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The Power of

Local Specialties
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Rich sweetness and creaminess that
melts in your mouth

Anno Sweet Potato

(Nishinoomote City, Kagoshima Prefecture)

The “Anno sweet potato” from Tanegashima grow bath-
ing in the strong summer sunlight and ocean winds. By
letting them mature for over three weeks after harvest,
the sugar concentration is increased. Its characteristics
are the syrup-like rich sweetness and the creaminess that
slowly melts on your tongue. To truly enjoy the taste of
Anno potatoes, it’s recommended they be slowly roasted
or as a confectionary sweet.
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In cooperation with the region, the Tanegashima Anno
Potato Food Service Industry Board was established as
part of Aeon's Food Artisan project, which strives to
inherit traditional skills through partnerships with pro-
ducers who are working to preserve local specialties.
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http:/Awww.foodartisan. jp/
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Cover Art by HIROKI SUZUKI

An artistwho places special emphasis on the feeling and texture of
cutting, folding and ripping paper.

Forthis special feature, he has depicted how the AEON stores help
create healthy festyles for the customers and community through
its health-related products and services.
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SPECIAL FEATURE #§#

With Health & Wellness as the Base:
Supporting a Daily Lifestyle
Full of Energy

Longevity is progressing in Japan, and it is becoming normal for people to live for over 100 years.
In light of this, Japan is aiming to realize an even longer-living healthy society in which each citizen can live
a full and happy life. This issue features Aeon’s efforts to support the health of people in the community with health &
wellness as the base principle. The interview with Yoshiki Ishikawa, a preventive medicine researcher,

provides insight on his ideas of how people can live better.
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Interview

Yoshiki Ishikawa
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To Think About Health is
to Think About Life

Preventing an illness from developing, that is preventive medicine. Here to provide insight on his research on the factors that
influence one’s health and his proposals on how people can lead better lives is Yoshiki Ishikawa, preventive medicine researcher.
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In order to aim for a state of well-being

It is important to have many connections

In 1979, the United States adopted a “Healthy People” policy concerning health pro-
motion. Upon conducting a quantitative study on how the four factors of medical
system, environment, genetics and lifestyle habit effect health, it became evident that
lifestyle habit is the most influential. Based on this, preventive medicine as in improv-
ing lifestyle habits to prevent the occurrence of disease attracted attention. Up until
then, importance had been placed on treatment and a medical system for people with
illnesses to make sure the illness didn’t get worse. However, the health policy contents
of each country have changed from treatment to prevention and the improvement of
lifestyle habits.

Since 2000, it has been proven that the “connection” between people has an
even greater influence on health than lifestyle habits such as diet and exercise. With
such a great discovery, modern day preventive medicine is changing from “disease
prevention” to “prevention from dropping from a healthy state”. In other words, it
is changing direction to aim for “well-being (a state of being full-heartedly happy
and satisfied)”.

Humans are social animals which instinctively seek connections with people. For
example, all humans have the desire to be trusted by others. When this desire is satis-
fied, it has been medically proven that oxytocin which is called the “trust hormone”
increases in the body and leads to a sense of security. This trust only comes from
connection with people.

It is also known that it is better to have more connections with people. It is not only
easier to obtain help and information from people, but one dissertation ascertained that
patients with heart disease were apt to live longer the more people they had come to visit
them. In addition, it is good to belong to multiple communities such as work, hobbies
and learning. However, frustration will be accumulated if there is just a connection with
no change in each area. Therefore, in order to live a long satisfactory life, it is important
to reflect upon each week and find at least one thing that has progressed and changed.

It is important to think WHY and HOW in life and business.

T have talked about how it is important to have many connections with others to aim
for a state of well-being. However, this is only a methodology (WHAT). Japanese
people are well read on the topic of health and are knowledgeable about methodology
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“Think about

why you want to live
and how you want to li
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(WHAT). Nevertheless, before considering what to do in order to be healthy, it is
important to think about why you want to live long (WHY) and how you want to live
your life (HOW). If these two become clear, you should be able to see what you need
to do yourself. “Wake up with hope, become absorbed in what you do, sleep with
gratitude” is a scripture I saw in a temple before. To live an even better life, I try to ask
myself things such as if I was able to become absorbed in something that day and if I
was grateful to my family.

To think about WHY and HOW before WHAT is also important in business. I
heard that Aeon is aiming to become a presence in which the stores are a “place of
comfort for the soul” for the people of the community and is also taking on the field of
digital technology. “A place of comfort for the soul” should not just be a place to fill a
void, but a place to fulfill the spirit. In other words, is it that Aeon aims for the “well-
being” of people who use its services and to be a presence that provides a healthy
lifestyle? By pursuing how Aeon wants to be in society, I hope that services be it about
the stores, digitalization or other policies are said to be “Aeon-like”.
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Providing a Place Which Makes One Naturally Happy
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As the population composition ratio of Japan changes due to the declining birth rate
and aging population, the type of customers that visit Aeon is also changing. In addi
tion, health consciousness is growing beyond generations, therefore, Aeon is strength-

ening its efforts concerning health & wellness. The keyword being “predisease”.
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Aiming to contribute to the social issue of ding healthy life

Predisease refers to a condition of not being ill, but also one that cannot said to be

P

healthy. An issue for a super aging society is extending “healthy life expectancy”
which means being able to live on one’s own without nursing care. The key to solving
the issue is to of course stay healthy, but also to live life at the point right before get-
ting sick. Japan is promoting the “Healthcare and Medical Strategy” as a national
policy as it views the improvement of predisease as an effective means to extend
healthy life expectancy. Local municipalities are also dealing with predisease. In
November 2017, Kanagawa Prefecture and the World Health Organization (WHO)
embarked on creating a global indicator for predisease. Aeon aims to become a base
for health & wellness in the community to help improve predisease.

Up until now, Aeon has conducted environmental preservation activities such as
tree planting and worked as a group in pursuit of “safety and security” of such things

as products and store facilities. In addition, “health” has become an important theme

and Aeon would like to solve the social issue of extending healthy life expectancy.
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‘What is important is to make it possible for
customers to enjoy healthy living. In order
to do so, health maintenance and improve-
ment of predisease is a given, but also to
provide a full lineup of “products” and “ser-
vices” that make every day exciting. Useful
information and services that will promote
the health of customers will also be provided
at Aeon stores across Japan and proposals
will be made for a mentally and physically
healthy lifestyle. Various initiatives are also
being developed so there are “factors” that
will make customers look forward to visiting
the stores and spending a fulfilling time. By
making these initiatives even better, custom
ers not only shop, but move their bodies and
interact with other people in the community
so that it becomes a place where people

become naturally happy.
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Japan’s future population trend by age category
(total population ratio)
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Morning exercises being performed at the store (Aeon Style Kemigawahama) it asEES 4 (Aeon Stylete )115%)

A Place Where People Gather and

Smiles are Born
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The participation and interaction within the local communities are indispensable for
mental and physical health. Aeon plays that role with its stores and is strengthening
the functions of stores.

