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The Power of
Local Specialties
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Highly Fragrant and Juicy with
a Smooth Texture

Mikasa Melon

(Mikasa City, Hokkaido)
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“Mikasa Melon” is produced in Mikasa City which is
located near the center of Hokkaido and blessed with

greenery and lakes. The orange pulp can be character-
ized by its strong fragrance, juiciness and smooth tex-

In cooperation with the region, the “Hokkaido Mikasa
Melon Food Artisan Association” was established as part
of Aeon’s Food Artisan project, which strives to inherit
traditional skills through partnerships with producers
who are working to preserve local specialties.

ture. Cultivation requires grafting, cold weather
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e The Paris Agreement, an international framework aimed at preventing global warming,
Tlustration by AYA COHARU

protection and other efforts, however producers have
repeatedly improved breeds over a history of close to
100 years. This traditional fruit of Mikasa City is a
summer feature.
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hitp:/fwww.foodartisan.jp/

came into effect in 2016. It aims to hold the increase in the global average temperature to

1

below two degrees Celsius and to reduce greenhouse gas emissions

toward net zero by the second half of this century.

While the international society has since stepped up efforts toward decarbonization,

Japan has not been able to fulfill a central role.

This issue features Aeon’s initiatives aimed at transition from “low carbon” energy to

contents Moy 2 “decarbonization” of energy by setting medium- to long-term goals.
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Teruyuki Ohno
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Corporate Actions Leading
the Way to a “Decarbonized” Society

Since the Paris Agreement, the shift from “low carbon” to “decarbonization” is gaining momentum in the international community.
Here to provide insight on the status of energy policies and the roles to be carried out by
Japanese companies is Teruyuki Ohno, Executive Director of Renewable Energy Institute.
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Toward an era where economic activities and

decarbonization coexist

The Paris Agreement has led to three major changes in the global awareness of the
climate change issue.

Firstly, the goal has shifted from “low carbon” to “decarbonization.” To avoid a
critical situation brought on by climate change that risks destroying the ecosystem, not
simply reducing the level of greenhouse gas emissions but aiming for zero or negative
emission is essential, and a target to achieve this was agreed to by the international
community.

Secondly, efforts toward decarbonization are now considered as not sacrificing
economic and corporate activities. In the path toward decarbonization, changes are
called for in social rules and in the way we do business. These changes are new busi-
ness chances, and if anything, growth opportunities for corporations.

Thirdly, in addition to energy conservation, renewable energy is now recognized as
the other major key to achieving decarbonization. The prices of renewable energy
have dropped sharply in overseas markets, and solar generation costs are now less
than two yen per kilowatt-hour in some countries. This is lower than the costs for coal
fired power generation at 10 — 11 yen, which was generally thought of as low cost, and
those of nuclear power generation at 12 - 15 yen. In terms of electricity consumption,
the ratio of corporations using renewable energy is also rising.

Global companies that were quick to grasp this trend are now starting to take steps
toward decarbonization. Investors around the world are also emphasizing corporate
actions toward decarbonization as one of the indexes to decide investment, and this
trend continues to accelerate.

Companies expected to breathe fresh air into
spreading renewable energy
Meanwhile, although Japan is an economic power with the world’s third largest gross
domestic product (GDP)* and one of the largest emitters of greenhouse gases, it has not
been able to fulfill a central role in pursuing decarbonization. Japan has drawn criticism
from the international community for continuing to depend on fossil fuels and because
renewable energy is not widespread despite having technological capabilities.

Take for example Germany with the fourth largest GDP. The country does not have
advantages in terms of climate and geographical conditions and had little hydraulic
power generation, but a shift in policy has led to a rapid increase in solar and wind

*Ranking in 2017 20177F &%
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Profile

Executive Director of Renewable Energy Insti-
tute. As an employee of the Tokyo Metropolitan
Government, Teruyuki Ohno was involved for
many years in environmental policies. He was
the driving force behind implementing policies
in Tokyo ahead of the state, such as planning of
the No Dirty Diesel Vehicle Strategy in Tokyo and
introducing the Tokyo Cap-and-Trade Program.
He retired from the Tokyo Metropolitan Govern-
ment in July 2013 and was appointed to the
present position in November.
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power generation. As a result, the ratio of renewable energy has expanded to 36% in
2017 from a mere 3 to 4% in 1990.

Japan, blessed with a natural environment, is a country rich in resources for renew-
able energy and should be promoting renewable energy. In fact, Hokkaido and the
Tohoku Region are rich in resources suitable for wind power generation, and their use
can expect to revitalize the regional economy.

The Japanese Government has set a goal to achieve an 80% reduction in COs emis-
sions by 2050, but extra costs will incur by trying to achieve a drastic reduction in
emissions. We must start taking action immediately to enable reductions in phases. Not
only are reforms in various systems related to electric power and a shift in state policies
required, but it is also important for companies themselves to take initiatives that are
strong enough to drive the government to take action. In 2017, companies in Japan
finally began to advocate the need for renewable energy. Aeon had the largest impact
among them. As a retailer, Aeon announced the Decarbonization Vision 2050, and
taking action toward realizing the Vision will not only change consumer behaviors but
the value chain as well. Although it may face obstacles going forward, I have great

expectations in Aeon as a leading company to address climate change.

“What is important are corporate efforts that
drive change in the state’s energy policies,
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In March 2018, Aeon blished the Aeon Decarb Vision 2050 along with
interim targets for 2030. These set forth policies to reduce CO» emissions from business
activities to zero.
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Aiming to revitalize the energy market

Aeon announced the Aeon Manifesto on the Prevention of Global Warming in 2008. It
was the first Japanese retailer to set numerical targets for CO2 emission reduction, which
were achieved one year earlier than planned. In 2011, Aeon formulated the Aeon Sus-
tainability Principle to work toward the realization of a sustainable society. One of the
core principles is to achieve a low carbon society, and Aeon has worked toward reduc-
tions in CO2 emission while ensuring business growth at the same time.

M hile in the global , the year 2015 saw the adoptions of the Sustain-
able Development Goals (SDGs) by the United Nations and the Paris Agreement by the
United Nations Framework Convention on Climate Change (COP21), which acceler-
ated the global decarbonization movement. The Japanese Government has also set forth
a target to reduce greenhouse gases by 26% by FY2030 relative to the FY2013 level, but

Japan’s efforts have apparently fallen significantly behind the international community.

In light of this situation, Aeon has set out the Aeon Decarbonization Vision 2050. In

order to realize a carbon-free society, Aeon considers that corporate-led initiatives are
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important and that it has a major role to fulfill as a lifestyle infrastructure for
About 90% of Aeon’s CO2 emissions in business activities are attributable to electricity,

From Low Carbon to Decarbonization

MR i

Energy
conservation

150

Recuction

(relative to the 2010 level)
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Zero COz emission
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and its electricity ption (annual
of 7.4 billion kWh) is equal to about 1% of Japan’s total
electricity consumption. This is another reason why

Aeon’s efforts in decarbonization have a sij

meaning in terms of reducing CO: emissions and
spreading the use of renewable energy for the society
as a whole. An interim target was set along with the
Vision, which calls for a 35% reduction of total CO2
emissions from stores by 2030, relative to the 2010
level. Aeon will continue to promote electric energy
savings and shifting to renewable energy (currently
applying for SBT* approval). Moreover, Aeon became
the first major Japanese retailer to participate in the
REI00 international initiative, which is made up of
companies committed to using 100% renewable
energy in business management.

