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Planting Seeds of Growth
We are AEON



Thriving Forests
for Future Generation.

Special Issue
Aeon’s Tree Planting

10 million trees

With our customers – pursuing peace

With our customers – building a society of satisfying human connections

With our customers – contributing to local communities

By 2013, Aeon will have planted 10 million trees, putting our tree 

planting philosophy into practice and moving forward with our

customers throughout Japan and in the world.

We thank the great number of our customers in Japan and overseas 

and all concerned persons who participated. 

For our new tree planting, we look forward to more   

people joining us and we will continue to place     

high value on biodiversity. 
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To responsibly explain our actions to our customers, suppliers, and 
other stakeholders, and to engage in interactive communication to 
promote our efforts to achieve a sustainable society, we began, in 
fiscal 1996, to issue the Aeon Environmental Report. It became the 
Aeon Environmental and Social Report in fiscal 2003.

As we moved forward with various initiatives, report content 
expanded and discussions became more detailed and specialized. We 
began to receive more and more customer requests for content to be 
expressed in easily understandable terms.

Therefore, we are presenting content according to different 
media since 2011, as follows.

Magazine: Aeon Environmental and Social Initiatives  2013
This publication focuses on key topics and visuals to introduce in simple terms 
our initiatives.

Brochure: Aeon Environmental and Social Initiatives 2013
                        (Digest version, issued in June 2013)
Mainly covering initiatives carried out at stores, and presented in a format 
accessible even to children. 

Report: Aeon Environmental and Social Initiatives  2013
                   (Detailed report version, issued on the official website in September)
A systematic and exhaustive introduction on the progress of our KPI (Key 
Performance Indicators), and details on operations and performance data. 

Website: “Aeon Environmental and Social Initiatives”
Introducing Aeon’s environmental and social initiatives as web contents, 
including film images, focusing on newest developments. 
URL http://www.aeon.info/environment/
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Aeon’s 2012 Initiatives
Environmental Conservation
Global Warming Prevention and Resource Conservation

Environmental Conservation
Conservation of Biodiversity

Commitment to Safety and Confidence
Contributions to Society
For Next Generation Development

About AEON Group
To Our Readers

Aeon is promoting the dual objectives
of ‘Aeon Group growth’ and
‘Societal development.’ 

Group CEO,
President of AEON CO., LTD.

Top Message

Motoya Okada

Aeon’s ‘Customer First’ commitment has been passed 
down through over 250 years of history since the 
company’s inception. Aeon has continually grown by 
joining forces with like-minded companies aiming for 
transformation from retailers to corporations, moderniz-
ing and industrializing. The Aeon Group currently has 
350,000 employees and sales of over 5 trillion yen. It has 
become the largest retail distribution group of companies 
in Japan and in Asia.

Although our scale of business is expanding, and 
along with this our position of influence on people’s lives, 
on society, and on the environment, Aeon will continue to 
honor our basic principle of ‘pursuing peace, respecting 
humanity and contributing to local communities, 
centered on our customers.’ In order to practice the dual 
objectives of ‘Aeon Group growth’ and ‘Societal develop-
ment’ we need to give attention to a variety of challenges 
endangering a healthy society. In solving the individual 
problems, we can also discover business opportunities. 
Together with our stakeholders, we must promote the 
growth of ‘sustainable management.’ 

Four programs in a three year ‘Aeon Group Mid-term 
Management Plan,’ starting from fiscal 2011 through fiscal 
2013, support these principles and objectives. 

Looking ahead to an aging and digitizing society, 

revolutionary changes are called for in stores and prod-
ucts. It is my hope that by pursuing Aeon’s universal 
values we will be able to meet customer needs in Japan 
and in Asia with our ‘senior shift’ response to an aging 
society, ‘digital shift’ response to digitalization, ‘urban shift’ 
response to the need for shops and stores to reflect urban 
lifestyle changes, and ‘Asia shift’ response to rapid devel-
opments in Asian countries, including the call for “more 
reliable products and a richer lifestyle.” We will be promot-
ing such businesses in Japan, in China, and in countries in 
the ASEAN region.

While we are unified as a group, we approach 
projects independently, drawing upon the diversity of our 
Aeon people, and responding flexibly to local demands 
and to changes in the market. ‘Unity’ and ‘diversity’ go 
along with ‘global’ and ‘local’ management.  

Through ‘glocal’ management, we can become a 
‘super regional retailer’ capable of bridging Japan and Asia 
in peace and prosperity. In this way, Aeon people can join 
hands with people in areas affected by the Great East 
Japan Earthquake, and with people throughout the world 
facing various difficulties, to offer a future of limitless 
promise. I believe that it is my work, as the head of a 
company, to realize this. 



*Combined total for the Aeon Hometown Forests Program and 
  AEON Environmental Foundation

10 million trees planted with  our customers.

1991

13

1993 1995 1997 2001 2003 2005 2007 2009 2011 2013

83 161
245

1999 

375 485
553 663

792 923
967

1000
Correction to the figure for number of trees planted (unit: 10,000)

Aeon launched tree planting activities in 1991.
An introduction reviewing the evolution leading to
10 million trees being planted in 2013, and 
looking to the present and future of Aeon’s 
tree planting activities. 