Providing a variety of functions and opportunities to spend

healthy time in stores

In 2013, Aeon Retail Co., Ltd. renovated and re-opened its Aeon Kasai Store (Tokyo)
that had been in business for over 30 years to meet the needs of grand generation*'
(hereinafter G.G) customers. The reason being the clientele had changed with an
increase in 53 years and older active seniors in the shopping arca. The concept is to
provide tulfilling ways to spend time and help resolve concerns about physical and
financial well-being, isolation and nursing care which will lead to future security.
There is also an abundance of functions and opportunities to help support a tull and
healthy lifestyle for customers.

One of the efforts is “asakatsu {morning activity)” in which the day can be started
in a healthy way by using the morning time efficiently. Moming exercises are held at
G.G concept stores and many customers have participated since it began. Customers
thal have participated in the morning aclivity have become “asalomo {morning

{riends)” and talk over breakfast al a ca(é. As the relationships become closer, they go
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*1 The *Grand Generation” is a cancepr that 1efers to -he senior ganeratian s the op class ganeration in life sxpatience as zdvocated by M. Kundo Koyama.
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1. POP and display method making predisease
products easy to find #&ULiGHPOPHIBFIAR it
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2. Checking physical condition at the free Salud
Station in the store  7ERERIMERERUEEE AR

on trips together and create clubs in which new communities are formed. There are
instances of people who used to stay at home but now put on makeup and take care
of their appearance before visiting the stores and meeting friends. At the G.G concept
stores, other events besides the morning activity are held in cooperation with the
government, local community and other merchants. Efforts are being made to moti-
vate the customers to come to the stores.

There are also efforts being carried out so that G.G customers become naturally
more knowledgeable and conscious about their health while they are at the stores.
For instance, there are POP displayed in the food sales areas which read “Let’s eat
vegetables”. It is to resolve the issue of lack of vegetable intake together with reduced
salt content products and smaller portion of cooked dishes and vegetables in a wide
variety. These efforts are not just limited to food, but created throughout the store. In
one corner of the health & beauty sales area, there is a Salud Station*? which can be
used free of charge for daily body maintenance. At the station, customers can use
measurement devices to check their physical condition such as body composition,
blood pressure and blood vessel age. In addition, health checkups and consultations
are held in cooperation with local governments and hospitals at the event hall. This
makes local health promotion services more accessible while getting shopping done.

The G.G concept stores not only provide products and services that satisfy G.G
customers, but also for single people, child rearing parents, families and every genera-
tion. The eatable portioned food is convenient for single people, too. The “same day
delivery” service which delivers products that were purchased that day is also popular
with the parenting generation. Aeon Retail Co., Ltd. plans to develop 100 G.G con-
cept stores by 2025 in commercial areas with many active seniors. The aim is to
become not just a place to shop, but a presence like a community hall which is needed
in the community.

Tt is also impotlant Lo have hobbies (or a spiritually rich life. There are also ellorls
Lo deepen exchanges with people through hobbies Lo make it useful [or good health
Tn August 2017, Acon Fantasy Co., T1d. which operates amusement facilitics opened
“Ton Ikkyoku” a store where healthy mahjong can be enjoyed. Healthy mahjong can
be enjoved under the motto of “no drinking, no betting, no smoking”. It is hoped that
by moving the fingers and using one’s brain, it will prevent dementia and nursing
care and that it will become a place of communication and exchange. In November
2017, Aeon Fantasy conducted a business tie-up with the Japan Professional Mahjong
League and plans to expand “Ton Ikkyoku” to 104 stores.

*2 *Salud” maans |
salud” 7T
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“Healthy Mahjong Ton Ikkyoku Matsudo West Exit Store” crowded with a large number
of senior citizens. Photo taken when the Japan Professional Mahjong League pro
de a visit
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Implementing initiatives to assist national policies

and cooperating with local governments

Health promotion is an important issue for the country and regions. Therefore, Aeon is
actively cooperating with local governments and regional organizations.

The Ministry of Health, Labour and Welfare is aiming to establish a “Community-
based Integrated Care System”.* Welcia Yakkyoku Co., Ltd. has been establishing com-
munity spaces “Welcafe” within stores since 2015. Customers can use it freely as a rest
space or a place to chat during their walks or shopping. Events are also held by local
governments, companies and NPOs to communicate information about health, beauty,
child rearing and nursing care. The aim is to create a cooperative society where people
can live the ways they want in the area they are familiar with. Welcia Yakkyoku Co., Ltd.
plans to increase the number of Welcafes to approximately 300 by the end of fiscal 2019
so that people in the communities can have a place to freely interact and a place where
social issues can be solved together with the community.

In the “Smart Life Project” aimed at extending healthy life expectancy, the Ministry
of Health, Labour and Welfare recommends “daily plus 10 minutes exercise”. Aeon Mall
Co., Ltd. has an “Aeon Mall Walking” program inside the mall which places importance
on “safety and security” so that customers can exercise without being influenced by the
weather. The mall walking at each mall since ten years ago has now expanded nation-
wide. Regular walking lessons are also held to encourage participation at some malls.
There are also dedicated walking courses inside the mall with signs indicating the calo-
ries burned according to the distance walked so that customers can continue without
having to push themselves too much. During FY 2017, 142 malls plan to improve walk-
ing conditions.

Aeon will continue to strengthen the function of the store to help promote good
health. Along with the country and regions, Aeon will support customers so that they
will be able to live long happy lives full of energy.

Welcafe is a place of relaxation for neighboring residents
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* As the baby-boomer generation will be over 75 years old around 2025, itis a structure that comprehensively ensures housing, health care, nursing care, prevention and livelihood support so that the elderly
can live the rest of their lives in their own ways in environments familiar to them, even if they become heavily in need of long-term care.
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being affected by the weather
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calories burned
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- 1. "Aeon Mall Walking” which can be done without

2. In-store signs indicating the distance walked and

Health portal site for employees
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Aeon Health Management Declaration
KEREREEES

Aeon will support the health of employees and their families

and will achieve the health and happiness of

the local community together with employees
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Health Promotion Even in

Business Management
TE 2278 [ isf b gk gt e

Aeon supports the health of customers as a business activity while promoting health
management in helping employees stay healthy
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Supporting the health of employees as part of the management strategy
“Health management” is to have an understanding of the employee’s health from the
viewpoint of management and take strategical action. By investing in the health of
employees, it is expected to revitalize the organization by improving the vitality and
productivity of employees and result in improved performance. Aeon believes employ-
ees are the center of corporate activities, so that they must be healthy mentally and
physically to provide service that will bring good health and well-being to local custom-
ers. In January 2017, the “Aeon Health Management Declaration” was announced. In
implementing the declaration, a Chief Health Officer was assigned to each group
company to strengthen the management system.

