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Soft and fragrant burdock grown
from red soil

Meiji Gonbou

(Ibara City, Okayama Prefecture)

The Meiji District of Ibara City is a highland at an altitude of
about 400m with vast red-earthen fields. Gobou or burdock is
called “gonbou” in certain regional dialects, and the ones
cultivated in this district are known as “Meiji gonbou”. In
clay-like red soil, they are slowly grown 2~3 months longer
than general burdock making them thick, soft and highly
fragrant. The softness can be enjoyed in tempura and meat
rolls and a crisp texture comes out in kinpira-style sauteed
burdock and salad dishes making it a regional food ingredient
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Creating the Future
of the Region Together

What can Aeon do to enrich the lives of local customers?
As an example of how Aeon aims for co-creation and co-prosperity with local areas,
this issue features Aeon’s efforts to promote regional cultures and the foods only found in those areas.
The interview with Sarah Marie Cummings, currently the president of Bunkajigyobu Corporation,
provides insight into her efforts to promote the culture and
traditional industries in Nagano Prefecture since the 1990’s.
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President, Bunkajigyobu Corporation ¥Rzl 03Ikl #h K

Sarah Marie Cummings
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Culture is not something to pass on
but to make use of

For many years, Sarah Marie Cummings has continued to communicate the charms of local cultures and traditional industries.
Having spent a quarter of a century in Japan, from Nagano Prefecture
she provides insight on how she sees local communities in Japan.
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Sarah came to Japan in 1993. Captivated by Japanese traditional culture and traditional
industries, she joined Obusedo Corporation and Masuichi-Ichimura Sake Brewery , a
long-established company making chestnut sweets and brewing sake. With her unique
view as a foreigner, she promoted the local culture and industries by proposing and
implementing a series of ideas, such as opening a restaurant, reviving barrel-brewed
sake, and holding talk sessions that invited cultural figures. Having lived 25 years in
Nagano and seeing the changing times, Sarah shared her current thoughts and spoke
about her endeavors.
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Energizing people also energizes the community

When I first came to Japan, I worked frantically as if moved by a sense of mission to
somehow contribute to carrying on the Japanese culture. As time went by, I felt a sense
of crisis about how nature was being destroyed in all parts of Japan. Today, I have
established Bunkajigyobu Corporation and am promoting initiatives to develop the
local community, while aspiring to revive agriculture and “satoyama” (mountains near
rural settlements) by taking a hint from how our predecessors valued and lived in har-
mony with mountains and water.

To energize local communities, it is important that the people who live there are
energized to begin with. When people truly feel they are being useful to others, they will
feel energy being generated from within. To vitalize people’s minds, it is important to
have a place where people can meet and interact. Since there are few places in Japan
where people can have discussions, creating “places” where you could meet with differ-
ent people would put greater vitality into the local community. In terms of a place for
exchange, the Tokyo Olympics is a golden opportunity. I hope wearing yukata (casual
summer kimono) at the opening ceremony and other activities will serve as opportuni-
ties to experience and rediscover the Japanese culture.

The most important aspect in promoting the development of local communities is to
be “sustainable.” A society will not develop unless the development is sustainable. Tradi-
tions and culture are often thought of as something to “pass on,” but I feel it’s important
to not just “pass on” but to “make use” of tradition and culture. I believe the process is
not just about succeeding old things, but about making use of them now and for the
future because we can benefit from them. An accumulation of these efforts will lead to
“sustainable” activities.

Developing the community through
the creation of a recycling society
I am currently involved in the Kanoyama Project, which looks at revitalizing the com-
munity from the aspect of the natural environment. Kanoyama is a play of words mean-
ing “Kanou-na yama (mountain with potential)” in Japanese. It aims to realize a recycling
society like that of “satoyama” in Japan in the olden days, where people developed for-
ests and mountains close to nature that originally existed, receive pure water from the
mountains, produce organic apples, persimmons and vegetables using the fertilizer from
livestock, and have honeybees pollinate fruit trees. By keeping fowls, they will eat
insects. By not using agrochemicals, butterflies will flutter about. I want to make the most
of these traditional wisdom and advantages. I still have a way to go to reach my goal, but
my aspirations are high for what the future holds.

There is a proverb that says, “Where there is a will, there is always a way.” This has
been my unfaltering belief since 25 years ago. By keeping true to this belief, I hope to
embrace traditional lifestyles, people and nature.

Large-scale stores like Aeon always have their lights on and provide a sense of
safety and security to the people in the community. This is an encouraging added
value. I hope to see Aeon develop business models to coexist with local shops and
expand a win-win relationship.

In rural areas, for example, Aeon stores could serve as a spot to transmit culture, as
there are few places where the local people can perform music and dance that they have
practiced. In addition, it’s important to create an environment where the younger gen-
eration remains open to culture, such as organizing events that allow young people to
learn about traditional dishes. There is a limit to what an individual can do for these
types of activities. By leveraging its strength of having stores across the country, I hope
that Aeon will expand the circle of communicating culture in all parts of Japan.
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Carrying on the Traditional Culture into the Future
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Aeon aims to create stores where people can discover the appeal of the community and
deepen their love for the community. One such endeavors is how Aeon is conveying the
unique traditional culture of the community by making use of its stores that anyone can

easily access.
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Making the place for daily shopping a place to experience traditional culture
Hiroshima Kagura is a spectacular performance by dancers dressed in gorgeous costumes,
who dance with musical accompaniment. The traditional performing art was introduced
from Shimane during the Edo Period as a festival to celebrate the autumn harvest and took
root in various parts of Hiroshima. Even today, there are around 300 Kagura troupes in the
prefecture. Because Kagura developed uniquely in each community, the stories and pre-
sentations vary by each Kagura troupe. For example, Kagura in the Geihoku area is known
for an ogre appearing in the performance. The challenge in recent years, however, has
been to find a way to carry on the tradition with a shortage of successors due to the decreas-
ing birthrate and aging of the population, besides fewer chances to perform.