Aeon’s Tree Planting
10 million trees

Fifty years ago, in the 1960s, president of Jusco (present day Aeon) Takuya Okada (currently, Honorary Chairman and Advisor) 
noticed that the Nandina Heavenly Bamboo flowers in the garden of his house in Yokkaichi city stopped blooming. This 
alerted him to changes in the earth’s environment. He felt that pollution accompanying economic growth was creating 
social problems and an emergency situation connected with the loss of nature’s gifts and concomitantly, the loss of the 
source of richness. Thinking of what he could do as a retailer to improve things, he came up with the Aeon Hometown 
Forests Program that has been going on since 1991. Since this time, Aeon, with its close community relations through retail 
business, has been planting trees with our customers at new store sites.

SearchAEON, tree planting Please see our website for current news on Aeon tree planting activities.

China
1,163,117trees

Australia

200trees

Kenya

3,450trees

Indonesia
39,200trees
 

Malaysia
236,539trees

Thailand
225,500trees
 

Laos
148,250trees
 

Japan
8,036,078trees

Vietnam
35,000trees
 

 

 

Cambodia
12,844trees1991:The first Aeon Hometown 

Forests Program store
Malaysia Jusco Malacca
(currently, AEON Malacca SC)

1992:The first Aeon Hometown Forests
Program Japan store
Jusco Shin Hisai
(currently, AEON Hisai)

1998: Initiated Tree planting project to
revitalize the forests at the Great Wall of China 
AEON Group Environmental Foundation
(currently, AEON Environmental Foundation)

2008: Aeon Hometown Forests
Program (AEON LakeTown)

2011: Indonesia ‘Jakarta tree planting’
AEON Environmental Foundation

2012: Aeon Joing Hands Reforestation
Program (AEON Shiogama)
Carrying out tree planting in the
Great East Japan Earthquake area

Total 9,900,178trees
As of February 28, 2013

VOICE

Native trees are best suited 
to local natural 
environments.

A mixture of 10-20 species 
of native trees, allows the 
planted trees to compete 
and grow naturally.

At each location, local 
customers plant trees one 
by one.

Points of the Aeon
Hometown Forests Program

Human relations as the foundation of abundance

From a family that participated in the first Aeon 
Hometown Forests Program at the Jusco Shin Hisai
 (currently, AEON Hisai) store in 1992:

Initiation of Tree Planting Activity

Three members of our family took part. At the time, my son was two years old, but 
I decided to participate because I thought it would be a good memory for him. 
He now says he has no memory of it, but he feels an affinity for trees we planted 
and that have grown through the years as he has. I think it is significant that these 
trees that were planted around 20 years ago have grown so well and provide 
natural richness to the environment. This experience gave us the opportunity to 
deepen our appreciation of the environment, and to give something to future 
generations. I hope Aeon will continue tree planting activities.
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For details on the AEON Environmental Foundation page 29.

For the next generation – caring for nature and
forests, nurturing greenery
Professor Emeritus of Yokohama National University and authority on ecology Akira 
Miyawaki is advising us on the selection of a mix of trees that can maintain the 
original natural growth competition and diversity of the locale. Along with tree 
planting, we invite the local people and people connected with the local 
government to join in a taking care of the trees that were planted, giving 
everybody a chance to get together. In 2013, the Aeon Hometown Forests Program 
and the AEON Environmental Foundation dedicated to the regeneration of forests 
in Japan and abroad, will plant a total of 10 million trees. Aeon is committed to 
planting and taking care of trees, caring for forests and nature, in order to nurture 
greenery for future generations.

Present and Future Tree Planting Activities

Special Issue
Hometown Forests

Program –
the first store

Hometown Forests
Program in Japan –

the first store

The start of tree
planting in Jakarta

The start of
Planting Trees

at the Great Wall
of China

Beginning
of tree planting
in the disaster
affected areas

03 04



Building ‘Towns’
and ‘Communities’.

“ Smart Aeon” 
Developing next generation energy efficient
‘Eco Stores’ able to use energy efficiently and
respond to disasters with local communities.

05 06

We will continue to contribute to the community
through Smart Aeon development nationwide.

We are deepening collaboration with communities
to become a model for post-earthquake town renewal.

Solar
Power

Sunny SunnyCloudy

Poser
output

Time

Gas-engine
high efficiency
power generation

Inverter rated

With AEON Mall Osaka Dome City, opened in early summer 2013, positioned
as a Disaster Resistant Smart Aeon store, Aeon has begun a new joint effort
with Osaka Gas Co., Ltd. based on 4 principles developed as a
result of the Great East Japan Earthquake. 

Koichi Takahashi, Manager 
Construction Dept.
Shopping Center Development Division
AEON Mall Co., Ltd.

Image of Solar Link Excel

Hiroki Yamashita, Chief, Corporate Energy Sales Department
Commercial & Industrial Energy Business unit
Osaka Gas Co., Ltd.

Aeon Mall Osaka Dome City is introducing a variety of technologies to contribute to the 
community. Aside from maintaining construction and facility systems to assure that store 
operations continue during emergencies, power outages, tsunamis, and earthquakes, it is 
meeting top Group specifications for energy efficiency. The most distinctive among these 
is the gas co-generation system making use of surplus exhaust heat to contribute to the 
energy efficiency of the entire region and achieving the first smart energy network in the 
industry. We will continue to use thermal and electric power sources in the future and to 
develop Smart Aeon stores nationwide, making contributions to communities.