Data health is the indicator for health management. In 2014, the national “Guidelines
on Conducting Insurance Business Based on the National Health Insurance Act” was
revised. In accordance, all insurers such as health insurance associations are requested to
announce, implement and evaluate the “data health plan” in order to maintain and
improve the health of the subscriber based on data analysis such as medical bills (receipts)
or medical examination results, etc. from 2015. Prior to this, Aeon began health manage-
ment of its employees using data from 2012. By providing advice to each employee based
on the data, employees can make use of the information to improve their health. In addi-
tion, data is compiled for each company and is used to improve health management.

In February 2018, the Aeon Health Insurance Association, which has 83 group
companies and approximately 170,000 employees, opened a health portal site for
employees. The employees can easily check information about their health using their
own computers and smartphones to help create healthy lifestyle habits. If improvement
is recognized from the health examination result or health age*', health points will be
awarded which can be exchanged for WAON points®. Efforts are being made so
employees can improve their health while maintaining motivation.

The merit of Aeon performing health management is not only to improve the health
of employees and corporate performance. If healthy lifestyle become habitual while
working, good health can be maintained after retirement which will lead to the redue-
tion ol medical expenses for the country. Therefore, one of Aeon’s goals is Lo lower the
health age ol the enlire group by one yeat. By realizing the health management declara-
tion, it will lead (o the health ol society as a whole

FEREEE RN — R 28 6 2 )0 5 TR ORI S 4

U HEE IR R VA5 1 L T I HEE R T R
SR T S HER VT, 7B FHR 5L LI R LAk,
WAANBUE T, RSB R RUR - AN 5 T
TMTEAIICHE, FUR BT S OIRHE AR T, A feith it
% LA S SRR 2017461 H, EHIER KA T CkE#
Heg 1), FEOAHON N TR BT (T, AN e
kil

(B AL T I MR ARG . 201448, AR (JET
(R IRBR L SHE PRI T 11567 E DT T 050 Wl 2, SORIEHE
TREGHL 2 SEFT TR A S AT . SSHEH T I (BRI, T4k
SR ARIEEE, WEERI2015 50, Ml 297 Wi
(BT HRM L) | (BRGS0 2T o KIEAETEIX - SRS,
201 2 SRS RS A T3 BT AR HESRE, ST B0
i A TR LR, L 53 T A2 TR s . (eIl
NER A, A R E A .

20184E2H, 83 %YLk fll . 917754 5 T MIA MY KHE (1
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FEERI 1 AREEER RIS, FT R AR AT .

AL FNEREERERHIER A LTI AR TR O B ity
APE . WIERGE PP D FRINERE EIT R, IR ORI BB R R
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QO §C®—Certified Wood

FSCOIANIEAA R

RFEAERSRALE izl

1. Ministop wooden framework completion 5 T Ministop
2. Completed wooden store (Ministop Fukaya Omaeda Store) % T#A%HiE (MinistopiRay/ NaTHE)
3. FSC-certified timber waiting to be reused ] E#If 1 FSCIMEAM

FSC (Forest Stewardship Council) certification is an international system which indicates timber
and wood products that are beneficial to society and are environmentally- friendly.

Aeon has developed approximately 130 private brand FSC-certified products such as study
notebooks and kleenex, however, the efforts to use FSC-certified material does not stop there.

The hest policy for both the environment and business activities

In 2009, Ministop Co., Ltd., which is responsible for Aeon’s small-sized store businesses, con-
structed a convenience store “Ministop Koshigaya Lake Town East Store” (Saitama Prefecture)
using domestic FSC-certified timber making it the first commercial facility in Japan to acquire
store certification. Since then, the number of stores constructed using the same kind of timber
has increased to a total of 250 stores (as of the end of January 2018).

The unprecedented idea of “wooden convenience stores” took form when searching for an
inexpensive alternative to the conventional steel construction. Furthermore, by utilizing timber
produced under responsible forest management, it will lead to forest preservation. By procuring
domestic timber, it is also possible to reduce the environmental burden of transport. That is why

11 /EONMagazine 2018 February Vol.60

FSC (Forest Stewardship Council: FHEEZERE) 2
XREFEE . R RFIRNAM BAM = @UETIMENE IR
BE,

KEEHEH T4 IR AHRFNI0MEE RLHFSC
INERI@ B FSCIMEMRI B EM B &Y A E R,

FREHRIPANE A AR AR5

FHRKE/NEESE L A Ministop Co., Lid. B E~FSC
INEAMERASEFRIE MinistopiaLake TownFiE" (HER)
F20094Fi#id T FSCIME, X2 B AENE RiBIILIMEN
BiRGE, 72T A RHAMRANERYT AZIZ250%
(HZE2018%1AK).,

M LLRBHANE RN T AR TR RN, WET LE
BRI ALEAEFIE MBI, RAERFHRNEET A
A, BB TREMRPIAGIER, BILENMR | AR

porate Mission

In the “Sustainable Development Goals (SDGs*!)” adopted by the United Nations,

17 goals were established that are common to the international community in pursuing
a better life while protecting the planet’s environment and the lifestyles of people.

We would like to introduce AEON’s activities which are related to SDGs..

BXA BB A9 PTHSER R B AT (SDGs*)" I T EFFtm 1703t R AR, SETMERFEEN.
BRIPHIRAEIRALAE . AN R STILSDGSHEREEE .

Making the best use of properly managed forest resources

EAEAETENRNER

Ministop decided to use domestic FSC-certified timber for the framework of its stores.

First, Ministop has the certified timber prepared to meet store specifications and has kits
created at the factory. As a result, the amount of waste material was greatly reduced at each
store construction site. It also simplified the foundation work reducing CO2 emissions by 33%
during construction and the construction time was cut by about ten days (compared to steel
construction). Basically, Ministop’s “wooden convenience store” designs allow for environmen-
tally-friendly and speedy store openings. By creating construction material kits, it is also possible
to reuse material after a building is disassembled and the timber can be used for a long time. In
January 2018, the first store made of domestic FSC-certified reused timber “Ministop Fukaya
Omaeda Store” (Saitama Prefecture) was opened.

As long as there are no restrictions on construction conditions such as the effects of the cli-
mate, newly opened Ministop stores will be made of wood. By Ministop continuing to be a stable
buyer of certified timber, it will contribute to the management of sustainable forest resources.

What can be done to further spread efforts

Office supplies such as product tags, cardboard boxes for delivery, label stickers for the boxes,
copy paper, etc. — there is an array of material that is indispensable for the sales activities of
Aeon Group's stores and businesses.

Aeon Delight Co., Ltd. which procures these materials started handling FSC-certified prod-
ucts in 2005. The corrugated cardboard used by the Aeon brand “TOPVALU Gurinai” also
uses FSC-certified products procured by Aeon Delight. Also, price tags using certified material
can be seen attached to products such as clothing items and bags at Aeon stores.