With a strong belief that our actions today will
decide the future of our planet, the entire Aeon
Group is making a concerted effort toward a carbon-

free society.
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Global Average Surface Temperature Change
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*1 Abbreviation for Science Based Target. International initiative working to achieve the under two-degree target upheld in the Paris Agreement
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Aeon Decarbonization Vision 2050

SKREBL R 2050

Aeon will work to reduce CO: and other greenhouse gas (hereinafter “"GHG")
emissions by taking the following three-pronged approach, thereby
contributing to the realization of a decarbonized society.
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We will reduce the total GHG emissions from our
stores to zero by 2050

51 2050 AR AN CO S REAHT,

We will continue our efforts to achieve zero GHG
emissions from our business operations.

BRI R ENRE A CO S X,

We will cooperate with our customers for the
realization of a decarbonized society.

SR MMEESH KBS,

Interim target
PR

We will reduce the total GHG emissions from our
stores by 35% by 2030 (relative to the 2010 level).
B 2030 AL CO- 2 B> 35%, (52010448LL)




Launch of “Next-generation Smart Aeon”
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In an effort to realize the Aeon Decarbonization Vision 2050, Aeon has launched initia-
tives starting with its stores, which generate the majority of CO» emissions. The develop-
ment of Next-generation Smart Aeon has begun, and Aeon is taking on the challenge to

manage energy by utilizing new technology.
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Next-generation Smart Aeon to promote energy conservation and

conversion to renewable energy

By taking the conventional Smart Aeon*' initiative to develop environmentally friendly
model stores and advancing it from a decarbonization perspective, the next-generation Smart
Aeon aims to develop stores that achieve a 50% reduction in CO: emissions relative to the
2010 level. Aeon will promote energy conservation through measures such as installation of
advanced energy saving equipment including LEDs and air conditioners. At the same time,
it will install more solar power generation systems to convert to renewable energy.

In the area of solar power generation, Aeon has installed solar power generation sys-
tems at about 70% of Aeon Malls that opened after announcing the Aeon Manifesto on
the Prevention of Global Warming in 2008, as well as at about 1,000 Group stores. At
Aeon Mall Zama in Kanagawa Prefecture that opened in March 2018, annual electric
power generation has reached as much as IMW, an amount equivalent to electricity for
300 general households. Along with other efforts, Aeon continues to further improve
power generation efficiency.

To spread the use of electric vehicles (EV) and plug-in hybrid vehicles (PHV) that do
not emit CO2 while driving, Aeon Mall Co., Ltd. (hereinafter, Aeon Mall) is strengthening
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Next-generation Smart Aeon
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e-money and the
Internet
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*1 Stores developed based on five standards: smart energy, integration of e-money and the Internet, traffic environment,

and biodiversity / landscape, disaster prevention / community infrastructure.
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Aeon Mall Zama, which opened in March 2018, expects to
reduce COz ernission by 30%
201853 B R 2 Fs R L CO- R E R 30%

MALL

Variable control
of ventilation fans

Modular heat
source equipment
R EARR
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the installation of EV chargers. In February 2018, installation was completed at all 143
malls in Japan managed and operated by Aeon Mall. It also became the first Japanese
company to join EV100, a global initiative to promote EVs, and is developing an environ-
ment that allows customers to shop in comfort with EVs.

Aeon Retail Co., Ltd. operating general merchandise stores (GMS) has introduced the
Aeon Energy Advisors system as an in-house qualification. The Advisors are proposing
and promoting measures to grasp the status of energy usage and to use energy efficiently
at stores. And in 2013, Aeon’s integrated energy management involving the entire Group
was highly evaluated, and Aeon Co., Ltd. became the first retailer in Japan to obtain ISO
50001, an energy management certification defined by the International Organization
for Standardization. Aeon Group companies are strengthening efforts both indepen-

dently and as a Group.

Using technology to shift from partial ion to overall of

Aeon Delight Co., Ltd., responsible for energy management at stores, was registered as an

of energy

P

electricity retailer following the complete deregulation of electricity in 2016. The company
is also working to use IoT to achieve integrated management and overall optimization of
energy interchange, with a view toward establishing the business for management and
retail sale of renewable energy. This endeavor connects solar power generation systems,
EV chargers, air conditioners and other equipment on a network and manages them in the
Cloud. A projection is made on the electricity required for each store, and surplus power
generated with renewable energy sources is instantly interchanged between stores. In 2018,
a simulation*” for this will begin at Urawamisono District, Saitama City in Saitama Prefec-
ture. Moreover, in order to spread the initiative to the entire community, a demonstration
test* to utilize renewable energy generated in general households, companies and other
locations will also start. Aeon plans to complete a platform that enables transactions by

identifying electricity by FY2019 and to manage and sell renewable energy.
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Energy Interchange between Stores with Integrated Management
and Overall Optimization of Energy Using loT
FA loTRIBERN G —EIEMBERML., Bkl ) FEEEERE

Local Community

e = [

General Households Companles
—BRE

Convenience Stores
&

(] ] =L D—e
[11

[

General Merchandise Stores Mall
& o i
Aeon Group
SKEERE

Store Condition

TEHREPRSL

Solar power
generation
LEDlighting  AMMER®  Heatsource/
LED B air conditioner
: R, S

Entry-exit
EARHE

Multi-sensor

E2510

Refrigerated
case with natural
refrigerant

RIHIAFVEAE

Elevator / escalator

TR

Signage Electricity / gas
e gauge meter

BRTBR

ITV camera

VR,

Equipment are linked to manage energy supply
and demand at stores
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a sustainable society.
Takeshi Ishii £ 2

Aeon Delight Co., Ltd. FM S3RERRRT RAR A3k

Toward a consumer-led era of purchasing from visible parties at optimal prices
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In FY2019, Aeon Delight Co., Ltd. will start management and BAVEM2019EE L BENIR T HE
retail sales of renewable energy in the community to help realize RNEENTE VS AT

SR REERA TR,

Division Manager of FM/Environmental Solution Division Aeon Delight Co., Ltd.

*2 The Ministry of the Environment's *Project to deve\op and demonstrate technology to strengthen and lead CO: emission reduction measures”
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*3 The Ministry of Environment's “FY2018 Value creation model project for renewable energy and CO: reduction using blockchain technology”
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Aiming for a Carbon-free Society in

A carbon-free society cannot be achieved alone by a single company, and measures that
extend throughout the entire value chain, from raw material procurement, production,
logistics to sales, must be taken to address climate change. By involving customers and

business partners, Aeon is spreading actions taken to realize decarbonization.

LD the Entire Value Chain
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Taking action with customers and business partners
through products and services
In the areas of raw material procurement and production, Aeon’s private brand “Topvalu”
has eliminated excess packing containers besides developing products that contribute to
the reduction of CO2 emission. One such example is the “Topvalu Gurinai Yukigura
potatoes from Toyako, Hokkaido .” The potatoes are stored in a snow-cooled storage
after harvesting, which uses less electricity and reduces CO: emissions. For its manufac-
turing subcontractors, Aeon requests them to set COz emission reduction targets.