The core ‘Disaster Resistant Smart Aeon’ next generation store being at that location holds 
special significance for us because the company had its beginning at Iwasakibashi, Nishi-
ku, Osaka. Aside from our Osaka base, Kyocera Dome Osaka, designated disaster hospitals, 
government agencies, as well as designated tsunami evacuation sites, such as the deck 
around the Dome, are located here as well. It is an important urban disaster resistance area. 
With the opening of ‘disaster resistant Smart Aeon,’ we can look forward to the growth of 
the region’s disaster resistance capabilities. We will continue to work with the local 
community on this project to build a model energy system, having learned from the 
example of the Great East Japan Earthquake, and being based on taking advantage of the 
gas system and the twin elements of ‘Eco’ and ‘disaster resistance.’

Following the Great East Japan Earthquake, 
Aeon stores in the affected areas became 
temporary shelters, and centers for supplying 
food and life necessities. Aeon worked in full 
force for early resumption and continuation 
of store operations. However, since this was a 
disaster of unprecedented proportion and 
complexity, many points remain to be 
studied concerning whether or not custom-
ers were fully served immediately following 
the occurrence of the disaster. ‘Smart Aeon’ 
(p. 17) was begun to realize the goals of the 
‘Aeon ECO Project’ (p.17) launched in Septem-
ber 2012. In addition to the building environ-
mentally friendly stores, ‘Smart Aeon’ has a 
focus on ‘towns’ and ‘communities,’ working 
with local communities for energy efficiency 
and provision of safe and reliable support in 
face of emergencies, such as large-scale 
natural disasters.

1
Highlight Store initiatives

For sustainable town development

Message Message

Disaster Resistant ‘Smart Aeon’
AEON Mall Osaka Dome City

Protecting

Aiming to be a disaster
-resistant shopping centers

concept

·boosting earthquake resistant
  buildings and facilities
·establishing local temporary
  shelters

communities

Conserving
Aiming for energy security
in the event of a disaster

·Introduction of a high efficiency
  gas co-generation system
·Adoption of a high quality quake
  resistant medium pressure gas conduit

Energy

Conserving the

Aiming to reduce CO2 emissions by 40% through
a wide range of energy-saving measures
·Nearly 100% use of gas co-generation system exhaust for air control,
  heating and air conditioning
·Gas and solar ‘double power generation’ (Solar Link Excel) system
  to cut power peaks

·Providing information desks for
  eco and disaster information

Global Environment

Conveying Eco and
Disaster Information

Communication

1

concept2

concept3

concept4

First aid stations,
with power generators,

radios, medical equipment and
drugs, are to be installed at the

2nd floor level, to be safe in
case of tsunami.

Disaster prevention
centers are to have raised

floors, and critical equipment
installed in high positions. 

Osaka Municipal
Fire Department

Osaka Municipal
Transportation Bureau

Super Embankments

Disaster designated
hospitals

Osaka Gas Hub

Kyocera Dome Osaka
AEON Mall Osaka Dome City

District Heating
and Cooling Plant

The co-generation system in
collaboration with the Osaka Gas

Group was adopted according to The Ministry
of Land, Infrastructure, Transport and Tourism’s
‘Fiscal 2011 Leading Businesses Reducing CO2

in Housing and Buildings’ framework.

Building for Tomorrow Together
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In Japan, China, ASEAN
Promoting locally produced food products 
and local food culture through focus on the TOPVALU brand. 

Product Initiatives
Providing products supported by local people

We are working together with
highly motivated producers to
develop safe, reliable and
unique regional products.

Aeon’s TOPVALU brand developed in response to 
customers’ calls for ‘less costly safe and reliable daily life 
products.’ TOPVALU has become Japan’s largest private 
brands (PB) with around 6000 items, including food, 
clothing, and lifestyle items, and yearly sales of around 
680 billion yen. Central to TOPVALU’s current approach 
is an understanding of regional life, climate, customs 
and utilization of the rich regional agricultural, livestock, 
and fishery resources. Aeon is providing safe and 
reliable products that customers in Japan, China, 
ASEAN really want to have. 

TOPVALU Gurinai Production Sites for Student Visits: Hokkaido, 
Aomori Prefecture, Ibaraki Prefecture, Tochigi Prefecture, Chiba 
Prefecture, Niigata Prefecture, Gifu Prefecture, Aichi Prefecture, Hyogo 
Prefecture, Tottori Prefecture, Hiroshima Prefecture, Kochi Prefecture, 
Kumamoto Prefecture
Main Products: potatoes, onions, carrots, tomatoes, lettuce, etc.
Participants: approximately 500 children from 33 Aeon Cheers Clubs 
throughout Japan

‘TOPVALU Gurinai’ lettuce is grown with minimal 
chemical fertilizers and pesticides, making the most of 
the power of nature.

Chinese ‘baozu’ buns are very popular for snacks and also as 
a staple food. TOPVALU in China responds to the customer 
tastes and is making and selling mini custard buns. Of course 
we are very particular about the taste, but in consideration of 
growing needs for convenience as well, we have made the 
buns possible to prepare in a microwave oven. 

In China, dried fruits, fish and meat are eaten daily. 
Dried lemon chips, semi-dried lemon slices, give 
the pleasure of the taste and texture of lemon, but 
with reduced sugar. 