In light of this, Maxvalu Nishinihon Co., Ltd. is organizing Kagura performance events
at the store to offer local customers a chance to enjoy Hiroshima Kagura. At the event held
at Maxvalu Sera Store (Hiroshima Prefecture) on September 2, the Kameyama Children’s
Kagura Troupe put on a full-scale Kagura performance. At the venue, a class for children
to experience Kagura was also held to allow them to try on costumes and play Japanese

5 oN Magazine 2018 November Vol.63

FHEEIRAPTIHE ARG 5 AL A

T ISR AL B B L E RS S AR 2 —, IR
I PEBURKZE U SAE TG B, CETL P A AR B AL 50 )
B SO g e, WA R R BRI REL . Hif
NEIH 300 2 AR o 78454 H XCPLARI IR Y 20RRY
WAL 2 8%, S A HAR SRR T RIRI T R R 2% . B,
ZABX R 2 H R o RIMIEER, 20 T2#k
AL BRI 22 0 S = 5 4k 2 A S G, o] 47K
FEGE N — K .

TERXFEUTS R, T U AW AT G 5 By iR
S A%fAYHLZ , Maxvalu Nishinihon Co., Ltd. fE/E 2
TR 92 H, “ il L phR A e S B R s
() By BRI 202 bR RS T Ml i 1 M T o 16 287 LT
R T LT EORIRIS B, W LB RS H Al IR R U

At the class for children to experience Kagura held after the perfor-
mance, children showed keen interest in Kagura costumes and Japa-
nese instruments  FEARERIMA ) LEWMRARBE"R ZFIX
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instruments. Elsewhere, Maxvalu Hongo Store (Hiroshima Prefecture) that
was damaged by the Heavy Rain Event of July 2018 hosted a performance
by Oogusa Kagura Children’s Research Club when it reopened after renova-
tion on September 15, which livened up the disaster-affected area.

Sadahiko Morimoto of Hiroshima Regional Urban Area’s “Kagura”
Town Revitalization Council secretariat, working to spread Hiroshima
Kagura, commented as follows. “Performing at the store is a great chance to
convey the appeal of Kagura to the young people who are not so familiar
with it. In order to carry on the tradition, I hope more children become
interested in Kagura.”

Aeon is aspiring to become the center for transmitting local cultures in
order to create opportunities for people to come in contact with the local
traditional culture in their daily lives.
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The first program was “Akkoden (The Legend of
the Fox Demon),” a story about a master archer
and others who set out to exterminate a wicked,
golden-haired fox with nine tails. The dynamic
dance and gorgeous costumes always please the
crowd HF—REETEATIME, HEHELE
TMERSEARIFN T BREINES TN B HTF
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Kameyama Children’s Kagura Troupe active in Asakita-ku, Hiroshima City, has 26 members from
1st grade in elementary school to 3rd grade in junior high school. Besides dancing the full-scale
Kagura, the children also played the musical accompaniment %/ SHZEIEECENE Ll LB
RE" BENNFE—ERBFRZERN26RE R, BFNNRER T a0 RS T8HTHE,
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The Kagura performance event took place at a special venue set up in the
parking area. Around 700 customers gathered for the two performances
inone day FEFFEHNRBRIIST, BMRRARR, ARE—REH, ]3]
TAT00EHE.



Since ancient times, festivals organized through a united effort by the local people have

served as an important role in community development. Striving to exist in harmony with
local communities, Aeon participates in festivals around Japan as a member of the commu-

nity and is strengthening bonds with local residents.
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Being inspired, having fun and sharing moments together

Festivals offer opportunities to carry on long-held
face relationships between customers and Aeon.

traditions and at the same time build face-to-
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Aeon supports Morioka City’s idea to make Morioka Sansa Odori Festival a festival repre-

senting the Tohoku region and participates in the Morioka Sansa Odori Festival parade every

year. Aeon’s team is characterized by the fact that

ees. Almost no other participating corporate teams except for Aeon encourage this. Meanwhile,
Aeon Ryukyu Co., Ltd. employees participated in the “10,000 Eisa Group” dance parade as a
team and entertained the local customers with their dance. At Aeon Honami Store in Fukuoka
Prefecture, many employees participate in the lizuka Yamakasa Festival with a 290-year history
and are cultivating trust with the neighborhood association.

customers dance together with Aeon employ-

Together with its customers, Aeon will continue to energize the local community through

festivals and generate vitality that leads to a better future.
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Customers and Aeon dance in one team

Morioka Sansa Odori Festival
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Morioka Sansa Odori Festival is famous as the world’s
largest drum parade with 10,000 drummers dancing in
groups. Under the catch phrase “Come, see, be fasci-
nated by and join Sansa Odori,” the festival offers a wide
variety of programs including performances by Miss

nsa Odori dancers, dances by groups participating
m the general public, and circle dancing in which

anyone is free to join. Aeon has participated in the
parade for 12 years in a row with an Aeon team formed

employees from six Group companies*. This year, 45

employees participated together with 120 customers

o applied from the general public. The Aeon team

practiced more than 20 times and displayed strong soli-
darity, beautiful alignment and energetic calls to liven up
the festival.
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* Participating companies: Aeon Retail Co., Ltd., Aeon Supercenter Co.,
Ltd., Maxvalu Tohoku Co., Ltd., Sunday Co., Ltd., Aeon Mall Co., Ltd.,
Aeon Credit Service Co., Ltd.
4k : Aeon Retail Co., Ltd., Aeon Supercenter Co., Ltd., Maxvalu Tohoku
Co., Ltd., Sunday Co., Ltd., Aeon Mall Co., Ltd., Aeon Credit Service Co., Ltd.
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A parade was formed by bringing together Sansa Odori
dances that have been passed down in communities
around Morioka City, lwate Prefecture. This year's 41st
festival was held from August 1 to 4. It attracted around
250 groups, around 34,500 dancers and as many as 1.3
million spectators in total.
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Employees from stores in Okinawa
participating in “10,000 Eisa Group”
dance parade
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Okinawa’s traditional performing art called “Eisa” is like
the Bon festival dance in mainland Japan. The dance has
been passed down in various parts of the prefecture,
with varying forms and costumes for each area. These all
come together once a year in August at the “10,000 Eisa
Group” dance parade held in Naha City. Aeon Ryukyu
Co., Ltd. empathized with the festival's concept to spread
and pass on Okinawa’s traditional culture, and formed
the Aeon Ryukyu Eisa Team, which has joined the festi-
val every year since 2015. The team gathered 60
employees from Aeon stores around the prefecture. The
members performed their dance hoping that customers
will enjoy the festival.
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DATA “10,000 Eisa Group” dance parade
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A festival held annually since 1995 along Naha Kokusai
Street on the first Sunday in August. About 70 groups
perform the Eisa in various styles as they parade down
the 1.6-km long street.
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Fukuoka