In the area of logistics, Aeon Global SCM Co., Ltd. (hereinafter, Aeon Global SCM),

which is responsible for the Group’s logistics business, is promoting envir Ily
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RS, 15T SIL Aeon Global SCM Co., Ltd
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friendly driving and modal shift between distribution centers and stores to limit CO2

emissions. It is jointly operating a dedicated train together with nine manufacturers and
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a coastal vessel with the Sapporo Group. In the area of truck transport, Aeon Global
SCM has introduced truck relay transportation utilizing returnable containers in partner-
ship with Kao Corporation, which has reduced trucks traveling without cargo. In addi-
tion, the company has formed the Modal Shift Study Group and the Environment
Sharing Study Group and is actively exchanging information with business partners.

In the area of sales, Aecon has expanded the number of products and services that
have less impact on the environment in order to raise customer awareness about the
environment. An example is the “carbon footprint” initiative. Aeon is proposing a life-
style with less impact on the environment by making “visible” on the product the amount
of CO2 emissions generated in the entire lifecycle of a product, from raw material pro-
curement, processing, distribution, consumption, disposal to recycling. Another example
is how Aeon has been calling on customers to bring their own shopping bags since 1991.
In recent years, some countries have even introduced legislation to charge for plastic
shopping bags and to prohibit their distribution on the basis that free shopping bags lead
to CO: emissions. Through cooperation with local governments and NPOs, Aeon took
the bold decision to stop distributing free plastic shopping bags in 2007. This has been
supported by the customers, and Aeon has helped reduce more than an accumulated
total of 2,730 million plastic shopping bags and approximately 84,000 tons of CO2 emis-
sions as of the end of February 2018.

Utilizing “spaces” where customers come to shop

By making use of its strength as a retailer that comes in contact with customers on a
daily basis, Aeon is promoting activities that utilize stores that serve as bases for the
local community. Aeon supported the COOL CHOICE national movement under the
themes of climate change and greenhouse gas reduction, which was launched by the
Japanese government in 2015, and subsequently announced Aeon COOL CHOICE
Manifesto in 2017. Various events are being organized, including “Suzu-mall (Cool off
at the mall)” that calls on customers to share electricity by spending time at the mall
when electricity consumption peaks in the summer. Aeon is also actively offering
opportunities for environmental education with an eye toward the next-generation. It
organizes Acon Cheers Club that encourages children to learn about social rules and
manners by engaging in activities related to the environment, with the store as the
activity base. In FY2018, the children and store employees are taking part together in
activities under the theme of “energy.”

Aeon’s business operations cover an extensive area, from general merchandise
stores, convenience stores to financial services and other services, and the store net-
work extends to more than approximately 17,000 locations. As represented by this,
Aeon has a significant role to fulfill. That is especially why Aeon is committed to
working hand-in-hand with customers and involving all parties along the way, to

pursue the challenge to realize a carbon-free society and a future with dreams.
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1. Aeon Cheers Club, offering environmental education to children who will lead the next generation  x$/Ef it & REY LB TIRGEEE 1Y SKEER R BIRRER"
2. Promoting recycling of products, such as Reform Studio for clothes and shoes repair HFERFEENSETER  HRRREEFE
3. Automatic PET bottle collection machine accumulates E-money “WAON" points #7551 “WAON " IREM BRI S Eh RIS
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To Fulfill a Corporate Mission

In the “Sustainable Development Goals (SDGs*!)” adopted by the United Nations, 17 goals were established that are common to
the international community in pursuing a better life while protecting the planet's environment and the lifestyles of people.
We would like to introduce AEON’s activities which are related to SDGs.

BA RS Y TSR R BT (SDGs*!)" HIE T EFMER M7 DR BR, SEFUERFEEN, RIPFMIRIAEMARLETE. KRN EKEAKISDGSHRRESE .
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C® ¥ Natural Refrigerants

= 1. Refrigerated display case using natural refrigerant

AERRAFAFINSHIE

2. Latest cooling system introduced at new stores
SEHSHEAIBRIS ARG

3. Mark indicating non-fluorocarbon refrigerant
REREBATIIRS

A cooling method with high energy-saving effects and preventing global warming

THEMRHE ., PrILtIRIRR AR 5%

Commercial refrigerators and freezers have generally used alternatives to chlorofluorocarbons (CFCs) as
refrigerants from the viewpoint of protecting the ozone layer. However, these alternatives have high
global warming potential (GWP)*, and there are concerns over risks caused by leakage into the atmo-
sphere. This has led to “natural refrigerants” attracting attention in recent years. These refrigerants use
substances with low GWP that already exist in nature such as water, hydrocarbon and carbon dioxide.

Changing refrigerants for refrigerated and frozen display cases in the sales area

In 2009, Aeon became Japan'’s first retailer to introduce natural refrigerants for refrigerated and frozen
display cases in stores, and demonstrated stable operations along with energy saving effects of about
20%. Aeon then announced the Aeon Natural Refrigerants Declaration in 2011, and set forth a policy
to introduce natural refrigerants in all new stores and gradually switch to natural refrigerants at existing
stores. Further in 2012, Aeon participated in the Ministry of Economy, Trade and Industry’s “Project to
support the demonstration of advanced technology to reduce emissions such as alternatives to CFCs”
and has taken the initiative to introduce natural refrigerants.

In reality however, the use of natural refrigerants is still not generally widespread among commercial
refrigerators and freezers. This is because equipment is expensive, and existing large-scale stores require
major construction for the sales area in addition to areas such as replacing piping for outdoor units. One
reason for the high cost of equipment is that, technology and prices are not always based on the principles
of competition due to the few number of manufacturers of natural refrigerant-based equipment. So, Aeon
has launched a project team promoting natural refrigerants to further strengthen the installation of such
equipment in the Group. The number of stores that have introduced natural refrigerants has increased
steadily at various types of businesses in the Group including supermarkets, convenience stores, as well
as drugstores handling an increasing volume of foods. At the same time, because Aeon believes it is
important to introduce refrigerated and frozen display cases using natural refrigerants at stores where
customers do their daily shopping, it is actively encouraging introduction outside the Aeon Group. Aeon
is holding study sessions to promote better understanding together with Japanese equipment manufac
turers and companies using freezing storage warehouses with which Aeon does business.

As of the end of February 2018, the number of Aeon stores that have introduced natural refrigerant-
based equipment has expanded to a cumulative total of 375. Aeon will continue to promote initiatives
that lead to preventing global warming so as to ensure a future with a rich global environment.
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FERBET, AT BRBERYOLHEFEIEHS, HBIASH
MREARFY, £TFI KRBT EEREZRE, ZEREK.
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B OKRERRSL T RAAGIA R B/, RR2EBH | AEEFE MR
SEEERE S RMNZNIES | REAE LSRG A3 HEEE,
B, TSR BiE B S MYAEHS R ARASATARAE
BEXER" SKEBEFRARTFITRASMIE S M RATSTIEE,
KESHUSERNBREEFEHTAUREALDECENDL—F
LIEHIIRE | RN RAGATIN T #.
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*1 SDGs details can be seen on the “2030 Agenda” within the United Nations Information Centre homepage. SDGs#i¥4B% A KAk & &z 2 4l (United Nations Information Centre) BT L 84if) ( 2030l A/RIE) .
*2 Coefficient indicating the degree of influence to global warming. If COz is “1", the alternative fluorocarbons that are being used in refrigerated and frozen display cases are several thousand times larger.
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AEON SUSTAINABLE ACTIVITIES { == 5.