Ketupat is a glutinous rice dumpling wrapped in a palm leaf and 
steamed. It is served with satay and curry dishes. The TOPVALU rice 
ketupat uses an edible pouch instead of a palm leaf for ease of cooking. 
As a result, the taste of a traditional food can be easily enjoyed with 
quality and hygiene assured.  TOPVALU Rice Ketupat also has Halal certifi-
cation and can be eaten by people who follow the Islamic religion.

Carefully combined feed containing 
10% Hokkaido produced rice, 5% wheat, 
and 5% food by-products. Sales from 
Chitose farms are limited to Hokkaido.

Plentiful spring water, rich nature and 
green pastures throughout the year at 
the piedmont of Mt. Aso. 
Raw milk from the healthy dairy cows 
raised here is sterilized and packaged at 
a nearby factory. 

Our production center is located in the western part of 
Ibaraki Prefecture, a thriving area where vegetables can be 
grown year round. In order to maintain the taste, texture 
and freshness of our lettuce that we take pride in, we use 
partially organic fertilizer and also as much as possible cut 
down on time from harvest to shipment. In addition, to 
meet TOPVALU Gurinai brand criteria, we are implementing 
decrease in pesticides that is 50% lower than local 
standards, and decrease of chemical fertilizers 30% lower 
than local standards. We intend to use different varieties of 
pesticides and fertilizer, and to study different methods of 
cultivation, in order to continue to bring delicious, safe and 
reliable lettuce to your table.

Kazunori Tochigi
President
TOCHIGISHOKUSAIICHI. CO., LTDSince October 2012, the Aeon Cheers 

Club (p. 25) has been offering children 
a chance to visit ‘TOPVALU Gurinai’ 
production sites throughout Japan 
under the Agricultural Eco-experience 
Project. Children learn about environ-
mentally friendly ways to grow deli-
cious, safe and reliable vegetables. Additionally, through learning 
about harvesting, packaging and tasting they can have an enjoy-
able experience, and deepen their understanding about local 
agricultural business and environmental product considerations. 
This project will be continued in fiscal 2013, with an enlarged 
number of production visit sites and participants.

2
Highlight

Agricultural Eco-experience Project for
elementary and junior high school students

Our aim is to develop products for our customers in China, to allow them to easily 
buy high quality TOPVALU brand products. The process of development involves 
understanding customer expectations, selecting suppliers that meet strict 
TOPVALU brand standards, and then having quality control inspections by outside 
parties. I believe this experience definitely leads to the Chinese customers being 
pleased. It also is a learning experience for me. We will continue with confidence 
and pride to develop Chinese TOPVALU products for our customers.

Xiaotao Zhang (Alan)
Manager of Food Buying Department
Merchandise & Buying Division
AEON (CHINA) CO., LTD
(Aeon Group China Headquarters)TOPVALU Gurinai Lettuce

TOPVALU Mini Custard Bun

TOPVALU Dried Lemon Chips

TOPVALU Rice Ketupat TOPVALU Hokkaido Eggs

TOPVALU
Mt. Aso
Dairy Milk

In Japan

In China

In ASEAN
Countries

Producer’s Message

Product Developer MessageProud of the
Freshness and
Fresh Texture!

Local
Production

for Local
Consumption!

Traditional
Chinese Foods

Reduced Sugar
– responding to health

consciousness

Feed Mixed
with Hokkaido

Ingredients!

Halal
Certification!
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Aeon Square analyzes customers basic information, as 
well as purchase history and payment information, to 
send coupons or e-mail newsletters to your computer 
or smart phone – assuring valuable information per-
sonalized for each and every customer. If you register, 
Aeon will also send information about sales, events, 
and campaigns going on at Aeon stores nearby. 

OYACOM is the place to choose gifts or 
anniversary presents for your parents, 
things they do not usually buy for them-
selves. This could be a nice chance to tell 
your parents you appreciate them.

Aeon is issuing Net WAON Points applicable at all Aeon shopping 
sites. For every 200 yen spent, one Net WAON point is awarded. 1 
Net WAON point = 1 yen that can be used for shopping. It is also 
possible to exchange WAON points for electronic money that can 
be used at around 150,000 WAON member store locations in Japan.

This is a shopping site on the theme of 
supporting communication between chil-
dren and their parents. It features gourmet 
items, home and kitchen goods, ladies and 
mens fashion, beauty items, hobbies and 
leisure, etc., and introduces special mer-
chandise to enrich parents lives. 

Enjoy 24 hour shopping for at popular 
shops for brand items and categories from 
over 120 specialty shops. Choose to have 
delivery at your home or at the mall.*
*for some shops

By registering your ID, you can buy your 
favorite products from a large assortment of 
items, and choose a time for delivery. Same 
day delivery for orders up to 3:00 pm.*
*may vary by location

E-mail newsletters

Coupons

Special time limited sales

Store information

Taiji Goto/ Junko Hane
OYACOM Team
Aeon Link Co., Ltd. 
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WAON Electronic Money Exchange

Providing Convenient and
Cost Saving Data Information

Providing multi-faceted
services and goods to meet
the needs and lifestyles
of our customers.

‘Aeon Square’ – Aeon’s shopping portal.
New, convenient and reliable.