The number of certified products handled by Aeon Delight Co., Ltd. is approximately 60
items (as of the end of January 2018). The lineup of certified products is also being increased
so that businesses can use certified products as sales material to have them used even more.

In April 2017, Aeon formulated the “Aeon Sustainable Procurement Policy” and “Sustain-
able Procurement Goals for 2020". For paper, pulp and timber, the aim is to use 100% FSC-
certified material for private brands in the major product categories such as study notebooks,
toilet paper, paper towels, etc. by 2020. To protect the forests and conserve the environment,
the use of FSC-certified material will be continued of course in products as well as in places
not seen by customers.

4. Product tags using FSC-certified paper RAFSCIMEAKARISITE
5. Expansion of FSC-certified products being handled # A<RMFSCIMERIS

FIEH R EHSR, BT BRRE | Ministop Co., Ltd.
RERBEFSCIMEAV RIS S A EAH,

WA BB S T R AR R &INEAM, B
B—AR, KIERD T SHEHRIRMAREY, f7 M
TR, TR - S RREL33%  THILRE10K
(BRELHNARLE) . BRILEIIL. Ministop Co., Ltd. 9" ARZEAER
& REBFMRIEBEREEMNAT EEE IR, TRk
B BERMSIERA | SPMNAMHKAER, 2018
F1R8, EHEMFSCIMEAMMBRBES, “Ministop RE
NBTEE" (FER)IRFIFFL,

RELSMREZWERRKFMRE . Ministop Co., Ltd.
RESTFHFHREIMinistop EHIIRAALH . ZATHEMA
INEAMBTRERME | il A EIBAFMARMEIFAME T,

ATIE L RN R E

BRRANRE ZHANEBE RELHENESE
REMERENARG - HFXERREAE AR R FE L E
&, Re SR & Qe EME %S,

R R FEHH9Aeon Delight Co., Ltd. A2005 Fi2FFA
SRAEFSCIAE &, KEEEH @2 TOPVALU Gurinai” f5M,
REABMEASER T IZATRMMFSCIMER &, 7XHEERR
NERAFSCINE RFR% . RSB MBI,

Aeon Delight Co., Ltd. 2R A 7 H60FIAES & (B E
20185 18/K), BAY, ASERMUEMIALESR0FT] , ik
FHEEBINE>RIEAELAMTIER AR RANH.

SKEEF2017 44 AHIET KT HEERM A" 5" 5T
GRM2020E B, MR, KR, AHAE, KEHLAE
202040, 34 DAK BEANFTEFRLNAER
18100% A FSCIMEMH, BRI, KERNFERER
TG LK TEAFSCIMEME, MSSIRPFA RSP
oS isES st

*1 SDGs details can be seen on the “2030 Agenda” within the United Nations Information Centre homepage
SDGsHFERE AR KB SEE Bl (United Nations Information Centre) B B8 (2030TTHEERRILE) .
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Epicurean Delights

natural features and values of each country.

Japan, China and Laos, food to start the day.

A EUAY SCAE < I FR 96 RAVSAT, PR AT R o
AR v A ARSI FA el
ZHH — RAOFF U T8 R AL B .

Morning Set Meal mms

A nutritionally balanced traditional menu ]
BRSGHEERE

Japanese food is registered as a UNESCO Intangible Cultural Heritage. The basic
set “one soup and three dishes” is rice and soup with pickled vegetables, a main
dish and two side dishes. A traditional moming table is set with grilled fish, boiled
greens and stewed dishes. It is a healthy menu in which a good balance of various
nutrients can be consumed.

WHINBE EHBSCA RN TR SR~ 1 B AREE, KIRF%. Bk mE

FR BIRFNEY AR, BRGNP RERSENES HER AR
% B RiERERHERRMORR R,
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Food is what sustains a healthy life and is also culture portraying the

Where there is delicious food, there are people full of smiles.
This issue features epicurean delights that bring smiles to the people of

R T IIE I B 24 0 i 2 BRI, Ao T LA S £ 2% X

Mantou s

Staple food that is a steaming hot bun ]
RIZRIRBFFHERES

“Mantou” is made by adding yeast to wheat flour, fermenting it and steaming the
shaped dough. It is regarded as the roots of the Japanese sweet “bun”, but
originally it was a staple food rather than a snack. It is an indispensable break-
fast food in northern China where the climate is not suitable for rice cultivation.
It can be characterized by the floury taste and soft, chewy texture which is
consumed with stir-fried food and soup.

KT HEIR, A
Y. BAHERE

INEI EREARE IRERREELR 18K, B
TREFRMZTR. EREEMRARYTERLS, FERLFTD
ORI OB, SORMG—REH,

Khao Piak Khao xhao iak Knhao

[ Standard fast food

AR
In Laos where the eating out culture has developed, it is common to see people eating breakfast at
food stands on their way to work. One of the popular standard menus is “Khao Piak Khao". Khao
means “rice” and Piak means “wet”. The chicken broth soup porridge can be topped with fried
garlic, flavored vegetables or the topping of your choice.

SMESCiRsARESS , F/ i B RIRE EHIRANRSFREIAER , SDHRIESES 2 —HR Khao
Piak Khao", “Khao" 2>k, “Piak” 227 " M2, FGBFALRAAMEME, ERM RN AEFmE

CLAOS
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AEON SUSTAINABLE ACTIVITIES { =~ Y.

4;::

Striving for a sustainable society, Aeon continues environmental preservation and social contribution activities with local communities.

HRURTFLELRS, SHRERBFEHE, FHASTFRAGRIF TS TIRES,

Social Contributions # £ &k

|
|
|

Safe Water for the Children of Cambodia and Myanmar

On December 8, Aeon 1% Club Foundation donated a total of 26,669,186
yen to the Japan Committee for UNICEF at the Cambodia and Myanmar
embassies in Japan. The donation is a combination of contributions received
from customers through the “AEON-UNICEF Safe Water Campaign” and from
the Aeon 1% Club Foundation. Another part of the donation was part of the
sales proceeds from “TOPVALU Natural Mineral Water” (500ml). The money
will be used to install water supply facilities to protect the health and liveli-
hoods of the children.

R NS 3 5 e e R == Environmental Preservation ¥ (&4

Tree Planting at Aya Biosphere Reserve* “Aya Town Aeon Forest”

native to the area with 200 volunteers at the “Aya Town Aeon Forest” in Aya Town,
Higashimorokata-gun, Miyazaki Prefecture to create a new forest. Along with Aya Town,
15,000 trees have been planted in this forest. The forest was started with the signing of a
cooperation agreement with Network of UNESCO Ecoparks in Japan in August 2017. The
aim is the conservation of biodiversity and to be used as a place for the environmental

education of children.