Striving for a sustainable society, Aeon continues environmental preservation and social contribution activities with local communi?ies.
HURTHERRIS, SHXEREFEE, FHRSSEFARAGRIPFALSTHRETN,

Social Contributions # £ &k

|
|
|

Japan and Indonesia High School Student Exchange U360 B N5,

Commemorating 60th Anniversary of Diplomatic Relations ~ EAHENR/RARAREHEIRE 2R
AR N KEE 19 B R &R

SEAB AN R EREHERLER.

Aeon 1% Club Foundation is working on the Teenage Ambassador program
in which high school students from Asian c.ountnes and Japan V.ISIt each SRR S B DA
other’s country to deepen mutual understanding and friendship. This year, a B SERAREEEETREERI6E
total of 32 high school students, 16 each from both Japan and Indonesia HHREBRESN, | AEDERAT
participated. In January, the Indonesian students visited Japan and in 3RERAMNB A EFE T HEER,
March, the Japanese students visited Indonesia. Friendships were deepened BB SR SERE.
through events such as courtesy government visits, classroom experiences, ¢ &gk SE MR T KiE, H A . -
homestays and traditional cultural experiences. The project is certified as a A3 fex* AAEERETHLRI60FE  Indonesia high school students learning

“60th Anniversary of the Establishment of Japan-Indonesia Diplomatic Rela- &% 2 7iAE, g:wag;iplbyn5§:2|z ;‘%Zuicuht;am)‘ et

tions Project”. SRS SRR ED R R FE AR A A1)

(HEREHBRS )
R g Tt ORI T s ey Environmental Preservation i {®#

“The Second Cherry Tree Planting Held in Hanoi Vietnam”  iERChENRSRE,
in Hopes of Becoming a New Cherry Blossom Scenic Spot X7 *S2/@immhithi- s
On March 10, AEON Environmental Foundation held the “2nd Vietnam Hanoi £ ’Aﬁﬁb};}}}yﬂ&%iﬂ%?Sﬁ OB
5 i 4 ) 3 £ FEAWMEIhoa binh A AESET “ 2/8
Cherry Tree Planting” at Hoa Binh Peace Park in Hanoi City. As part of environ- R 55 AR
mental preservation activities, the Foundation supports the “Hanoi One-Million EHW—IS B T X 1007
Tree Planting Project” which has been promoted by Hanoi City since 2016. The SRR #2017:&3)%%&5@‘652}1%
first trees were planted in March 2017 as part of a biennial plan to create a new FHREBHE AR FHAT HE2E
scenic spot to be loved by all citizens. After being certified as a “45th Anniver- HREER, S ek BRESIANEERAS
sary of the Establishment of Japan-Vietnam Diplomatic Relations Project”, 500 gy $5iAz, #5%aaRy  Were planted as the climate is similar

f i to Hanoi
cherry tree saplings were planted along with 200 volunteers. 20087 BE—FE AT SOOI T TERI S, KR

Daalicl o)

s
_;')ﬁ ds and Foster the Power of Hometown * Tohoku”

J\’_Y
Aeon is conducting a variety of initiatives in partnership with people across Japan and around the world,

from the Tohoku region as the starting point, to work toward a future filled with smiles.
KEEA T BRFEFARRAIRR, MFILERbER, SEASH, HASEANARBTART EMEHNE.

Fair Held With the Aim to Further Expand Sales Channels of DT E—HT KR REEN
Tohoku Products R

For the reconstruction, revitalization and further creation of liveliness in the M3F2BZAB, AT RALMEX
Tohoku region, about 270 items were collected from the six Tohoku prefec- FERASE—SUBHER, XM DEN
tures to hold a “Nigiwai Tohoku Fair” at about 300 “Aeon” and “Aeon Style”  “/KEE". "Acon Style” 4300 S HERARIL
stores in Honshu and Shikoku from March 2 to 4. Following, on March 9 to 6EBE70MMRR, KIS ENRILR . .
11, a special corner was set up for products supporting Tohoku in “Maxvalu” HR3AIAZEL BERIEHR M Maxvalu” 2 i -

stores in the Tohoku region. This is in response to the customers’ desires to RET SRR RAORELE, :’%EY@@ Tohoku products gathered forthe “Nigiwal
support the Tohoku region. BESIRIE R RSN R . Tohoku Fair” (Aeon Lake Town mori)

BEFAL R FENRIR (KELake
Town mori)

Sy

HEKS, BEXRAYSHNE,

b=

Planting of 1,000 Black Pine Seedlings in Fukushima to HTREBEHRA, ERKFET
Regenerate the Coastal Disaster Prevention Forest 1,0004R =44

On March 11, AEON Environmental Foundation held a “Forest Tree Planting, AHMEENKERFEMATIA11E
Supporting the National Tree Planting Festival” at Minamisoma City, Fuku- 1A% EMERHRIET “SEERT X5
shima Prefecture. The tree planting was held for the “69th National Tree- FRAMER B, RPN RISEC A 10
Planting Festival Fukushima 2018” to be held on June 10 in which the B E60E L EIER 11852018 %
Foundation and Aeon 1% Club Foundation will be providing support such as ~ MERVAGTEEAKEEL % RRER S

. W
seedlings and beverages. In the aim to regenerate the coastal disaster preven- ™A pl2SEii i S

ik v iy 130 volunteer participants
tion forest that was lost by the tsunami, 1,000 black pine seedlings were  BHRPRHHEELEIR, SI0BEEE oo mus0msmasnT wszn

planted along with 130 volunteers. —i2FiE T 1,00018 AR



Record Highs in Operating Revenue for

Aeon Consolidated
Financial Results

for the Fiscal Year Ended February 28, 2018
201842 A%
KEGRASHEHEERE

This fiscal year ended February 28, 2018, was the first year of the Aeon Group Medium-
term Management Plan that sets forth reforms in two areas: earnings structure reforms
of existing businesses and Group-wide structural reforms toward new growth. All levels
of profit including operating revenue achieved the announced target figures for the
initial year.

In the General Merchandise Store (GMS) Business, Aeon worked to realize prices
that satisfy economizing customers, while refurbishing existing stores. Stores trans-
ferred from The Daiei, Inc. and other Group companies all worked to improve profit-
ability, and the GMS Business as a whole increased operating income by 11.8 billion
yen. In the International Business, Qingdao Aeon Dongtai Co., Ltd. in China returned to
profitability after focusing management resources into existing stores, and business in
both ASEAN countries and China posted improved profits. As a result, the International
Business turned profitable for the first time since FY2014. Although profits in the
Supermarket (SM) Business and Services & Specialty Store Business declined, the
Shopping Center Development Business, Financial Services Business, and Drugstore &
Pharmacy Business all achieved steady growth to serve as profit pillars for the Group.
On a consolidated basis, operating income posted a 25.5 billion yen increase, and all
segments finished in the black.

As a result of these efforts, Aeon achieved a record high in operating revenue for
eight consecutive fiscal years. Operating income, ordinary income, and profit attribut-
able to owners of the parent all posted increases (including record highs for operating
income and ordinary income).

Consolidated Financial Results &JF&E#EbE

8 Consecutive Years
And in Operating Income and Ordinary Income

B i E LR ACIH RS,
EVFENZEF G THENE

OKEESRE PR E T R T R EL AR
AR A ST R R RAL R E RIIRE,
EEEN2018F2AH, B KERABTLENAEI A
HidE.