Participating in lizuka Yamakasa
as a member of the neighborhood association
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Held in lizuka City, Fukuoka Prefecture, the lizuka
Yamakasa is a festival to race huge “yamakasa” floats by
teams called “nagare,” which are formed in units of
neighborhood associations. The climax of the festival is
called “oiyama,” an event in which each “nagare” team
races for the best time. Since 2007, Aeon Honami Store
(Fukuoka Prefecture) has participated in the festival as a
member of Tokuzen Town, where the store is located.
Tokuzen Town has around 70 to 80 carriers called
“kakite” participate every year, and around 20 to 30 of
them are Aeon Honami Store employees. Teamwork is
essential to safely move the huge “yamakasa” float, and
every member must be focused. Aeon Honami Store will
continue to contribute to passing on the festival through
a united effort with the neighborhood association.
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DATA lizuka Yamakasa “iRIRLLA”

A traditional festival held in lizuka City, Fukuoka Prefec-
ture with a history dating back about 290 years. As many
as 3,000 men race around town carrying huge
“yamakasa” floats as spectators on the streets splash
water on them.
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“What can a retailer do to convey the appeal of local food cultures and specialties? Aeon is
collaborating with local companies and working together with customers to develop, pro-
duce and sell products that are rooted in the community.
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Livening up the local food culture scene

Aeon Hokkaido Corporation (hereinafter, Aeon Hokkaido) is involved in an initiative to spread
the food culture of the ethnic Ainu, which has been passed down in Hokkaido over the centu-
ries. A “Taberu Soup (soup for eating)” product made with ingredients from Hokkaido was
commercialized based on an Ainu cuisine recipe. It uses the winning best recipe at the “Future
‘Taberu Hokkaido Soup’ Recipe Contest*"” sponsored by organizations including a hotel in
Sapporo City. The contest is part of Hokkaido’s 150th Anniversary Project. Aeon Hokkaido
supported the contest’s purpose to pass on the local food culture to the future and assumed the
role to commercialize the winning recipe, “Deer Citatap Soymilk Soup.” In Ainu cuisine,
minced meat made by chopping it is called “Citatap.” The recipe for the product chops up veni-
son into meatballs, which are used to make into a hearty soup. Aeon Hokkaido is cooperating
with local companies to procure venison that has limited distribution. Hideyuki Matsui of Aeon
Hokkaido’s Food Product Department who judged the contest says, “Ainu cuisine is not familiar
to many people, even those who live in Hokkaido. It is really meaningful to be able to buy it at
a local supermarket.”
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*1 The recipe contest was jointly planned and organized by Century Royal Hotel and Hokkaido Dietetic Association. 42 £ 5 EFFAHMFFALGEEFR BN LRSI RIEARE,
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Aeon is involved in various other initiatives across Japan to offer many
customers a chance to enjoy local specialties.

Aeon Japanese Sake Project

One of the activities that leverage Aeon Group functions to deliver local fla-
vors to other parts of Japan is the “Aeon Japanese Sake Project, ” which is in its
fourth year this year. Aeon Liquor Co., Ltd. and breweries in various locations
collaborate to make sake by using sake rice grown at Aeon Saitama Hanyu
Farm as raw material. The brewed sake is sold at Aeon stores in Japan, with
plans to market them at stores in Cambodia and other Asian countries.

Joint development of bento with high school students
Aeon created bentos (boxed meals) packed with local delicacies by merging
local ingredients with ideas from high school students.

Aeon Hokkaido and Hokkaido Mikasa High School’s culinary department
jointly developed two types of special bentos, which were sold at 36 Aeon
stores in Hokkaido. In addition, a bento planned together with students from
Fukushima Prefectural Odaka Industrial Technology and Commerce High
School as part of the Aeon Future Co-creation Program** was sold at around
240 Aeon stores in Fukushima and Miyagi Prefectures. The bento made with
plenty of local ingredients from the Soso region such as anglerfish, onions, and
new rice “Ten-no-tsubu” is also filled with wishes for an early reconstruction
and gratitude for support.

Local elementary school students experience selling grapes
Through collaboration with local companies, Aeon is also offering children
opportunities to experience selling local farm produce. Aeon Nobeoka Store
(Miyazaki Prefecture) is having local elementary school students try their hand
at selling grapes that they helped grow at Gokase Winery. This is also giving
the children a chance to become familiar with local specialties.

Aeon’s role is not only to support lifestyles through shopping, but also
to create a prosperous future for the community together with local cus-
tomers and municipalities. Aeon is committed to co-creation and mutual
prosperity as a member of the community through activities that are
rooted in the community.