* Sites registered by UNESCO as biosphere reserves aimed to balance conservation of ecosystems and sustainable FEAME,

utilization. Nine sites are registered in Japan.

“EV Chargers” Installed in 143 Malls in Japan to Promote
Electric Vehicles (EV)

On November 10, Aeon Mall Co., Ltd. was the first Japanese company to par-
ticipate in “EV100”, an international business initiative which was established in
the aim of promoting the use of EV and environmental improvement. In 2008,
Aeon Mall installed an EV charger at Aeon Lake Town as the first domestic
commercial facility to do so. In February 2018, EV chargers have been installed
at all 143 domestically managed and operated shopping malls.* Along with
creating an environment in which shopping can be done safely with EV, the
introduction of the latest technology will be actively promoted to minimize the
burden on the environment.

* Excluding some contract malls.

el

ds and Foster the Power of Hometown *

ARBEME BT NIREREAK

ABRMEENKEL%SRFBF1I28
SEERMRMADREMNS AAA IS
ARMEAZARRERK S L EE LB
T3t2,666759,186 BT, XEHBHRBL
“5KEE - UNICEF Safe Water 5&zh", {EH%
BN 2 M E R AKREL % B KRB
FIEHEREIME TOPVALU & $K” (500ml)
HEEIN—BoaE—E, KARFAE
RENDFPRTF N EEN KR,

“AEON-UNICEF Safe Water
Campaign” donation presentation
ceremony (Royal Embassy of
Cambodia in Japan)

SRHET “KHEE - UNICEF Safe Water 5&3h”
EROBYNE (FRARALRE)

Z#UNESCO ecopark (E#BR{RINX)* iy AHT K EERHR" SLiE
On November 4th, the AEON Environmental Foundation planted 1,200 saplings of trees THERAE

ABMEEAKEFR YA T 11 4 BEE HERERBEA M-
ST KEERRAR A3 O FRM U3
EREAMBX A1, 20088, ZEX—FRHMN 201374 SEHT—RTME
7 1735,000#8#AK , 201748 B4 #1HAUNESCO ecopark network
WEAEDARZYL, FHA T ORMFMONEE, BNENSHILRE
NI BN REEA DL EH.

3, 5200 8E/E—LIMET AR

HE

MNERHF (EVINEER, EERLE
1A3RB RS E T “EVIERE"
KESREMARHT1ILA 108 M
HEVAYERIATEE ) B ERRRI SR
BT AR EVI00" A B AL W E RS
hn., %A SIE #2008 7K ELake Town
HERELEEERIZE TEVERR, 2018
F2R , EHEREENAAERAHL
ER1A3RE R T EVERBIRE,
BFF . BRI A EVETIaME
G RN S [ RARPR AN BN REE
RERBHTEA,
" —BHBRNERARA,

HEBKS, BEXRAHSHNE, i

Tohoku”

ARATHBROUE, EAXEARE

Example of EV charger installation at
a store parking lot
EEHEFHRBEV BB H]

Aeon is conducting a variety of initiatives in partnership with people across Japan and around the world,
from the Tohoku region as the starting point, to work toward a future filled with smiles.
KEEA T BRFFRRAIRR, MFILBRbER, SEASH, HASENARBTART EHEHNE.

Participation in “Tohoku Cotton Project 2017 Harvest Festival”
in Higashi matsushima City in Miyagi Prefecture

Cox Co., Ltd. which develops casual fashion brands has participated in the
“Tohoku Cotton Project” since 2012 as part of Tohoku reconstruction support
and revitalization activities. The Tohoku Cotton Project is a comprehensive
undertaking to revive the fields devastated by the Great East Japan Earth-
quake that are now heavily salinated and unfit for growing rice. The project
cultivates the cotton and then spins, weaves and manufactures it into mer-
chandise to sell. On November 18, Cox employees participated in the “Tohoku
Cotton Project 2017 Harvest Festival” held at the Higashi matsushima Farm
in Higashi matsushima City, Miyagi Prefecture and handpicked cotton with
the local people. The harvested cotton is scheduled to be sold as clothing
items in 2019.

ERERRS TSI R
2017k T

FERINRIRERIAICox Co,, Ltd. 8
FRALENR - BRI — R I2012
EFFESINT FAAREIR  Z—HRR
FERAA AN REEWE EERIEEAEN
R, TRMBEARSTHAESR, DR,
B, HRFFANIF, 115188, B
BRSNS R T AL
RIRO17HeHRH" | HATRTHSM, 5%t
RR—EMTF THER TR, BEREIRIER(E
FTE010 MR DI,

Employees participating in the “Tohoku
Cotton Project 2017 Harvest Festival”
SRR RI2017 kT R T
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In Thinking About the Importance of Food and

Global Food Issues Taking Action With 10
“Onigiri (Rice Ball) Action” /16
Aeon held “Onigiri Action 2017" at approximately 400 “Aeon” El

and “Aeon Style” stores throughout Japan from October 9 to
22. A portion of the sales proceeds of sponsor-related products
such as Aeon Topvalu Co., Ltd. which amounted to 5,782,520
yen was donated to the NPO Table For Two International.
Through the NPO, 290,000 meals will be delivered to children
in Africa and Asia

KT BREMIBRRRMNER TR @M
“Qnigiri Action”

KEEF10A9H ~ 22 HEAEIZEE R A Aeon” . “Aeon Style"£)
4005 E$H5<HE 7 “Onigiri Action 2017”, Aeon Topvalu Co.,Ltd. %
BB IBHARK R @ BN — 84 578752,520 B TIBMA T
NPO3%ATable For Two , @it iZiE ATRIXLI29 77 ARk S tadE M
AT M BT

Aeon's E-money “WAON” (Newly issued cards)
SKEER T 5T “WAON"F (#i&T)

Issued on October 13
“Tokachi Obihiro WAON"

108138 %47
“HREHETWAON"
KRR

% 6,860 73
(HZE2017#E12AK)

Cumulative number of cards issued

Approx.68.6million

(As of the end of Dec. 2017)

On December 21, “TOPVALU Hand-rolled Onigiri (Rice Balls)" went on sale using
salmon and cod roe that is MSC-certified meaning that they are marine products
which were caught by sustainable fishery.

Aeon participated as the first Asian retailer in “The Global Sustainable Seafood
Initiative (GSSI)". Aeon is promoting efforts to expand sustainable marine product
procurement through increasing the number of MSC-certified products it handles.

12721 EFFAEHE T RS TSR0 UM K™ RMSCINERA & & HBBAT 0 ftt
E1“TOPVALU F4RH" .

SKEEATHEE U RERSS T  LIRTFHEK ™ REHIH (GSSI: The Global Sustain-
able Seafood Initiative)” , T ZEAMSCINER S, B TTHAEMA=RAERHT A2 2,

Start of Empty-handed Bank Transaction Service 11
with Fingerprint and Vein Biometric Authentication /29
Aeon Bank, Ltd. is the first domestic bank to introduce a :

service that allows bank transactions to be performed only
with biometric authentication. Operation has begun at five
stores. A high level of security is realized by identifying the
two elements of fingerprint and veins. Bank transactions can
be carried out without the use of cash cards or PINs. The
introduction of the service will be gradually expanded.