With the rapid spread of smart phones and tablets, and 
the advent of internet TV, many people can now easily 
enjoy net-shopping. Japan is confronting an ageing 
society at an unprecedented pace. At the same time, the 
reduction of stores is proceeding in rural areas because of 
depopulation. The number of seniors and people raising 
children for whom shopping is inconvenient is increasing. 
In this situation, Aeon group companies established 
internet portal ‘Aeon Square’ in August, 2012. At the same 
time we standardized and coordinated customer IDs and 
WAON points for all systems. Aeon is providing a wide 
range of products and services to meet the needs and 
lifestyles of our customers, making shopping more 
convenient and reasonable, and making an environment 
for ‘one stop’ shopping. 

E-Commerce Initiatives
To respond to the needs of the elderly and infirm

Providing customers individualized information

Consolidated shopping information

Shopping with an Aeon ID

Analysis of customer information

Consolidated Customer Information/ purchase history/points/ payment information

Message

TOPVALU, food, clothing, daily life products, 
regional products from all over Japan, spe-
cial large items such as electronic appli-
ances and furniture, Aeon Catalogue mer-
chandise -  24 hours a day, happy shopping 
any time. 

Can be used at WAON
member stores
across Japan

Gift Site to say
‘Thank you’

Choose from
more than 120
specialty shops

Delivering a Wide
Range of Products

Across Japan

I am working full time, and have to pick 
my daughter up from nursery school, so 
it is difficult for me to do shopping on 
weekdays. With Aeon Net Super, I can 
shop on line in the evening, or during 
my lunch break to have my order deliv-
ered the same day. This is really conve-
nient and I use the service often. What’ s 
more, I am really happy to be able to 
choose ‘eco-packaging.’

Akiko and Marisa Hotogi

Customer Voice

Ordinary bank accounts, credit cards, car 
insurance, medical insurance, etc. A portal 
site managed jointly by 3 Aeon Group 
finance companies allows you to check 
bank and balances and credit card charges 
in one location. 

Aeon Financial
Services – one stop

service for insurance,
credit, and banking

Delivery from
stores near you



The Aeon and UNICEF Safe 
Water Campaign    page 28

‘Glocal’ perspective on environmental
and social initiatives.

The Asian region is projected to become the world’s No.1 market by the 
year 2020. In expectation of the Asian region being increasingly peace-
ful and prosperous, Aeon is accelerating store openings in China and 
ASEAN and building strong links with local customers and communi-
ties. In order to contribute to the sustainable development of commu-
nities, Aeon actively engages in a number of environmental and social 
activities. Aeon followed the opening of Aeon China Headquarters in 
March 2012 with the establishment of Aeon ASEAN Headquarters in 
November, and Aeon is prepared to launch the ‘Aeon Happy Yellow 
Receipt Campaign’ and the ‘Aeon Cheers Club’ activities in China and 
the ASEAN region. Aeon is committed to promoting environmental 
and social contributions with a ‘glocal’ perspective, with the entire 
Aeon group acting in concert, responding to local needs. 

AEON Malaysia has the same Sustainability Principle as AEON Japan. In fiscal 2012, 
AEON Malaysia established the Aeon Malaysia Cheers Club as a priority issue of the 
Sustainability Principle of ‘awareness and education.’ With the support of our 
customers, 1672 children participated in the program. AEON Malaysia works on the 
four activity levels of ‘store,’ ‘state,’ ‘nation,’ and ‘overseas.’ In 2012, the following were 
carried out: Biodiversity Training Tour in Tasmania, an overseas program; the 
three-day overnight camp, a national program, and the Eco Day Tour, a state 
program. (page 25) In addition, training programs were carried out to improve the 
abilities of coordinators responsible for management of store activities. We are 
aiming for better communication with members in the future through the SNS 
(social network service), newsletters, and websites.

Manager CSR
Corporate Communication & Branding
AEON CO. (M) BHD. (AEON Malaysia)

AEON Malaysia Sustainability Principle
1. Conservation of biodiversity
2. Better use of resources
3. Realization of a low-carbon society
4. Stakeholder engagement
5. Awareness and education

Children in rural areas of Myanmar where there are no school-
houses take classes outdoors. Aeon is building schools to ensure 
that with the donations from our customers the children will be 
able to learn without worries of being disrupted by bad weather.

Aeon has donated rainwa-
ter tanks, wells, and water 
supply facilities in order to 
free the children of Laos 
from the labor of water 
gathering, and to offer safe 
and hygienic drinking water.

School Construction Support Project    page 28

Aeon’s PET Bottle Cap Collection Campaign 
allowed NPOs to purchase books and library 
facility equipment for the children of Vietnam.
PET Bottle Cap Collection Campaign    page 28

64 high school students from Cambodia, 
Laos, and Japan visited each other’s countries 
and deepened mutual understanding as 
Teenage Ambassadors.
‘Teenage Ambassadors Program    page 26

The Aeon Scholarship program was 
inaugurated in Indonesia with a certifica-
tion ceremony in October 2012 attended 
by recipients from Padjadjaran University 
and University of Indonesia.
Aeon Scholarship program    page 27

Fansuri Bin Alias
China Retail Sustainability Development
Roundtable (CSRR)

In March 2013, the China Chain Store and Franchise Association 
(CCFA) and the World Wildlife Fund (WWF) became co-founders 
establishing the China Sustainable Retail Roundtable (CSRR) in 
Beijing. Aeon China Headquarters serves as the executive direc-
tor of CCFA. CCFA and WWF jointly advocate energy conserva-
tion and waste reduction, production and consumption of 
sustainable products. 
By reporting and shar-
ing their results, they 
aim to contribute to 
the achievement of 
sustainable develop-
ment in  the global  
retail industry. 