BRI 2 b, AKIEIEE 4[5 3% Hh T Je 11 5 26 05t 5 T i DX 7 1 3 21

KERFERE

A ISR 4R S K H A E 7 NSRS P 2 g i S e Hb X 1
353 2 — o 7= i AKIE ST R P I =i K Ok, Hi Aeon Liquor Co., Ltd. Fll
FHRAP) ERRAE o FRRREY HAIRER 1 e R E AR 50, T TE sl 2
I 5 Rl 5
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KIEAF 2 Bobt 5 v AR R QIS &, A TR 2 b SEVRIY . Aeon
Hokkaido Corporation 5Lii# =57 e FERIIE & PR & T WIS o b A
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SPECIAL FEATURE  Creating the Future of the Region Together #4153t 6l 3 [X R 5k
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. The sake rice “Sake Musashi” is grown at a farm managed by
Aeon Agri Create Co., Ltd. Aeon Liquor Co., Ltd. employees
helped harvest the rice by hand  JEK“SakeZ#" 7EAeon Agri Create
Co., Ltd. ;=& MR HER, Aeon Liquor Co., Lid. R TS5,

. Sake was produced at three breweries using the same sake
rice. Each sake took on a different character and taste by
brewery, due to how the rice is polished, brewing methods
and the local water quality #E3/MNBERRE  RAEXER, B

e B & EE BRI TR AR T K RERRm 2R EER
HEHAK,

-

N

Odaka Industrial Technology and Commerce High School students visited
Fukushima prefectural office to introduce the bento “Let’s eat it together!
Repaying for happiness bento” that they developed /&= HERSSFRFE
HERER AT, MANARN AR—EE! FENRERER".

. Meeting with Ayaka Ogura (center), a 2nd year student at Kushiro Junior College who created the winning recipe, her seminar members and Aeon Hokkaido staff. She commented,
“I'm happy it turned out so colorful. I'll tell everyone about it when it’s available at stores.” The product is planned for launch in end November. &t EEFEERIBRIGHRF2E

*2 One of the projects in the Project Aeon Joining Hands to support the reconstruction after the Great . . .
Gokase Town Kamigumi Elementary School students selling grapes they helped

gk ERAE (F18) FFF BT £ AL R —#2 5 Aeon Hokkaido Corporation B ARTAEASR, IMREERT: * SMERARGEMRE ILARITL, AL SRBEHERBILESARE, Faitl o e e e e arow at Acon Nobeoka Store (Miyazaki Prefecture) BT S -4/t )
FlIARRE, FRERAA ST LA RS R TR, R LOEIGORE, ‘ KR (SIBR) NEE TR RS
2. The winning recipe “Deer Citatap Soymilk Soup” &EFER " BRI T (Citatap) 852"

w

. At the finals held on August 20, trial products were made for 12 items out of 36 entries. 36/ MERSINT 8 A 20 HETHYRETH  RHI T 124MR
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To Fulfill a Cor porate Mission

AEHEEWHES

Sustainable Business Sites® Certification
H LAV FROINIE

1. Seasonal plants and flowers can be enjoyed at “Four Seasons Woods Garden” Aeon Mall Tamadaira Woods (Tokyo) STRAEMEHEMNEERN NS HRER" KIS RBSETLZ

HWORRED)

2. A promenade with rich greenery and a babbling brook Aeon Mall Sakaiteppocho (Osaka prefecture) B FREGHSERER/KIESH KL REIRSAERT (KFRFT)
3. A livable environment for living creatures “Fureai Park” Aeon Mall Toin (Mie prefecture) #WBEEEEMEFENHES BN FEARESAE KEYFHER(=E8)
4. Nesting boxes installed in the rich green forest “Wonder Forest Curio” Aeon Mall Tokoname (Aichi prefecture) #E&E&RNFRM Curio” BR B L LMAKITE RINE B (BME)

Biodiversity is what connects the richly diverse and unique 30 million species that are said to live
on this planet. As the destruction of the ecosystem becomes a serious issue, the Convention on
Biological Diversity was adopted by the United Nations Conference on Environment and Develop-
ment (Earth Summit) in 1992. Approximately 200 countries participated in 2016, and efforts to
preserve and protect species are being strengthened around the world. Among this movement,
voluntary activities by companies and business people that create new sustainable symbiotic
relationships is in high demand.

Creating a Symbiotic Space with Nature Along with Customers

Aeon has been continuing tree planting activities when opening new stores under the name of
“Aeon Hometown Forests Program.” This initiative does not stop at environmental preserva-
tion, but by implementing it together with customers, the hope is that the stores will become a
place to gather. By planting a mixture of dozens of different types of trees native to the land, the
trees compete for growth creating an environment close to that of a natural forest. Survey
results were obtained which found that the trees planted by this method on the store site had

11 /EONMagazine 2018 November Vol.63

EMEREN RIEEFEMIR EADX3000 5 F4EY R
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B,

BFMEHAFABRLENTE

SKEEM 1991 TR KA S | FEmBRUE ST AL 2 R
SPMERUES, XM T RIFEE , Mith X E—iE 75
TEHE, EIERE KRS AR ZIAOR, FRETH
AEFNER S, LB BRES  BREERLT
KM, BEERER, 23HER ., LB EsnnE
WAME , R TT A ER AR SRR S T CRER S I (E,

In the “Sustainable Development Goals (SDGs*!)” adopted by the United Nations,

17 goals were established that are common to the international community in pursuing
a better life while protecting the planet’s environment and the lifestyles of people.

We would like to introduce AEON'’s activities which are related to SDGs.
BEEBEN TS AR B IR (SDGs*) FlE T BfFtam17 M iR Bir, BEAMEBRES

RIPHERIMBAIA L TR, KN A

SKEEA LIS DGSHITHRSHE,

Creating a Place of Relaxation Surrounded by Nature

BIEt# K B AR GER) KRR AP

a wild bird flying ratio several times that of a nicely pruned landscape after a couple of years.
In addition to this tree planting activity, efforts were strengthened to create an environment
which would be easy for small animals and birds to live in. In 2010, Aeon established a biodi-
versity principle and set out guidelines for inside the store sites. The design was created
according to the ecology of the living creatures such as the placement of trees and the flow of
water within the sites. Environmental improvement has been made while considering and
including the knowledge of experts.

Increasing Opportunities to Visit the Stores Full of Greenery as a Place of Relaxation

The aim of the “Sustainable Business Sites® Certification” is to promote symbiosis between
nature and people through corporate activities. It is a quantitative evaluation of the abstract
phenomenon of biodiversity along the “Sustainable Business Sites® Certification Guidelines.” At
Aeon Mall Toin (Mie prefecture) which obtained certification in 2013, the mall adopted a “Rain
Garden™" mechanism in consideration of water circulation. It is a system in which rain water
flowing from the rooftop and pavement penetrates into the soil and the ground to be purified into
clean water. Furthermore, in the “Fureai Park,” trees and a river are arranged so that butterflies
and birds can fly about. It is also a place for local children to learn about the environment.

