAL SCM CO., LTD.
AEON GLOBAL MERCHANDISING CO., LTD.
AEON TOPVALU CO., LTD.
AEON FOOD SUPPLY Co., Ltd.
AEON MARKETING CO., LTD.
Cordon Vert CO., LTD.
Research Institute For Quality Living Co., Ltd.
Amicus Funding Corporation,LLC.
AEON GLOBAL SCM SDN.BHD.
AEON TOPVALU MALAYSIA SDN.BHD.
AEON TOPVALU (THAILAND) CO.,LTD.
AIC MERCHANDISING (JAPAN) LTD.
Tasmania Feedlot Pty. Ltd.
AIC CHINA INC.
AEON Global SCM (Beijing) Co.,Ltd.
O AEON Demonstration Service Inc.

®AEON 1%Club

®AEON Environmental Foundation

®The Cultural Foundation of Okada

®AEON EDUCATION AND ENVIRONMENT FUND LIMITED

As of August 2013