4
Highlight

Aeon Malaysia Cheers Club was
established with 1672 participating
children learning about the
environment and teamwork.

In Malaysia

In Myanmar

In Cambodia

In Laos

In China

In Vietnam

Camp

Eco Day Tour

Biodiversity Training Tour
in Tasmania

AEON
South China

AEON Beijing

China: ‘Aeon Happy Yellow Receipt
Campaign’ inauguration reception

Aeon is contributing to sustainable development
in China and ASEAN by promoting
environmental and social activities
in local communities.

Activities in China and ASEAN
Focus on Asia Development

The Aeon Happy Yellow Receipt Campaign conducted
in all Aeon stores in China was a great success. 

Number of Submissions: August 2012 – February 2013
- Number of Groups: 144
- Number of Receipts: Posted 783,535
- Total value: 89,743,152 yuan
- Amount of Donation: Goods worth 897,431 yuan (1% of total)

In Indonesia

The Aeon Happy Yellow Receipt Campaign was initiated across 
all Aeon stores in China on August 11, 2012. Prior to that, when 
each store had its own campaign, we recognized that our 
Chinese customers have a high consciousness for  social 
contributions. This time, however, the coordinated campaign 
had added significance because each store redoubled its 
efforts and the designated receipt collection boxes filled to 
overflow with the yellow receipts. Customers were really 
pleased, saying it was the first time they could contribute like 
that to support the organizations of their choice.

PR Manager
Group Administration Dept.
AEON (CHINA) CO., LTD (Aeon Group China Headquarters)

Li Kang (Coco)
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Aeon DNA University – training Aeon people
Aeon is a retail business group of companies that 
has grown to staff of over 350,000 employees in 
around 250 companies in Japan, China, and ASEAN. 
In order to stay in close contact with communities 
and continue providing new value through our 
unchanging founding principles and values handed 
down since Aeon’s establishment, Aeon felt a need 
to instill the corporate DNA to new generations of 
employees. 

DNA University Class

Topic!

In September 2012, Aeon instituted the Aeon 
DNA University to train the next generation of Aeon 
management. The seasoned executives who have 
experienced a variety of changes and transitions 
since Aeon’s establishment, and who are able to lead 
discussions based on actual case studies, serve as 
the instructor. Inheritors of Aeon DNA will play a key 
role, as managers of the next generation, in Aeon’s 
continuing development of new values and growth.

5
Highlight

Targeting Parents Raising Children

Targeting primary school and
junior high school students

Targeting High School Students

Targeting Japanese and Asian
University Students

Supporting Mothers
Raising Children

Aeon Sukusuku Laboratory

*Aeon Fantasy mascot character

*High School and General
  categories

Taking the tour of the recycling factory, I 
realized for the first time that PET bottles 
can become PET flakes, raw materials for 
fibers to make clothes. 

Participant
Voice

Sisters
Saori Yuki

and Sachiko Yasuda
and LaLa-chan*

participate

Intense study of
plants and animals

in nature

To grow
delicious rice….

The AEON
Environmental

Foundation Award
(school prize); 5 schools

commended for
excellence

We can see the high 
level of studies and 
presentations across 
the country. It was 
really instructive and 
renewed my interest 
in eco-activities.

Offering Programs Supporting
Children’s Life Stages - from
Infancy through University.

Aiming to be a company that returns benefits to our 
customers and to the community for the future, Aeon in 
1989 instituted the ‘AEON Group 1% Club (now, the AEON 
1% Club). The foundation of Aeon’s principle of ‘pursuing 
peace, respecting humanity and contributing to local 
communities, centered on customers’ is ‘development of 
human resources for the next generation.’ Along with 
targeting a wide range of age-groups from infants to 
junior high and high school students and university 
students, Aeon is reaching out to expand such activities 
by offering scholarships to students in China and ASEAN 
as well as arranging opportunities such as forums for 
exchange. In addition, the AEON Environmental Founda-
tion is focusing on the development of professionals in 
the environmental field in Asia. 

Human Resources Development

For details   AEON 1% Club    page 29  

For details      page 25 

Providing environmental education program
to children in areas where there are Aeon stores

Aeon Cheers Club

For details      page 25 

Promotion of international understanding and
exchange through culture, arts, sports, etc. 

Teenage Ambassadors Program

For details      page 26 

Granting scholarships to university
students, leaders of the
next generation

Aeon Scholarship Program

For details      page 27 

Asian students discussing the theme
of ‘Environment and the Economy’

Aeon Asia Eco-leaders

For details      page 27 

Initiated on the occasion of the
‘United Nations Decade on
Biodiversity,’ and intended to
develop human resources in
the environmental field

Asian Students
Environment Platform

For details      page 27 

High schools nationwide are
asked to report environmental
activities and the schools
with the best results give
presentations

Aeon eco-1 Grand Prix

For details      page 26 

Learning the importance of food and
connections with living things

Rice Paddy Activities for Elementary
School Students

For details      page 26 

Calling for activities and essays on the theme of ‘
What each person can do for the environment’

Contest for Report and Essay
on Earth-friendly Activities

For details      page 25 

High school
students in Cambodia
and Laos experience

snow for the first
time in Hokkaido

The First
Grand Prix 2012

Vietnamese
recipients – looking
forward to a bright

future

Team
Case-Study

Presentations

Presentations
and closing ceremony
at Waseda University.
Students holding up
the Forum ‘key word’

Participant
Voice

The Forum not only raised 
our awareness about the 
environment, but also let us 
think about what might be 
the most effective solutions 
to current issues regarding 
environmental destruction. 