GMS(SEE M) L TTE , BT EMELE 7
RMENTARKN, ERUEEHEN L, BIHEThe
Daiei, Inc. B EHMEMbEATNBRFIAES , GMSHEL
HItRE IS ARG, BERFLAE, EHERE
ERRES THAEHOESKERRHLARATAS
AR, lesh, FERATPENE LR N, iR
FASKILT 2014 F RORKIER AT, BRIRSM(RRHEH)
B MRS EREFELFDRD Bkt
KR GESMEY HoRAHERELEYHEY
Fligsies K, aFFEATTTE, ELFEEK255
285, FrEELRITRNERF,

@i BT BV ELSHIeIH LE, ElF
B EERE . ARSASRRNAISFEHIIEK
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100 millions of yen {ZHTT yen BT
0 il 0 ing Income Ordinary Income w;:rg:;la.ihgfe;z Net Income per Share
Biltas BAAE ZHFE BREATRRNANSRE FHERLEEHE
g2101 83900 2,102 2,137 245 29.23
1,847 1,873
12 13.44
Feb. 2017  Feb. 2018 Feb. 2017  Feb. 2018 Feb. 2017  Feb. 2018 Feb. 2017  Feb. 2018 Feb.2017 Feb.2018
2017%2AM 2018%2AM 2017%2AM 2018%2AM 2017%2AM 2018%2AM 201742AM 2018%2AM 201742R8 2018%2A8

Financial Results by Business Segment” gy

100 millions of yen {ZHTT

Business k%

Operating Revenue YOY Operating Income YOY

Topics for This FY

» Increased the scope of price reductions
inr to needs to

Aeon lowered the prices of its private brand “Topvalu” products,
mainly of daily necessities such as cooked rice packs and toilet
paper. A series of price cuts were implemented for 134 items in the
second half of last fiscal year, followed by 15 items in April 2017,
114 items in August, and 100 items in January 2018. As a result,
annual sales of Topvalu posted a year-on-year increase for the first
time in three fiscal years.

FRENHREREE, HHREHHHOTR
JKEER“Topvalu(81L)" R HEIR . PEREHHEELTR
PLHTREN, BEEF TR 134T RIE , ET 201744 At 15 & .
8AXI14%E . 201841 A 100MAI T T FEH, BULhom , S
BRI, Topvalu(H5TBIR)" B4R S B I3 MR RFILL K,

Price reductions for daily necessities
TIRREEELRRONHE

> Internati g resy to local

needs to post profits for the first time in 4 years

The International Business turned profitable for the first time since
FY2014, owing to measures that responded to local needs. In
particular, Aeon Vietnam Co., Ltd. contributed to higher sales by
proposing products tailored to social events such as Black Friday
and Christmas. The company promoted measures to differentiate
itself from competition, such as expanding the number of in-house
developed products and strengthening the apparel section for
young customers, which resulted in strong increases in both sales
and profits.

BT IK S BRI TR, EFRE AL R4 EEREF
EFFRFLTTE, RS RRERHEY, KM T 2014 FF LSRN E
REF, Hep KHEMAERTBISEREENT ZRDEHLENNE
SAREY AEE MBS ATARNER . BUERERRENR
ERHE SHREHUMZR, HERETFIYSIIAREK,

HHEE

P Integrated report “Aeon Report 2017" issued

to promote understanding of the Group’s activities

Aeon issued an integrated report, Aeon Report 2017, in November
2017, which covers Aeon’s corporate stance, management phi-
losophy, the story behind medium- to long-term value creation,
and actions taken for sustainable management. A session to
explain Aeon’s sustainable management was held in December.
Through direct dialogue with stakeholders, Aeon promoted better
understanding of initiatives taken by the Group.

RITEAIREB(Aeon Report 2017)), (R WA HIERIERE

JKEEF2017F 11 ARATT AR ERKEN DU RSMEERZ  fK
HNECIS A THREE BN ERIRE B(Aeon Report 2017),
FFI2ARAT THELERPS B SHBEXEARNE, B
{3 SR 2 AR IR AR,

» Aeon Style Kemigawahama opened as the first newly
established store under the G.G. concept

Aeon Style Kemigawahama in Chiba Prefecture opened as an Aeon
store dedicated to the Grand Generation (G.G)* concept. Key words
“health” and “community” were extracted in a survey on the interests
of seniors in their 60s to 70s, many of whom live in the vicinity. Prod-
ucts and services will be developed accordingly to propose lifestyles
and experiences that make customers want to visit the store every day.

HERE, FRENG.GESEER" Aeon Stylet RL)IIK”
SKEEFFR T U TR (G- G)* HIEZHY“Aeon Stylef IR (FHE) ,

ZEARRRETE IR A7 -E+ S ARG EY) RN

“HRERGEE, FHRURERATRS , AREREFERERE—EH

‘&R R,

* A concept advocated by Mr. Kundo Koyama that positions the senior generation as “Grand

Generation," the top class generation in life experience
IMURESEEIRBRDE . BREAREI) A PR

“Asakatsu (morning activity)” to use morning hours
effectively and start a day in a healthy way
HRFIARRMEF KR ER WE

Business Forecast for the Fiscal Year Ending February 28, 2019 | 201942 5 30 4t

“Aeon Group Toward 2020” management policies
aiming to improve earnings as a Group-wide effort

“EFKEERE 20205
LRAFAE— ORERFIGED
201942 A — 4RI K ER AT E T

Bl BIHALL EWFE AHE The fiscal year ending February 28, 2019, is seen as a key foothold for achieving the targets (2017 ~2019% )" - T4 by I RE2020%" FuFfik
, , N of 10 trillion yen in operating revenue and 340 billion yen in operating income in the year - . =K
| Merch: MS) B CEE A E .67 + ) 2 HLIEY 5T E A TE3
General Merchandise Store (GMS) Business  GMS(5& & #4) i 30,842 100.6% 105 8 ending February 2021, as set forth in the “Aeon Group Toward 2020” management poli- Iﬁ%ﬂﬁﬂ%ﬁl?ﬁfﬂm ﬁlﬁ‘lr\%,éliOfZElmz
Supermarket Business  SM(& &) $ 32,409 100.7% 307 -29 cies that further define the Aeon Group Medium-term Management Plan (FY2017 - 2019). T2021 ¢2H§? E*"r‘%*g‘ﬁmmfgg;?Tng ARIRED.
o &Ph Busi JR— 6963 111.7% 277 +56 To promote earnings improvement, Aeon will implement earnings structural reforms at *Eﬁ?ﬁ$ﬁ’ﬁi§mﬁ'jﬁ%’w5("ﬁ“ Him)FL
rugstore & Pharmacy Business  #iSAZH HL ' e Aeon Retail Co., Ltd. and The Daiei, Inc., the main companies in the Group’s core GMS and SM(ﬁuuﬂﬁ?)%thaiimjkA?on Ret\a\l FO":td'ﬂThe
Financial Services Business & &B% 4,080 109.7% 697 +78 SM Businesses, implement strategic realignment at Group companies, and study ways to E)j'e" Inc. m&f‘ﬂ’“mai' SEAREBIIEEA, (TA0
innovate IT and logistics platforms, among other initiatives. REREIAREERTIEOFR,
Shopping Center Development Business &l 7 % ik 3,356 106.2% 515 +46
Services & Specialty Store Business  —ffR% . LREHL 7,742 101.1% 202 -61 100 millions of yen /(YOY) ZEITT/(BiffEL) yen BT
International Business ~ EIfRZ 4,188 105.1% 2 +56 Operati Operating Income Ordinary Income g;?;:r:t;;iafal’balfe:: Net Income per Share
Consolidated Total” 3" 83,900 102.2% 2,102 +255 bk HALFR LRHA FRBATRRNAWSER TSRS
1 Past fiscal years' performance is revised in accordance with ths fiscalyear's accounting policy and indicators. B AMFR&HBIEREHINE, WIEFHILERSTHE. 87,000 (103.7%) 2,400 (114.1%) 2,400 (112.3%) 350 (142.7%) 41.69