FHAET RABESRE R E IR EAA
TEFHRTRITZZHIBS

Aeon Bank, Ltd. 7E BARERHEITHERE 3 T RAEYIMET
HTRITEHNRG, MISLABRAENEXTUBEAASASE
Zett BMEFEROFHEN, D& ERAAXES BeE
ATMARBUL S th ST UFE S A RIEIEN REF 4, EASRER
FHATIEE | SEBERRY KEERHSIE,
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Setting Food Waste Reduction Targets in Working
Towards Realizing a Sustainable Society

Aeon has set food waste reduction targets to half the amount
of 2015 by 2025 ahead of the “Sustainable Development
Goals (SDGs)” 2030 target adopted by the United Nations.
At the same time, there is a target to build over ten “food
resource recycling models” by 2020 nationwide which recy-
cle food waste into fertilizer and other resources.

ARRTHEHES | HETHRRREADNBG

KD B BE B R A9 5T & B4R (SDGs)" #2030
BRI T E2025F A HEREEFWIL2015FHIR 349
Bi7. BN RIRRLEFNEHNBEEDHRERN RAIR
AR BT 2020F A IHEX— RN EAFLERI 100N E
AHBIR.

Development of preservation containers for the sales areas to
call for food waste reduction

ERDIHTFRT RIFER FHHBEREFY

Signing ceremony held at Aeon Mall Makuhari New City (second from left:
Akinori Yamashita, Director, Executive Vice President and Executive Officer)

KRS FARKH UM EBNR
(RAZERFARLTRAFE HITAIBR)

Signing of Comprehensive Memorandum of Understanding g
on Sales Promotion Using Distribution and Retail Networks

Aeon Co., Ltd. has concluded a “Comprehensive Memoran-
dum of Understanding on the Sales Promotion of Indonesian
Products” with the Indonesian State Export Development
Department. In Indonesia, the first Aeon store opened in 2015
and the second one in 2017. Cooperation with the State
Department will be strengthened by utilizing Aeon’s distribu-
tion and sales networks which will continue to spread in Asia
and the development of Indonesia’s halal products.

HET RTERYARNTER
ARAERESHAFNESR

KEEHR A SEERETER Y AR RA—RSET HXOE
RETHZOHERELESENESR" , FEIZE2015FFE 7 KE
1505 20174FFET 250, 515, RERRELMY RIGKENYR
AHEMHFFRZEOHABAT SR SLROBTE,

11/ Conducting “The 7" Aeon-Doyuten Role Player
8 National Contest”

El Aeon-Doyuten* employees competed in hospitality skills such
as grooming and language, product knowledge and recom-
mendation ability to customers in a national role player contest
that was held in Japan. 30 finalists who won the preliminaries
of each district from about 30,000 stores operated by 8,000
companies nationwide conducted role playing in a “recom-
mend a product suitable for the customer” setting. Skills that
had been cultivated were demonstrated.

AT BT EAERREABREARSEAR"

SKEEEEA T BAUE* R TELHHUERMER . BRMA. HEA
HRENFHEEAR AENRARLERSR, NEEL8000K
A7) 3PREEEMX SIMFETRIM N0 ESHRE R HAE
HEEEEE HEMEE T BEMNE. IRR T IR HRIEAR,

* Specially stores in Aeon's shopping malls and general merchandise stores
* EXENEH DD, GEETRENERE

Award winners of “The 7" Aeon-Doyuten Role Player National Contest”
R RRERLEREHRARSERS " HHRRE

Participating in the tree planting ceremony Domestic Trade, Cooperatives and
Consumerism Minister YB Dato’ Seri Hamzah Bin Zainudin (photo center)
DXETENZS - HRAS - HREEN

YB Dato’ Seri Hamzah Bin Zainudin X & (8 5 $5R) W8I0 7 LAERE

12/ Aeon Big Malaysia Fifth Year Anniversary
2  Ceremonial Tree Planting

Aeon Big (M) Sdn. Bhd. held a tree planting under the theme
of “Thank you Malaysia” to commemorate five years since its
establishment. 3,500 saplings of durian, mangosteen and
other trees were planted in the durian producing area of Taip-
ing, Perak State. 500 people participated including the Malay
sia Domestic Trade, Cooperatives and Consumerism Ministry
minister, local customers and junior high school students.

Aeon Big BRATSTHE T Hil 7 5 BELSHRIErEs

Aeon Big BkA T hL2 &8Iz 5F4 | ST “Thank you Malaysia”
HEROERER, ALz —NREMNATFSDRATENZS -
HEEE - EREENABRTBRAE FFEEF00BAL—E, g
TEEMUISL3 5004RHE
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Issuing the First Integrated Report of Aeon Co., Ltd.
“Aeon Report 2017”

Aeon Co. Ltd. has issued “Aeon Report 2017" which covers
“sustainable management” that balances “growth of the
group” and “development of society”, and the medium-to-
long term value creation story. There are integrated reports
on financial information and environment and social contri-
bution activities. It also explains Aeon’s corporate stance and
management philosophy in an easy-to-understand manner
for stakeholders.

KEERR S RITT B REAIRE B “Acon Report 2017"

KEMREHET T R RELR T HERE 0 TG
SE PRI OB MATTEHY “Aeon Report 2017", #&12H T
SRRAAE - HELTENZES  LREN W BRBEES
ARARAHATT T SRR

“Aeon Report 2017"

-l

Aeon Mall Wuhan Jingiao

SKEES R RIREH

=
|

Opening of “Aeon Mall Wuhan Jingiao”
in Wuhan City, Hubei Province, China

Aeon Co., Ltd. opened “Aeon Mall Wuhan Jingiao”, its third store
in Wuhan City, Hubei Province, China. With the general merchan-
dise store “Aeon” as the key store, there are 200 specialty stores
including 49 stores to open for the first time in Wuhan City. A new
lifestyle will be proposed to customers through the “Bin Fen Shi Le
Jie (restaurant area full of variety)” where food from around the
world can be enjoyed and an indoor play area for children

FEEAE A ROX T KR R RIS B AT

KES R A S 7 E# L4 TR EIR WYl
“KEER R BOXEA BATR L, MR EBH K" AlES, 8
R ERIENAO KB BHEL T 4200 R &S, BB T
WFFEMRESRIRNETE RO/ K NEERTNERN
RITH, ARERERHEFTARK,
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GROUP COMPANIES £

[Pure holding company]
AEON €O, LTD.