Participant
Voice

In accordance with the Aeon Basic Principles,
Aeon is contributing to continual development
in Japan and Asia for the next generation.

For the Future of the Children
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Aeon employees and management are united in continued 
volunteer efforts to work along with local governments and NPOs in 
the areas affected by the 2011 disasters. In fiscal 2012, around 600 
Aeon people took part in volunteer activities in Rikuzentakata in 
Iwate prefecture. In fiscal 2013, 700 people are planning to take part 
in volunteer activities in Rikuzentakata and in Minami Soma city in 
Fukushima prefecture. 

To communicate the feelings of the people affected by the Great East 
Japan Earthquake, and to not have the memory of the earthquake fade 
away, Aeon has been engaged in a charity project to screen the 
documentary film Utagokoro in theaters in 16 locations throughout Japan.

The Aeon Happy Yellow Receipt Campaign is carried out on the 
11th of every month. In March 2013, the campaign was 
expanded to three days, from March 9 -11, under the slogan ‘A 
future of limitless promise’ for the benefit of children in the 
disaster affected areas. One percent of the total of the receipts 
collected amounted to around 94.5 million yen to be donated 
to Iwate, Miyagi and Fukushima funds to support the education 
of children in the affected regions. 

The WAON for Tohoku Restoration card was issued in May 2012, based 
on the Local WAON e-card system of earmarking a portion of sales 
proceeds for local social contributions. 0.1% of the sales amount is 
donated to Iwate, Miyagi, and Fukushima to support the education of 
children  in these disaster affected regions.

Recipients:
Iwate - Iwate Learning Hope Fund
Miyagi - Great East Japan Earthquake Miyagi Children’s Fund
Fukushima - Fukushima Donation for Orphans affected by the Great
    East Japan Earthquake

*Fast Fish: easy to cook and delicious marine products proposed and selected by the 
Fisheries Agency. 

6
Highlight

Helping Tohoku reconstruction
through shopping

Reconstruction Support

To date (May, 2013),
around 170 million yen
donated to support the children of Iwate, Miyagi,
and Fukushima through many initiatives such
as the Yellow Receipt Campaign.

2011-12 Aeon Happy Yellow Receipt
Campaign for Disaster Relief continues

Tohoku Reconstruction WAON

Tohoku is Japan’s leading producer of fresh produce. Aeon is providing 
customers nationwide with delicious and safe Tohoku products and at 
the same time is supporting Tohoku’s agricultural, fishery and livestock 
industries mainly through Aeon TOPVALU product lines and with the 
‘From Tohoku’ labels on packages of food from Tohoku distributed to 
Aeon stores nation-wide. In addition, Aeon is working with Tohoku 
producers for product development. The ‘Fast Fish’ seasoned boneless 
Mackeral (‘Honetori Sanma’) from the Sanriku region in Tohoku, 
introduced in August 2012, has been a great success. 

Tastes of Tohoku nationwide

In order to replenish the trees lost to the tsunami in the 
earthquake devastated areas, Aeon is working together with 
NPOs and local government agencies in a 10 year ‘Joining 
Hands Reforestation Program’ to plant 300,000 trees. As part 
of this effort, Aeon started ‘Aeon Hometown Foster Parents’ 
for Reforestation from March 2013, allowing customers to 
take home seedlings of trees that are strong against salt 
damage and then return them to Aeon a year later for 
planting in Tohoku.

Replenishing Forests lost to the tsunami

Aeon Group Employee Volunteer Activities ‘Project Aeon Joining Hands’
Charity Film Campaign

In an ef for t to suppor t the disaster 
affected areas, From August 2012, with 
the cooperation of about 1300 Aeon 
Group stores and an on-line site, Aeon 
started to deliver local Tohoku specialties 
at good value prices across the country, 
under the slogan ‘2012 Tohoku Support 
Order.’ It was well received all over Japan.

Catalogue sales of Tohoku Seasonal Foods
Hearing that people in temporary shelters were 
inconvenienced by stores being far away, Aeon 
dispatches trucks carrying goods to Ofunato and 
Rikuzentakata in Iwate prefecture, and to Ishino-
maki and Kesennuma in Miyagi. Additionally, in 
Rikuzentakata, where there is a large temporary 
housing site, Aeon also dispatches clothing and 
other goods. Aeon also operates temporary 
stores that can be constructed simply and quickly.

Truck Sales and Temporary Stores
Together with our customers

Together with the people of Tohoku

‘Project Aeon Joining Hands’Integrated Aeon Group

Aeon continues to support
activities in the disaster
affected areas.

In March 2012, exactly one year after the Great East 
Japan Earthquake, Aeon announced various activi-
ties connected with its ‘Taking Action for Great East 
Japan Earthquake Reconstruction’ program, includ-
ing measures under the slogan ‘a future of limitless 
promise’ to revitalize the disaster affected areas by 
offering local products to customers nationwide 
through Aeon stores. In that way, our customers 
throughout Japan could contribute to Tohoku recon-
struction through purchases at local stores. More-
over, the 350,000 Aeon employees joined together to 
implement the ‘Project Aeon Joining Hands’ through 
tree planting activities and volunteer efforts. Aeon is 
continuing to do what it can, project by project. As a 
regional lifeline, Aeon will continue to walk hand in 
hand with the community.