*2 Consolidated total includes total for each business as well as other business and A BITRESL AT
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“Aeon Happy Yellow Receipt Campaign"
Ceremony to Present Donations Held in Cambodia

Aeon (Cambodia) Co.,Ltd. held a ceremony to present dona-
tions for the Aeon Happy Yellow Receipt Campaign. Eleven
organizations received donations of foods, stationaries and
sanitary goods worth 1% of the total value of receipts contrib-
uted by customers during last year’s campaign held at three
stores including Aeon and Maxvalu. In FY2018, donations are
planned for a total of 10 organizations working to improve the
health and education of children.

FERUREE S KRN RS/ NRER " R

SKEERBIEN T KEERONAE/NRED " WBMAR. £F
72 KEE" F1“Maxvalu" S3RIEHRIEES , B18S FRERAM/N

REMI%URSMXR . DEMASENALRBMET LIRER, -
2018FEWME AT NNET B A RENOAGRFH 0K AR
Ericil

Donation presentation ceremony held at Aeon Mall Phnom Penh
XS SRR BRAR

EcoBizBox used for delivering products to stores
SN S (ER H EcoBizBox

Considering Environment and Workload in -
Distribution by Using Reusable “EcoBizBox”

Cox Co., Ltd., developing casual fashion brands, began the
use of a packing material called EcoBizBox, which is reusable
and reduces CO2 emissions related to the production and dis-
posal of carton boxes. It is also lightweight and easy to
assemble, which can reduce the workload for the store staff.
The company was the first in the apparel industry to introduce
the RFID Tag* in order to promote efficiency in areas such as
delivery destinations and quantity management.

I UE R ARy “EcoBizBox' £ I AN MR T A
FFRARRRS i REHCox Co., Ltd. FHREEEME EcoBizBox” ,
CRT TR E R BRD FABIAR A & = R FF AR — iR
HgEsh, AREREHHTRE, INABEBTIEARNTIE, 1t
Sh, ERFERREATLS 14 RFIDARE ", bk 5t B M S EIE

BRI,

* Radio waves (electromagnetic waves) are used to read/write tag data contactless.
AR (REE) | MR A AR SRR
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Launch of Concierge and Delivery Service in Malaysia
to Shift Stores to Omni-channel Retailing

Aeon Co. (M) Bhd. and Honestbee Sdn. Bhd., developing a
concierge and delivery service, signed a memorandum of
understanding to form a business alliance with an aim to
promote a shift to omni-channel retailing. A minimum one-
hour delivery service from ordering of grocery and other
products was launched at Aeon and Maxvalu stores in Kuala
Lumpur for customers who live within a 17-km radius of the
stores. The service will be expanded with more items and
stores available for delivery.

IERERFHEREN, EDRELFET REERS
KEEDRAET SFRAMARS M9 Honestbee Sdn. Bhd. 4547 #

HEREUNL S EEETR, EREHETHNA KE F1“Maxvalu”

ABEEBEETASEENNNE, T AERRSNEEITE

{2 RAERIN 1N 2 WIRARDRAMRS . S RIS A RIE

. T RHERSEE,

About 5,000 items are available for a minimum one-hour delivery from
order placement  £95,000 &7 & , MEWITTRERITE L/ 2 A%

A “shakeout” drill on protecting yourself in case of an earthquake was held
inside the store

EEATHE T RRE LN ARRPABEH R

“Disaster Prevention Campaign” Held in Wakayama
Prefecture to Prepare for the Nankai Trough Earthquake

The Daiei, Inc. held a Disaster Prevention Campaign at Daiei
Tanabe SC Store in Wakayama Prefecture as an awareness-
building event assuming a Nankai Trough earthquake. A special
corner was set up displaying items such as provisions. In addition,
with an aim to raise awareness among the people in the commu-
nity about everyday measures and precautions to be taken in case
of an earthquake, a disaster prevention seminar was held in
cooperation with Tanabe City, and balloon shelters and other
useful equipment in the event of a disaster were introduced.
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Expanding the Installation of “PUDO Stations,”
Parcel Lockers for Use at Anytime by Anyone

Maxvalu Tokai Co., Ltd. began operations of PUDO (pick up &
drop off) Stations for use by customers to receive delivery par-
cels. The stations were set up at Maxvalu Fuji Hachimancho
Store in Shizuoka Prefecture in January, and three The Big
stores in Kanagawa Prefecture in March. They will be installed
at more stores to enhance the convenience for customers.
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Parcel lockers are available for use anytime during store hours
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Aeon’s e-money
“WAON” (Newly issued cards) 70 1 miii
AREEET KT WAON" § (&%) /PP million

Introduction of Al Automated Chat Service
Handling Inquiries 24 Hours a Day, 365 Days a Year

Aeon Bank, Ltd. and Aeon Credit Service Co., Ltd. launched
an automated chat service using Al on their website to respond
automatically to questions posed with colloquial expressions.
In addition, Aeon Bank, Ltd. has introduced visual IVR. With
visual IVR, SMS messages are sent to the customers’ smart-
phone to visualize inquiries by telephone, automatic chat,
congestion at the call center and other information, which
allows customers to select a method of inquiry.

Sl T TINR R 24/\Rt 365 X 1Al EZIRIRS

Aeon Bank, Ltd.F1 Aeon Credit Service Co., Ltd. #E/AS)F T
BT HMRARNEETEHEENABDWRBSEA, th5h
Aeon Bank, Ltd. 313 T #EIVR , BidBIEMAHIIR . ERAUH
EFERH EEIRE NS TV TR, E TR
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Cumulative number of cards issued ~ FitR77HE
%% 7,010 5%

E:
(As of the end of Mar. 2018) CERCETD

Signing ceremony held at Chiba University, attended by Takeharu Takahashi,
Executive Officer, and Go Yasui, Recruitment Team Leader of Aeon Co., Ltd.
(two at left in the photo)
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Comprehensive Partnership Agreement Concluded
with Chiba University, Aiming to Foster Global
Human Resources and Regional Revitalization

Aeon Co., Ltd. concluded a comprehensive partnership agree-
ment with National University Corporation Chiba University, both
having an important base in Chiba Prefecture. The first in a
series of initiatives undertaken was to hold a commemorative
symposium. The partnership will promote collaboration between
industry and academia in areas such as fostering internationally-
competitive global human resources, besides addressing issues
related to regional revitalization such as promoting regional
economies, health support and environmental conservation.
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Issued on February 16
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On February 21, Aeon launched seven items in the “Topvalu Balancing Good Taste and Carbohydrate”
series of frozen meals in a tray at as many as 2,200 Group stores in Japan. In addition to offering a balanced
meal in a tray, their taste is delicious and satisfying while paying attention to carbohydrate and salt content