Also acquiring certification in 2015 and receiving a special award from the Association for
Business Innovation in Harmony with Nature and Community (ABINC) the certifying organiza-
tion in 2016, Aeon Mall Tamadaira Woods (Tokyo) is aiming to become a new community base
under the concept of “a beautiful garden full of greenery.” In addition to tree planting, existing
trees on the site were transplanted and preserved so that a green area “Sunshine Plaza in the
shadow of trees” could be developed. On the rooftop, a biotope “Hill Space” will be created to
become a habitat for living creatures. These environments are not only a place that is easy for
living creatures to reside, but are used as a place of relaxation for customers.

In addition to this, various efforts and initiatives are being developed in each area such as
installing nesting boxes and creating lush green forests and walking paths so people can take
walks. Currently, seven stores* have been evaluated as certified businesses.

Acquiring certification is one achievement as an evaluation and verification of environmental
development to coexist with living things, but it is not the goal. It is important to expand and
continue these initiatives not only with newly opened stores but also with existing ones. At Aeon,
we will continue to make use of the characteristics of the land and coexist with the living things
while developing community bases where the people of the area can freely visit and relax.

BT HERPERI SN KERFER IR E S/ SN R G
EFEEFNREEE, 201065, KERETEMSHUTEH .
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Approximately 10,000 saplings were planted with local residents at the
“Aeon Hometown Forests Program” tree planting festival THE OUTLETS
HIROSHIMA (Hiroshima prefecture)  #“skfE &£ #" 14T s AR AEZE R AR

About the Sustainable Business Sites® Certification (city/SC version)
KT EYHEF VAT OINE (Hi7r - SCIR)

Based on the “Sustainable Business Sites® Certification
Guidelines” Land Use Evaluation® constituted by the
Japan Business Initiative for Biodiversity (JBIB). As certifi-
cation criteria, “creation of an environment that contrib-
utes to biodiversity,” “maintenance management in
consideration of biodiversity,” “communication with
stakeholders” and efforts to conserve rare species in the
region” are evaluated to be certified as an office building
or commercial facility implementing sustainable land use. ._é__Blth
U SEYZHMEEIUBIB)EEN£4
FAEBWFCOHHES DFRBEEHE, EENEMEH
METRAEAE" | SEREY SR ER" 58
KIABZR | “BATRIPX BEDTH— B BRAEE
AEIIMAKAE AR B iR SR BT ER M T AT IR FIALLE,

ET—RUEZEA

ZA A T 291000048 E , THE OUTLETS HIROSHIMA(I 5 &)

*1 SDGs details can be seen on the “2030 Agenda” within the United Nations Information Centre homepage *3 7 certified facilities: Aeon Mall Toin (Mie prefecture), Aeon Mall Tamadaira Woods (Tokyo), Aeon Mall

SDGs M A MEL & E =8l (United Nations Information Centre) BM_EZE#if (2030 54K RIEY,
*2 7K. Association for Business Innovation in harmony with Nature and Community

Tokoname (Aichi prefecture), Aeon Mall Sakaiteppocho (Osaka prefecture), Aeon Mall Shijonawate (Osaka
prefecture), Aeon Mall Nagakute (Aichi prefecture), Aeon Mall Matsumoto (Nagano prefecture)

HBINER 7 MBS KBS FRER(SER), KESFRESETRERM) . KELFAER(ZAL) KES
IR RIERT (KPRAT) . KRS RARR B (ABRAT) . KESRBKAT(ZAR) . KESFANA(KER)
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Epicurean Delights

Food is what sustains a healthy life and is also culture portraying the
natural features and values of each country.
Where there is delicious food, there are people full of smiles.

Japan, China and Philippines,
“Noodle dishes that bring one good fortune”.
TRCE R L R ATTORE i o 242 0% 1 A0 I, S T DA S Hh % B X
FIHR LR STAL o IF ELE L, st AR .
AW R KA e AR R IR H A | P
FEAETERY P MR T 6 "SR AL B

Pancit pancitcgmsm

Praying for longevity with a feast ]
EEE HRRKE

“Pancit” is a dish in which Chinese noodles or rice vermicelli is stir-fried with vegetables and meat.
It is eaten at birthdays and celebrations with wishes for “longevity” in the noodle. The calamondin or

so-called Filipino lemon is squeezed on top, so the dish can be enjoyed with a fresh scent.

Pancit2—IE# P ERFARERMFSHI . WHE—RNREE, BRTH KEF NEE, AMISESER

FNERAIIHER , 7 Pancit FEABIR A FEEFEATRE K 21 (calamondin) K937 , BRENNAZ,

T T

This issue features epicurean delights that bring smiles to the people of

Toshikoshi Soba

(New Year’s Eve Soba Noodles)
el

Aeon Consolidated
Financial Results

For the Six Months Ended Aug. 31, 2018

8 Straight FYs

Ordinary Income

To ward off disasters and welcome good fortune 20194F2 BHASE 2= E o
A, R ] Rt gt S E SRR

Soba noodles are long and said to express “longevity” and to also have the
meaning of “breaking off relations” with disasters because the noodles easily
break. The custom of eating “Toshikoshi soba” on New Year's Eve spread
during the Edo period. The toppings are also full of wishes for the coming year
such as shrimp meaning longevity and the egg for prosperity.

FEREEAKIRT KEF XEARSVTHEE HRRIR 2R, BRI B
SFEE NRBELANAENEST, LEE EARKENT, RRERNCESR
X BAERTIE,

JAPAN i

For the first six months of the fiscal year ending February 28, 2019, Aeon posted consolidated operat-
ing revenue of 4,266.4 billion yen, a record high for eight consecutive fiscal years. Consolidated
operating income of 89.8 billion yen and consolidated ordinary income of 90.8 billion yen also reached
record highs. Operating revenue increased across all business segments, and operating income in six
businesses posted a surplus.