[General Merchandise Store Business]
AEON Retail Co., Ltd.
AEON Hokkaido Corporation
SUNDAY €O., LTD.
AEON KYUSHU C0., LTD.
AEON SUPERCENTER Co., Ltd.
AEGN.com Co., Ltd.
AEONBIKE €O, LTD.
AECN Bakery Co., Ltd.
AEON LIQUOR €O.,LTD.
AEON RYUKYU CO. LTD.
MS Seika Center CO., LTD
ORIGIN TOSHU CO., LTD.
Shimizu Shaji Co., Ltd.
SHIMIZU STAFF CO., LTD.
SHIMIZU HAISO CO., LTD.
TOPVALU COLLECTION CO., LTD.
Bon Belta Co., Ltd.

O U-any CO., LTD.

[Supermarket Business]
MINISTOP CO., LTD.
United Super Markets Holdings Inc.
Maxvalu Nishinihon Co., Ltd.
Maxvalu Tohoku Co., Ltd.
Maxvalu Tokai Co., Ltd.
Maxvalu Chubu Co., Ltd.
Maxvalu Hokkaido Co., Ltd.
Maxvalu Kyushu Co., Ltd.
Inageya Co.,Ltd.

O Bele €0O.,LTD.

& WonderCorporation Co.,Ltd.
A - Colle CO., LTD.
Us Biz Support Co., Ltd
ALTY FOODS Co.,Ltd.
AECN SAVEUR Co., Ltd.
AEON BIG €O, LTD.
AEON MARKET €O, LTD.
QrangeFoodCourt, Inc
The Kagoshima Sunrise Farm Inc.
KASUMI CO.,LTD.
KASUMI GREEN CO. LTD.

KYOEI AUTOMALL AND INSURANCE CO.,LTD.

KOHYO CO., LTD
SANYO MARUNAKA CO. LTD.
Food Quality Control Center, Co., Ltd.
The Daiei, Inc.
Daiei SpaceCreate Co., Ltd
NAKAGO Co., Ltd.
Network Setvice Co., Ltd.
Bio C' Bon Japon CO., LTD.
BIG-A CO.LTD.
Bontz, Inc.
My Basket CO.,LTD
MAXVALU KANTO CO., LTD.
MAXVALU NAGANO CO., LTD.
MAXVALU HOKURIKU €O, LTD.
MAXVALU MINAMI TOHOKU CO., LTD.
The Maruetsu,Inc.
Maruetsu-Development Co., Ltd.
Maruetsu Fresh Foods Co., Ltd.
marunaka CO.,LTD.
Marno Co., Ltd.
Red Cabbage Co., Ltd.
THE LOBELIA, Inc.
RUSE CORPORATION CO.,LTD.
MINISTOP KOREA CO., LTD.
MINISTOP YVIETNAM COMPANY LIMITED
The Maruetsu {Hong Kong), Co., Ltd
Maruetsu (Wuxi) Co., Ltd.
Aeon Maxvalu {Guangzhou) Co., Ltd.
Aeon Maxvalu {Jiangsu) Co., Ltd.
Aeon Maxvalu {Qingdao! Co.,Ltd.
QINGDAC MINISTOP CO.,LTD.

( Seibu Co.,Ltd.

O TENDAI CO., LTD.

O Japan Education Center for Future Retailing, Inc.

O ROBINSONS CONVENIENCE STORES, INC.
[Drugstore & Pharmacy Business]
WELCIA HOLDINGS CO., LTD.
Medical Ikkou Co., Ltd.
@ TSURUHA HOLDINGS Inc.
® KUSURI NO AOKI HOLDINGS €O., LTD.
WELCIA KAIGO SERVICE Co., Ltd
WELCIA YAKKYOKLU Co., Ltd.
SHIMIZU YAKUHIN CO.,LTD.
B.B.ON Co.,Ltd.
Welcia-BHG {Singapore) Pte. Ltd.

Lianhua merrylin business {Shanghai: limited company

 Welpark Co., Ltd.

/N

() ZAG ZAG Co., Ltd.

[Financial Services Business]
AEON Financial Service Co., Ltd.
AEON CREDIT SERVICE(ASIA)CO., LTD.
AEON THANA SINSAP (THAILAND) PLC.
AEON CREDIT SERVICE{M)BERHAD

) AEON REIT Investment Corporation
AEON BANK, LTD.
AEON CREDIT SERVICE CO., LTD.
AEON S.8 . Insurance CO., LTD.
AEON HOUSING LOAN SERVICE CO..LTD.
AEON Product Finance Co. Ltd.
AEON INSURANCE SERVICE CO., LTD.
AEON Reit Management Co.,Ltd.
ACS Credit Management Co.,Ltd.
FeliCa Pocket Marketing Inc.
ACS Leasing Co.,Ltd
ACS CAPITAL CORPORATION LTD.
AEON Insurance Service {Thailand) Co., Ltd.
ACS SERVICING(THAILAND)COQ. LTD.
ACS TRADING VIETNAM €O. LTD.
AEON CREDIT SERVICE INDIA PRIVATE LIMITED
AECN CREDIT SERVICE (PHILIPPINES) INC.
AEON CREDIT SERVICE SYSTEMS {PHILIPPINES) INC.
AEON Leasing Service (Lao! Company Limited

AECN SPECIALIZED BANK (CAMBODIA) PUBLIC LIMITED COMPANY

AEON MICROFINANCE (MYANMAR) CO.,LTD.

ATS Rabhit Special Purpose Vehicle Company Limited

PT.AEON CREDIT SERVICE INDONESIA

AEON MICROFINANCE (SHENYANG) CO., LTD.

AEON MICRO FINANCE (SHENZHEN) CO.,LTD.

AEON CREDIT SERVICE(TAIWANICO., LTD.

AEON CREDIT CARD{TAIWAN)CO., LTD.

AEON MICRO FINANCE (TIANJIN) €O, LTD.

AEON INSURANCE BROKERS(HKILIMITED

AEON Financial Service (Hong Kong! Co., Ltd.

AECN CREDIT GUARANTEE{CHINAYCC. LTD.

AEON INFORMATION SERVICE{SHENZHENCO.,LTD.
[Shopping Center Development Business]

AEON Mall Co., Ltd.

AECN TOWN Co. Ltd.

AEON MALL KIDSDREAM INC.

AEON REAL ESTATE INFORMATION Co.Ltd.

OPA CO. LTD.

AEON MALL HIMLAM CO., LTD.

AEON MALL VIETNAM €O, LTD

AEON MALL {CAMBODIA) CO., LTD.

AEON MALL {NANTONG) BUSINESS MANAGEMENT CO.,LTD

PT. AEON MALL INDONESIA

PT. AMSL DELTA MAS

PT. AMSL INDONESIA

AEON MALL EDZ {(WUHAN) BUSINESS MANAGEMENT CO., LTD.

AEON MALL SUNAN (SUZHOU BUSINESS MANAGEMENT CO., LTD.