AR —MEERS] Topvalu ERFBANYEI T 7Wﬁnnl€$§ﬂ<ﬁ%m§7i2 200%
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Aeon Co., Ltd. and Aeon Mall Co., Ltd.
Selected as “Nadeshiko Brands”

Aeon Co., Ltd. (hereinafter, Aeon) and Aeon Mall Co., Ltd. (here-
inafter, Aeon Mall) were selected as Nadeshiko Brands, granted to
listed enterprises that are outstanding in terms of encouraging the
empowerment of women in the workplace, and announced by the
Ministry of Economy, Trade and Industry and the Tokyo Stock
Exchange. Aeon, selected for the first time, was evaluated for ini-
tiatives to encourage men to take child-care leave. Aeon Mall,
selected for two years in a row, was evaluated for efforts to create
a better workplace and improve operational efficiency starting with
the establishment of more employer-provided childcare facilities.
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GROUP COMPANIES £

[Pure holding company] T O Welpark Co., Ltd.
AEON €O, LTD. (O ZAG ZAG Co., Lid.
[General Merchandise Store Business] : [Financial Services Business]
AEON Retail Co., Ltd. 3 AEON Financial Service Co., Ltd.
AEON Hokkaido Corporation AEON CREDIT SERVICE(ASIA)CO., LTD.
SUNDAY €O., LTD. AEON THANA SINSAP (THAILAND) PLC.
AEON KYUSHU C0., LTD. 3 AEON CREDIT SERVICE(M)BERHAD
AEON SUPERCENTER Co., Ltd. <3 AEON REIT Investment Corporation
AECN.com Co., Ltd. AEON BANK, LTD.
AEONBIKE €O, LTD. g AEON CREDIT SERVICE CO., LTD.
AECN Bakery Co., Ltd. AEON S.S.Insurance CO., LTD.
AEON LIQUOR €O.,LTD. AEON HOUSING LOAN SERVICE CO.,LTD.
AEON RYUKYU CO. LTD. 2 AEON Product Finance Co.,Ltd.
MS Seika Center CO., LTD AEON INSURANCE SERVICE CO., LTD.
ORIGIN TOSHU CO., LTD. AEON Reit Management Co.,Ltd.
Shimizu Shaji Co., Ltd. 5 ACS Credit Managesment Co.,Ltd.
SHIMIZU STAFF CO., LTD. FeliCa Pocket Marketing Inc.
SHIMIZU HAISO CO., LTD. ACS Leasing Co.,Ltd
TOPVALU COLLECTION CO., LTD. g ACS CAPITAL CORPORATION LTD.
Bon Belta Co., Ltd. AEQN Insurance Service {Thailand) Co., Ltd.
O U-any CO., LTD. ACS SERVICING(THAILAND)CO. LTD.
[Supermarket Business] 5 ACS TRADING VIETNAM CQ.,LTD.
MINISTOP CO., LTD. AEON CREDIT SERVICE INDIA PRIVATE LIMITED
United Super Markets Holdings Inc. AEON CREDIT SERVICE SYSTEMS {PHILIPPINES) INC.
Maxvalu Nishinihon Co., Ltd. : AEON CREDIT SERVICE (PHILIPPINES) INC.
Maxvalu Tohoku Co., Ltd. AECN Leasing Service (Lao' Company Limited :
Maxvalu Tokai Co., Ltd. AEON SPECIALIZED BANK {CAMBGDIA) PUBLIC LIMITED COMPANY
Maxvalu Chubu Co., Ltd. : AEON MICROFINANCE (MYANMAR) CO.,LTD.
Maxvalu Hokkaido Cao., Ltd. ATS Rabhbit Special Purpose Yehicle Company Limited
Maxvalu Kyushu Co., Ltd. PT.AECN CREDIT SERVICE INDUGNESIA
Inageya Co.,Ltd. : AEON CREDIT CARD{TAIWAN)CO., LTD.
< Bele €O.,LTD. AEON CREDIT SERVICE(TAIWANICO., LTD.
{ WonderCorporation Co.,Ltd. AEON Financial Service (Hong Kong! Co., Ltd.
A - Colle CO., LTD. : AEON INFORMATION SERVICE{SHENZHENCQ.,LTD.
Us Biz Support Co., Ltd AEON INSURANCE BROKERS(HKILIMITED
ALTY FOODS Co.,Ltd. AEON MICRO FINANCE (SHENZHEN) CO.,LTD.
AECN SAVEUR Co., Ltd. : AEGN MICRG FINANCE (TIANJIN) CO., LTD.
AEON BIG €O, LTD. AEON MICRO FINANCE (SHENYANG) CO., LTD.
AEON MARKET €O, LTD. [Shopping Center Development Business]
QrangeFoodCourt, Inc : AEON Mall Co., Ltd.
The Kagoshima Sunrise Farm Inc. AECN TOWN Co.,Ltd.
KASUMI CO.,LTD. AEON MALL KIDSDREAM INC.
KASUMI GREEN CO. LTD. : AEON REAL ESTATE INFORMATION Co.Ltd.
KYOEI AUTOMALL AND INSURANCE CO.,LTD. OPA CO. LTD.
KOHYO CO., LTD AEON MALL HIMLAM CO., LTD.
SANYO MARUNAKA CO. LTD. : AEON MALL VIETNAM €O, LTD
Food Quality Control Center, Co., Ltd. AEON MALL {CAMBODIA) CO., LTD.
The Daiei, Inc. PT. AEON MALL INDONESIA
Daiei SpaceCreate Co., Ltd : PT. AMSL DELTA MAS
NAKAGO Co., Ltd. PT. AMSL INDONESIA
Netwaork Service Co., Ltd. : AEON MALL EDZ {(WUHAN) BUSINESS MANAGEMENT CO., LTD. :
Bio €' Bon Japon CO., LTD. : AEON MALL SUNAN {SUZHOUY BUSINESS MANAGEMENT CO., LTD. :
BIG-A CO.LTD. AEON MALL YOUYA {BEIJING) BUSINESS MANAGEMENT €O., LTD. :
Bonte, Inc. AEON MALL YOUYA {TIANJIN! BUSINESS MANAGEMENT €O., LTD
My Basket CO.,LTD : AEON MALL {CHANGSHU) BUSINESS MANAGEMENT CO. LTD.
MAXVALU KANTO CO., LTD. AEON MALL {CHINA! BUSINESS MANAGEMENT CO., LTD
MAXVALU NAGANO CO., LTD. : AEON MALL {CHINA} CO. LTD.
MAXVALU HOKURIKU €O, LTD. : AEON MALL {GUANGDONG) BUSINESS MANAGEMENT CO., LTD.
MAXVALU MINAMI TOHOKU CO., LTD. : AEON MALL {GUANGZHOUBAIYUN) BUSINESS MANAGEMENT CO., LTD.
The Maruetsu, Inc. AEON MALL {HUBEI BUSINESS MANAGEMENT CO., LTD
Marustsu-Development Co., Ltd. : AEON MALL {(JIANGSU) BUSINESS MANAGEMENT €O., LTD.
Maruetsu Fresh Foods Co., Ltd. AEON MALL {NANTONG) BUSINESS MANAGEMENT CO.,LTD
marunaka CO.,LTD. AEON MALL {SANHE) BUSINESS MANAGEMENT CO.,LTD.
Marno Co., Ltd. : AEON MALL {SHANDONG) BUSINESS MANAGEMENT CO.,LTD.
Red Cabbage Co., Ltd. : AEON MALL {SUZHOU) BUSINESS MANAGEMENT CO., LTD.
THE LOBELIA, Inc. : AEON MALL {TIANJIN) BUSINESS €O, LTD
RUSE CORPORATION CO.,LTD. : AECON MALL {WUHAN) BUSINESS MANAGEMENT CC., LTD.
MINISTOP KOREA CO., LTD. AEON MALL {YANTAl) BUSINESS MANAGEMENT CO., LTD.
MINISTOP YVIETNAM COMPANY LIMITED AEON MALL {ZHEJIANG) BUSINESS MANAGEMENT CG . LTD.
Aeon Maxvalu {Guangzhou) Co., Ltd. * [Services & Specialty Store Business]
Aeon Maxvalu {Jiangsu) Co., Ltd. {Service Business)
Aeon Maxvalu (Qingdao: Co.,Ltd. : AEON DELIGHT €0O., LTD.
Maruetsu (Wuxi) Co., Ltd. : AEON Fantasy Co., Ltd.
QINGDAO MINISTOP CO. LTD. ZWEI CO., LTD.
The Maruetsu {Hong Kong), Co., Ltd AEON Eaheatt Co., LTD.
O Seibu Co., Ltd. : AECON ENTERTAINMENT CC.,LTD.
(O TENDAI CO., LTD. AEON CULTURE €O. LTD.
(J Japan Education Center for Future Retailing, Inc. : AEON COMPASS CO., LTD.
O ROBINSONS CONVENIENCE STORES, INC. : AEON DELIGHT ACADEMY CO., LTD.
[Drugstore & Pharmacy Business] : AEQON DELIGHT SECURITY CO., LTD.
WELCIA HOLDINGS CO., LTD. AEON LIFE CO.,LTD.
Medical Ikkou Co., Ltd. : Ato 7 Service Co., Ltd.
@ TSURUHA HOLDINGS Inc. KAJITAKU Co., Ltd
® KUSURI NO AOKI HOLDINGS €O., LTD. Kankyouszibi Co., Ltd.
WELCIA KAIGO SERVICE Co., Ltd : Kantouengineering €O., LTD.
WELCIA YAKKYOKL! Co., Ltd. General Services, Inc.
SHIMIZU YAKUHIN CO.,LTD. DO SERVICE CO., LTD.
MARLUIDAI SAKURAI PHARMACY CO., LTD. : Hakuseisha CO. LTD.
B.B.CN Co.,Ltd. Reform Studio Co., Ltd.
Welcia-BH4G (Singapore) Pte. Ltd. AEON DELIGHT (MALAYSIA! SDN.BHD.
Lianhua merrylin business {Shanghai: limited company : AEON DELIGHT (VIETNAM} CO., LTD