In the General Merchandise Store (GMS) Business, Aeon Retail opened four new stores and refur-
bished 18 existing stores. Owing to improved sales due to enhanced efforts in “Mainichi Yoruichi (daily
evening promotions),” a decrease in the frequency and margin of markdowns, and growth in Topvalu
sales, Aeon Retail posted a 3-billion yen improvement in operating profit on a year-on-year basis.

In the Supermarket (SM) Business, Maxvalu companies strengthened the product lineup to reflect
regional characteristics, and U.S.M.H and its consolidated subsidiaries promoted joint merchandise
planning and procurement while working to reduce operation costs.

In the Health and Wellness Business, Welcia Holdings and its consolidated subsidiaries actively
implemented the Welcia Model built on the four pillars of drugstore and pharmacy, counseling, late-
night operations, and nursing by refurbishing existing stores. An expansion of the number of 24-hour
stores in order to provide customers with peace of mind and enhanced convenience, and growth in
prescription drug sales led to strong performance.

In the Financial Services Business, Aeon Bank offered seamless financial services by converting all
in-store branches to directly operated branches, and steadily increased its balances of deposits and
loans, such as foreign currency deposits and housing loans.

In the Shopping Center Development Business, Aeon Mall expanded the sales area of two malls
and refurbished five malls in Japan. In addition, more malls operating in ASEAN and China moved into
the black, and Aeon Mall's overseas operations achieved profitability.

The International Business also achieved profitability owing to improved performance in both China
and ASEAN.

For the Six Months Ended August 31, 2018 (Cumulative)
Financial Results by Business Segment™
201952 A 2FE (Rit) &=L &

100 millions of yen {ZHJT

New Record High in Operating Revenue for

Record Highs also in Operating Income and

B FANE B ESLIHEHE

201942 AMAR2ZE RIHHAEM A sk, B
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EHEH 548982 BLAO08{ZB T, HEIHLHS.
RS AT, B FIEAE , 6TE
SHEF,

GMS(&F4 R &#BH)E L 7E , Aeon Retail Co.,Ltd.
FHET ARG, F 18 RUBERE M, TEERE L
BEIR SRR ENGURE . ENEHRDUR
Topvalu B WAL KA T | BLFIER EERERET
30187,

SM(E®E8B™)ELTE , Maxvaluli TEATE A
R4S NBE T & AN, b5 USMHEREAHTFATRE
B RAUFIRG , SHRDEERAE,

BR5H4ZEVHE  Welcia Holdings Co.,Ltd. B&
EHFANBIEREEHEEL, FIRETNARE
75 5 REEN  PIEANATHA Welciatg®”, %
STEABERMERL = SRS ERM 24/ BV B
Rl AR AU S E VG KT RRHELRIT,

SZAESREVAE KERTBEIEETESDES
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R SEIRIITAE,

Bt FEEYAE . Aeon Mall Co.,Ltd. B AR
RXF2 XA AT T I BH SR A BT T8, It
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Consolidated Financial Results
SHEE IS

100 millions of yen 1ZHIT
Operating Revenue B i3

Operating Revenue yovy Operating Income YOv
EVKE  AERE EVFGE  BiERAL 42 664
- - 41,686 -
General Merchandise Store (GMS) Business 9 40,748 41,118 !
e 15,346 100.7% 58 +40
Supermarket Business o
SM(& BB HEL 16,298 100.4% 111 +2
Health & Wellness Business®
W 3,948 113.3% 136 +6 Aug. 2015 Aug.2016 Aug.2017 Aug.2018
RS FESL zot:gmﬁm zot:sgﬁsﬁm zot‘:?$sﬁﬁﬂ Zol‘ljgﬁsﬁllﬁ
Financial Services Business o,
SESREL 2,117 107.0% 319 -9 100 millions of yen 1ZHIT
Shopping Center Development Business i E\PF)
o 1,781 108.0% 254 +19 Operating Income /3
Services & Specialty Store Business o, _ 850 898
PHILIPPINES “HES. TREEY 3953 101.2% 137 23 722 723
International Business o
ey 2,204 108.1% 5 417
Consolidated Total‘a 42 664 1 02 3% 898 +48
CEidsi ! )

Yi Gen Mian Noodles) —#ifi

A—RREARAIE

*1 Past fiscal years’ performance is revised in accordance with this fiscal year's accounting policy and indicators.
RIBAZHRUTHERTMEE LF R,

*2 Change in name from the Drugstore & Pharmacy Business.
MEREHHEFWHTTEER,

*3 Consolidated total includes total for each business as well as other business and adjustments.
B BIHBRERL AT, TEBRMBEVIGREESH,

Aug. 2015 Aug. 2016 Aug.2017 Aug.2018
20156 8AH 2016F8RH 20175 8AH 201858 A

Praying for the happiness of the family with one long noodle ]

Characterized by a single uncut noodle, “Yi Gen Mian” is a dish which is frequently
enjoyed in Sichuan Province. After the flour is kneaded for a long time, it is made into a
noodle about 3m long and served with soup and toppings. It is often eaten to celebrate
birthdays, longevity and other special occasions to wish for happiness.

Business Forecast for the Fiscal Year Ending Feb. 28, 2019 201942 /% Ww&HN

illi i 7t/ (B8
AR B AR AN R TR RS R T A IR 100 millions of yen/(YOY) {27 /(#HAALL)

A3KMESK, RRELZTER, AMNEEEIER XKESEELRA fTEEE,

Profit attributable to owners of the parent

BERASIRRAELSHE

350 (142.7%)

Operating Revenue Operating Income Ordinary Income

Evifas B KEFE

87,000 (103.7%) 2,400 (114.1%) 2,400 (112.3%)
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Sales Launch of “ikka” T-shirts Helping 7/
Activities to Conserve the Coastal Environment 11

]

Cox Co., Ltd. began selling t-shirts* to support the Blue Ocean Proj- E
ect at “ikka” and “ikka LOUNGE" stores and on-line stores in Japan.

The project activities include conservation of marine animals, mainly

of the sea turtle classified as an endangered species, and the coastal

environment. The support t-shirt comes with a “talking tag (QR

code)” that provides an explanation in sound and image to develop

a better understanding and awareness about the activity.