AEON MALL YOUYA {BEIJING) BUSINESS MANAGEMENT €O., LTD.

AEON MALL YOUYA {TIANJIN) BUSINESS MANAGEMENT CO., LTD

AEON MALL {GUANGDONG) BUSINESS MANAGEMENT CO., LTD.

AEON MALL {GUANGZHOUBAIYUN) BUSINESS MANAGEMENT CO., LTD.

AEON MALL {HUBEI BUSINESS MANAGEMENT CO., LTD

AEON MALL {JIANGSU) BUSINESS MANAGEMENT CO., LTD.

AEON MALL {SANHE) BUSINESS MANAGEMENT CO.,LTD.

AEON MALL {SUZHOU) BUSINESS MANAGEMENT CO., LTD.

AEON MALL {TIANJIN) BUSINESS €O, LTD

AEON MALL {YANTAI) BUSINESS MANAGEMENT €O., LTD.

AEON MALL {CHINA} BUSINESS MANAGEMENT CO., LTD

AEON MALL {CHINAY CO. LTD.

AECON MALL {(ZHEJIANG) BUSINESS MANAGEMENT CG . LTD.

AEON MALL {WUHAN) BUSINESS MANAGEMENT CO., LTD.
[Services & Specialty Store Business]

{Service Business)

AEON DELIGHT €0., LTD.

AEON Fantasy Co., Ltd.

ZWEI CO., LTD.

AEON Eaheart Co., LTD.

AEON ENTERTAINMENT CQ.,LTD.

AEON CULTURE €G. LTD.

AEON COMPASS CO., LTD.

AEON DELIGHT ACADEMY CO., LTD.

AEON DELIGHT SECURITY €O., LTD.

AEON LIFE CO.,LTD.

Ato 7 Service Co., Ltd.

KAJITAKU Co., Ltd

Kankyouseibi Co., Ltd.

Kantouengineering CO., LTD.

General Services, Inc.

DO SERVICE CO., LTD.

Hakuseisha CO.,LTD.

Reform Studio Co., Ltd.

AEON DELIGHT (MALAYSIA! SDN.BHD.

AEON DELIGHT (VIETNAM} CO., LTD

AEON Fantasy Group Philippines,INC.

AEON Fantasy Holdings {Thailand’ Co.,Ltd.

)
.I.t )I-IL _— Listed Companies are shown in bold print  OEquity-method Affiliates @ Affiliated Companies

AEON FANTASY (MALAYSIA) SDN.BHD.
AEON Fantasy (Thailand) Co.,Ltd.
AEON FANTASY VIETNAM CO., LTD.
J-Horizons Travel (M) Services Sdn. Bhd.
PT AEON FANTASY INDONESIA
Suzhou City Gaayong Comprehensive Facility Management Service Co., Lid.
SUZHOU SHANGPIN Washing Service Co.,Ltd.
SUZHOU ALLIANCE PROPERTY MANAGEMENT CO. LTD.
AEON Fantasy{China)Co., Ltd.
AEON EAHEART RESTAURANT (QINGDAQ) CO., LTD
AEON DELIGHT {Jiangsu) Comprehensive Facility Management Service Co., Ltd
AEON DELIGHT{SHANGHAI) MANAGEMENT CO.,LTD
AEON DELIGHT{CHINA)CO.,LTD
Azon Delight Teda(Tianjin) Comprehensive Facility Management Service Co.,Ltd.
Suzhou Aeon Delight Security Service Co..Ltd
WUHAN XIAQZHU HOTEL MANAGEMENT SERVICE CO.,LTD.
Wuhan Xiaozhu Comprehensive Facility Management Service Co..Ltd.
{Specialty Store Businessy
GFOOT €O., LTD.
COX 0., LTD.
(O Taka:Q Co., Ltd.
Abilities JUSCO Co., Ltd.
AEON FOREST CO., LTD.
AEON PET CO. LTD
AEON BODY Co., Ltd.
Claire's Nippon Co., Ltd.
Cosmeme CO., LTD.
Talbots Japan Co., Ltd.
Branshes Co. Ltd
PRESTIGE SHOES CO. LTD.
MIRAIYA SHOTEN €O., LTD.
Mega Sports Co., Ltd.
MEGA PETRO Co., Ltd.
LAURA ASHLEY JIAPAN CO., LTD.
AT Japan Co., Ltd.
R.O.UCO, LTD
BLUE GRASS{SHANGHANCO., LTD
LAURA ASHLEY ASIA CO., LIMITED
NUSTEP {BEIJING) TRADE CO., LTD.
TAIWAN LAURA ASHLEY CO., LTD.
Talbots China CO., Ltd
PET CITY {BEIJING! CO., LTD.
[International Business]
{China)
AEON {CHINA; CO., LTD.
AEON Stores {Hong Kong) Co., Limited
GUANGDONG AEON TEEM CO., LTD.
QINGDAO AEON DONGTAI CO., LTD.
AEON South China Co., Limited
AEON EAST CHINA {(SUZHOU) CO., LTD
AEON (HUBEI €O, LTD.
BEIJING AEON €O, LTD.
(ASEAN)
AEON ASIA SDN. BHD.
AEON C0. (M) BHD.
AEON BIG (M) SDN. BHD.
AEON INDEX LIVING SDN. BHD.
AEON ORANGE COMPANY LIMITED
AEON VIETNAM Co., LTD
AEON {CAMBODIA) Co.,Ltd.
AEON(Thailand) CO., LTD.
DONG HURG IHVESTMENT DEVELOPMENT CONSULTANCY JOINT STOCK COMPANY LIMITED
PT.AEON INDONESIA
O FIRST VIETNAM INVESTMENT JOINT STOCK COMPANY
[Shared Function Companies and Other]
( YAMAYA CORPORATION
AEON Integrated Business Service Co., Lid.
AEON AGRI CREATE Co., Ltd.
AEON GLOBAL SCM CO., LTD.
AEON TOPVALU COQ., LTD.
AEON FOOD SUPPLY Co., Ltd.
AEON MARKETING CO., LTD.
Cordon Vert CO., LTD.
Research Institute For Quality Living Co., Ltd.
AEON GLOBAL SCM SDN.BHD.
AEON TOPVALL MALAYSIA SDN.BHD.
AEON TOPVALU (HONG KONG) CO., LIMITED
AEON TOPVALU (THAILAND) €O.,LTD.
AEON TOPVALU VIETNAM COMPANY LIMITED
AEON Integrated Business Service CHINA Co.,Ltd.
Tasmania Feedlot Ply. Lid.
AEON Global SCM{Beijing)Co.,Ltd.
AEON TOPVALU (CHINA; CO., LTD
D AEON Demonstration Service Inc.

WAEON 1% Club Foundation
®WAEON Environmental Foundation

®The Cultural Foundation of Okada

As of the end of November 2017