)
.I.t )I-IL _— Listed Companies are shown in bold print  OEquity-method Affiliates @ Affiliated Companies

AEON Fantasy Group Philippines,INC.
AEON Fantasy Holdings {Thailand) Co.,Ltd.
AEON FANTASY (MALAYSIA) SDN.BHD.
AEON Fantasy (Thailand) Co.,Ltd.
AEON FANTASY VIETNAM CO., LTD.
J-Horizons Travel (M) Services Sdn. Bhd.
PT AEON FANTASY INDONESIA
AEON DELIGHT {Jiangsu} Comprehensive Facility Management Service Co., Ltd
Aeon Delight Teda{Tianjin) Comprehensive Facility Management Service Co.,Ltd.
AEON DELIGHT!CHINA)CO.,LTD
AEON DELIGHT{SHANGHAD MANAGEMENT CO..LTD
AEON EAHEART RESTAURANT (QINGDAG) CO., LTD
AEON Fantasy{China)Co., Ltd.
Suzhou Aeon Delight Security Service Co.,Ltd
SUZHOU ALLIANCE PROPERTY MANAGEMENT CO.LTD.
Suzhou City Gaoyong Comprehensive Facility Management Service Co., Ltd.
SUZHOU SHANGPIN Washing Service Co.,Ltd.
Wuhan Xiaozhu Comprehensive Facility Management Service Co.,Ltd.
WUHAN XIAOZHU HOTEL MANAGEMENT SERVICE CO.,LTD.
{Specialty Store Businessy
GFOOT €O., LTD.
COX €0., LTD.
(0 Taka-@ Co., Ltd.
Abilities JUSCO Co., Ltd.
AEON FOREST CO., LTD.
AEON PET CO.,LTD
AEON BODY Co., Ltd.
Claire's Nippon Co., Ltd.
Cosmeme CC., LTD.
Talbots Japan Co., Ltd.
Branshes Co. Ltd
PRESTIGE SHOES CO. LTD.
MIRAIYA SHOTEN CO., LTD.
Mega Sports Co., Ltd.
MEGA PETRO Co., Ltd.
LAURA ASHLEY JAPAN CO., LTD.
AT Japan Co., Ltd.
R.O.UCO, LTD
BLUE GRASS{SHANGHANCO., LTD
LAURA ASHLEY ASIA CO., LIMITED
NUSTEP {BEIJING) TRADE CO., LTD.
PET CITY (BEUJING! CC., LTD.
TAIWAN LAURA ASHLEY CO., LTD.
Talbots China CO., Ltd
[International Business]
{China)
AEON {CHINA) CO., LTD.
AEON Stores {Hong Kong) Co., Limited
AEON {HUBEI) CC., LTD.
AEON EAST CHINA {(SUZHOU) CO., LTD
AEON South China Co., Limited
BEIJING AEON CO., LTD.
GUANGDONG AEON TEEM COQ., LTD.
QINGDAO AEON DONGTAI CO., LTD.
(ASEAN)
AEON ASIA SDN. BHD.
AEQON CQ. (M) BHD.
AEON BIG (M) SDN. BHD.
AEON ORANGE COMPANY LIMITED
AEON VIETNAM Co., LTD
AEQON (CAMBODIA) Co.,Ltd.
AEON(Thailand) CO., LTD.
DONG HUNG INVESTMENT DEVELOPMENT CONSULTANCY JOINT STOCK COMPANY LIMITED
PT.AEON INDONESIA
D FIRST VIETNAM INVESTMENT JOINT STOCK COMPANY
7 Index Living Mall Malaysia Sdn. Bhd.
[Shared Function Companies and Other]
(2 YAMAYA CORPORATION
AEON Integrated Business Service Co., Lid.
AEON AGRI CREATE Co., Ltd.
AEON GLOBAL SCM CO., LTD.
AEON TOPVALU COQ., LTD.
AEON FOOD SUPPLY Co., Ltd.
AEON MARKETING CO., LTD.
Cordon Vert CO., LTD.
Research Institute For Quality Living Co., Ltd.
AEON GLOBAL SCM SDN.BHD.
AEON TOPVALU MALAYSIA SDN.BHD.
AEON TOPVALU VIETNAM COMPANY LIMITED
AEON TOPVALU (HONG KONG) CO., LIMITED
AEON TOPVALU (THAILAND) CO.,LTD.
AEON Integrated Business Service CHINA Co.,Ltd.
Tasmania Feedlot Ply. Ltd.
AEON Global SCM{Beijing)Co.,Ltd.
AEON TOPVALLI {CHINA) CO., LTD
) AEON Demonstration Service Inc.

®AEON 1% Club Foundation
®mAEON Environmental Foundation
®The Cultural Foundation of Okada
As of the end of February 2018