FHEHE T REXERIVFRIPTE I Ay “ikka” IR THL
Cox Co., Ltd. 7E£ @Y ikka” “ikka LOUNGE” (RS4RI A5
FHARHE T  EEITR) R T, TR RRPAENINE
B ARUEH IS ERESES, 3R TG AEENE
ROLIARY BRI (Z4H8)" | BT AMILESNEMAL R,

* A portion of the proceeds is donated to the Sea Turtle Association of Japan
EHEETN—BIBRANPOEABRERHNE,

Support t-shirts embroidered with a sea turtle
ENFHIA SRR BERNIIETM

S/MIN d(10dD

L L]
Ceremony to present the relief fund to Atsuma Town. Shoichiro Miyasaka, Mayor of
Atsuma Town (center); Yuriko Yamamoto, Secretary General of AEON Environmental
Foundation (left); Yousei Honda, Secretary General of Aeon 1% Club (right)
BRI ESBEAR, SRETHERINITK(HE)  LWAEEFREREVE -
REFK(E) REREKEL%BRFESHEEH)

9/ Donation of Emergency Relief Fund to Areas 9/
16 Affected by Hokkaido Eastern Iburi Earthquake 22
E AEON Environmental Foundation and Aeon 1% Club Founda- :

tion have contributed a total of 10-million yen to Atsuma Town
as emergency relief funds for the areas affected by the Hok-
kaido Eastern Iburi Earthquake. On September 19, AEON
Environmental Foundation also presented 3-million yen to
Mukawa Town. Aeon had cultivated exchange with the people in
both towns through tree planting activities* and is wishing for
recovery and reconstruction as early as possible.

EILBERRFRERORK BT ERXES
fEAXALBEBRRRBI RN RN ES RS ABMEE

ASKEERRIGE I A A0 35 0 B R A K BE 1 % R AR BB 1) R AT 3£ 304k 7

&it1,000 BT, ks F9 A 19 Bk EME 3007 A T

BTSN, SEAA]AERL BT A st RIS AR R B IR T

TR, TEFBRERRMEX,

* AEON Environmental Foundation carried out tree planting activities these past six years
with both Mukawa Town (2012 - 2014) and Atsuma Town (2015 - 2017).

AR AR A N KRG AR 26 5 RIS 1] (20124 £20 14 4F) MBAAT (2015 £2017
) X2AMX SR T HERERD
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Aiming to Promote Local Production and
Consumption of Energy through Renewable
Energy Use and Application

Aeon Delight Co., Ltd. (hereinafter, Aeon Delight) was selected by the
Ministry of Economy, Trade and Industry as a subsidized company
for the project to promote the local production and local consump-
tion of energy*. The project will survey the feasibility of a low carbon
energy services business at Koriyama Seibu No. 1 Industrial Park in
Fukushima Prefecture. By building an original system that optimizes
electricity supply and demand through the introduction of distributed
energy sources such as solar power and waste power generation,
Aeon Delight aims to launch the business by fiscal year 2020.

RIBERTEERIR, DURHRERA 5% AR

Aeon Delight Co., Ltd. 3k 235 7= b & L HEAY 4 BE TR A=
IR BN ZF W DIES SR TS — T
K%, WEEBAERRSFLO T, SEAMRERLMER
MEREHARRER, DN HENRECTRENRS, B
2020 FERIE AL,

* Joint project with Edison Co., Ltd., Koriyama City of Fukushima Prefecture, and Digital Grid
Corporation 5Edison Co.,Ltd. . #&&&&LT . Digital Grid Coproration— LAy FIHE

JKEERYERF 558 “WAON" + (F1&17)

<Hu.|=m‘r;/‘\ ?- "EE'
L l\ib : * +F Issued on September 8
ﬂ ﬂﬁcj t s “Kushiro WAON”
e 9A8HRITT
4~ “HIBEWAON" £
e — 0@

Total number of cards issued RitRTHE

Approx. 73 0 ]. million ped 7’30 1 773

201849 A
(As of the end of Sep. 2018) GOl

o ST
Volunteers from Japan and Indonesia planting mangrove trees
kB BAFEDEfE YL 5 B 3ot 7 LLIAEAR

Conducted the 2nd Phase of “Mangrove Plantation

in Jakarta, Indonesia”
Under the 60th Anniversary of Japan-Indonesia
Diplomatic Relations Project

AEON Environmental Foundation conducted the first tree plant-
ing for the second phase of Mangrove Plantation in Jakarta,
Indonesia. This activity follows the first phase implemented from
2011 to 2013. This second phase was launched to mark the
60th anniversary of Japan-Indonesia diplomatic relations. It will
plant 30,000 trees over three years to restore the forest for
disaster prevention. For the event this time, 1,000 volunteers
from both Indonesia and Japan planted 10,000 mangrove trees.

EXGORFLEEL
SCHE T 28 BN R F AR SRR TR
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(8 L RIBREES), KRN 2011 FE 201337 THIE  IHEREEZ,
F2HIN B AR ENE AR 60 B HRY I FHASNE, T BEN
R, ETHEHEISE | FHES0,00048H, SR SRER1, 00085 EE
—HEAMA T 10,000484154,

Aeon’s e-money “WAON” (Newly issued cards)

“Aeon Cheers Club China” 8/ Ministop Uses FSC®-Certified Japanese Wood
First National Convention Held in Beijing 24 for Eat-in Space at “Hamamatsu Zoura Store”

. ok

Aeon Cheers Club China is offering elementary and junior high E Ministop Co., Ltd. has opened Hamamatsu Zoura Store designed with
school students opportunities to learn about the environment Tenryu wood, a FSC®-certified® wood produced in Hamamatsu City,
and held its first national convention in China in Beijing City. The Shizuoka Prefecture. The wood was used for the interior finishing, includ-
convention gathered 27 children from seven areas (Beijing, ing the tables, chairs and walls in the eat-in space. The relaxing space
Tianjin, Qingdao, Suzhou, Wuhan, Guangzhou, and Hong Kong) offers the warmth of the wood. Since 2009, the company has been
as representatives of about 2,000 members from 77 clubs. The building stores built with wood certified as environmentally friendly. As of
children developed a better understanding of the natural envi- end August 2018, a total of 271 stores in Japan use such materials.

ronment through programs such as activity reports by each club, .
camping, and a night walk to observe insects. ERIRS RIMERIE EEFSCO MR EREENAER
Ministop Co., Ltd. fEMA%KS E = FSCOINE #1958 M BN T
“thEKEE FRBAFH ELFRERENEEAS FAME SRANMBIRIE AT, WHRIERE T ERAERMNET
IAH/NREE TR | ARSI T RIMED B RESKEE 77 R EBME BT EBEENRIES, B REERZINARREIHRE
R EILREREDTEEARS, RRAKSFRAT7EKRIBHLY T RESEIULAAYES (8], 1%/ SIM 2009 FEFHIATHEGE A EMRIMEAM RIS
- 2,000 B ZFMMRRM7ARE(EER, XiZ. 8% M, RX, C SRR, ME2018FE8A K, HEEFRT 271 RIEH.,
}A—{'j N §;§) E'\]‘TE%%ISE'\H‘#2_7)\%\7JDH @ﬂﬁéﬁ%{ﬁ/‘%%ﬂﬁ'\];ﬁaﬂ?ﬁ% N * FSC® Certification: Certification for wood and wood products cut down from properly
H5E REORRUFEDZ, IURT X BRIENIER, managed forests  FSCOIAE: 2% ATRERATHRRERAAH - AHHSMFHOWE,

Eat-in space using FSC®-certified Tenryu wood (Ministop Hamamatsu Zoura Store)
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Children who participated in the national convention
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& On August 21, Aeon launched “Topvalu Gurinai Organic geo organics,” the
o first Topvalu skincare cosmetics series that has acquired an international
"'W_ organic certification. Nine items in the series will be sold at around 450
Gt"ﬂw stores in Japan. In addition to having acquired an international certification BRSH AT
with high global credibility, the organic cosmetics are priced affordably to BHEAN

enable continued use.
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Ikuboss Awards ceremony (Oct. 18)
“Ikuboss Award 2018" f9&k# X (108 188)
9/ “Aeon Wuhan Jindi Store” 9/ Daiei Shijonawate Store Manager
22 Opens in the Center of Wuhan City, China 27 Receives “lkuboss Award 2018” Grand Prix

Aeon (Hubei) Co., Ltd. opened Aeon Wuhan Jindi Store in E Store Manger Naoko Iwakiri of The Daiei, Inc's Shijonawate
Wuhan City’s Wuchang Area, which is the center of provincial Store received the grand prix for the Ikuboss Award 2018
politics where many government agencies for Hubei Province organized by the Ministry of Health, Labour and Welfare. The
are located. The store features include a delicatessen section award recognizes “lkuboss” or managers who support the
offering freshly made products, a food section with a large work-life balance of subordinates. In addition to the support
assortment of fruits, vegetables, seafood and meats with choice she provided, the award evaluated her efforts and work
quality and freshness, and a food court with popular restaurants. improvements to foster future Ikubosses, a store management
Customers can enjoy shopping in comfort and convenience. approach that brought out the strength in each employee and

other achievements.
EPERXTAR P OX “ KRN SE" BT
FKEEHHE R R/ S R A BT 7E A RECA ORI Daiei M&BEAIEKSEFKT “lkuboss Award 2018" RE%
TR EBR R KRN HE " BAT L, 2 NETT T % FEBES5EhE 24 “lkuboss Award 2018” | Daiel & B 5 K95
AT FEQRMFERENKRESK® &R EEMknEs MFERERT BEE, TRERYX TIEN T EM T EAEER
HARRR AESASENER 5%, BETNZSEERHENIY, SAFEIERA kuboss” FEF , TR HEEHEARILE ML B SN |
LSS R Ikuboss IR S HE LS AREEAD
MRS HAES S TN,
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Japan-China Teenage Ambassadors 10th Anniversary Memorial Program

Aiming for Further Friendship Between Japan and China

HH/NREE 10 8 448 &0 3l

BAARFE L—E#

1. To promote friendship between Japan and China, the “Declaration of the Future Friendship between Japan and China” was discussed and decided upon as a guideline for
the future AfRFFBERE FOTHE TEHREARRKNIBH “FERRKKIIFES” 2. Goodwill ambassadors of both countries smiling with the 10th anniversary memorial logo
inhand WMEFHFIOBAFELIMFWFEFTE/NKME 3. Ambassadors surrounding Chinese Ambassador to Japan Cheng Yonghua and Honorable Chairman and Advisor
Okada BEZEHRERXEAFEMNNERESKMEH/INKEE(] 4. Chinese participants performed a traditional dance FESNEFREEGER 5. Commemorative photo

taken with all the past participants & ESMEERL SR

Friendship Building for 10 Years,
Heading Towards the Future

The Aeon 1% Club Foundation has been hosting the “Teenage Ambassadors” Pro-
gram since 1990 to provide opportunities to high school students in Japan and other
countries mainly in Asia to visit each other’s countries and engage in international
exchange. The mutual exchange with China began in 2009, and the Foundation
invited past participants to Japan for a reunion to celebrate the 10th anniversary of the
program which was in July of this year. In hopes that the young people who will lead
the futures of Japan and China will further deepen their mutual understanding, we will
continue activities to contribute to the friendship and goodwill of both countries.

Aeon 1% Club Foundation The major Aeon Group companies donate 1% of their pre-tax
profits, and the Foundation engages in projects with the main themes of “Sound Development
of the Next Generation,” “Promotion of Friendship with Foreign Countries” and “Sustainable
Development of Regional Communities.”
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Club Foundation

NBRBEANAFT Y IVIN—R VI I5T

AF VTN —TEELEORSIFIFIR1 % ELEOME 2 LY. "R
REBSBLEORLLER, "HABLORFHREDRE, TH
BHEORHRNLRR) 2FEISESHLTOES

17