Together with our Customers and the People of the Tohoku area
The Aeon Group remains united around the theme of
‘Taking Action for Great East Japan Earthquake
Reconstruction’ in the disaster areas.

Disaster Relief Initiatives
Desire for reconstruction of disaster affected areas

Delicious Fukushima peaches
to the entire country

‘Aeon Hometown Foster Parents’

Helping to cut wood
and thrash rapeseed

15 16



17 18

Building stores with a low environmental burden, and building communities.
Aeon is involved in resource conservation and global warming prevention 
activities, with our customers and with local communities.

Aeon ECO Project
New Environmental Targets for 2020

“Bring Your Own Shopping Bag” Campaign

Reducing Plastic Bag Use 

Drink cartons and food trays
are recycled or broken
down into raw materials
for new productsSmart Aeon 

development 

Next Generation Eco-store

TOPVALU KYOKAN SENGEN
− Aeon’s Eco Products Brand promotes CO2 Emission 
Reduction and Resource Conservation

Totals for 22 Aeon Group Companies Based on the following weight estimates:
Drink cartons (1000 ml) = 30 g, Food tray = 7 g, Aluminum can (350 ml) = 16 g, PET bottle = 63 g

AEON Mall Yahata Higashi - the first Smart Aeon store

TOPVALU KYOKAN SENGEN
coreless single

ply toilet paper

Bio My Basket
 – incorporating plant

 derived materials

TOPVALU KYOKAN SENGEN brand food
storage refillable wrap mini

Aeon was named in the NPO Carbon Disclosure Project (CDP*) study for excellence in the Carbon Disclosure Leadership Index (CDLⅠ). 
In the 2012 study, 22 out of 500 Japanese companies were named for CDLⅠ, but Aeon was the only company from the retail industry. 
Aeon released CO2 emissions data for Malaysia and China as well as for Japan, and was commended for the detailed analysis of risk 
and opportunity related to CO2 management.
* CDP : the single global system measuring, managing, disclosing and sharing important urban and industrial environment related information. CDP’s 

worldwide survey covers around 5000 companies, including Japan’s 500 largest companies.

Environmental Conservation
Global Warming Prevention and Resource Conservation

Aeon’s 2012 Initiatives

TOPVALU KYOKAN SENGEN is a brand Aeon began developing and marketing in 2000. 
It is a line of eco-products emphasizing “4Rs” – reduce, reuse, recycle, return. Through 
this brand, Aeon aims to provide customers with products that attractively combine 
high quality and reasonable prices, showing that environmentally friendly products 
need not cost more.

In fiscal 2012, customers responded well to daily use products such as toilet paper 
and food storage refill wrap.

In 1991, Aeon embarked on efforts to conserve petroleum, the raw material of plastic bags, and 
at the same time cut CO2 emissions from the production of plastic bags by calling on custom-
ers to use their own shopping bags. This was the beginning of the “Bring Your Own Shopping 
Bag” campaign that was expanded to the “My Basket” campaign in 2000. In 2007, Aeon became 
the first national retail chain to begin the “Stop Free Plastic Shopping Bags” program. By the end 
of February 2013, our efforts covered 828 stores throughout Japan.

Since 2009, Aeon has donated part of the proceeds from plastic bag charges to environ-
mental conservation projects. 

We are planning to donate 86.80 million yen from fiscal 2012 profits for Environmental 
Conservation through local governments. In June 2011, we started distributing and charging for 
plastic bags made from plant derived material and since then the use of plastic bags has gone 
down, while the bags themselves, because of their composition, contribute to reduction of CO2 
emissions.
* Plastic bag income = Sales price − (consumption taxes + material cost)

Aeon’s Manifesto on the Prevention of Global Warming declared a 
CO2 emission reduction target for 2012 as 1.85 million tons less in 
comparison with fiscal year 2006 levels. That goal was met in 2011, 
one year in advance. With that, Aeon set new targets in the Aeon 
ECO Project plan that started in September 2012. With current 
increasing needs for energy use efficiency and power conserva-
tion, and with the experience of the Great East Japan Earthquake, 
Aeon has added perspectives of reducing energy use and devel-
oping renewable energy to environmental protection and has 
additionally taken on a clear role as a lifeline center protecting the 
community in disasters and emergencies. Aeon is determined to 
continue developing new goals to meet future needs. 

Aeon is the only company in the Japanese retail business sector to be awarded for 
excellence in climate change information disclosure

Since 2005 Aeon has been developing eco-stores, targeting reduction of CO2 
emissions by 20% compared to traditional stores, and striving to create environ-
mental friendly stores.

Aeon, however, sees a need to progress further in our efforts in “Eco stores 
development” with improved low environment impact, and have formulated 
five criteria incorporating the ideas of “community development” through 
collaboration with communities in regional disaster prevention and efficient 
energy use. To put the Aeon ECO Project into practice, 
Smart Aeon, the next generation of eco stores, has begun. 

The first Smart Aeon store, AEON Mall Yahata Higashi, 
opened in March 2013. Three more Smart Aeon stores are 
projected to open within fiscal 2013.  

At
Stores

On
Products

With
Customers

With
Customers

At
Stores

Collection bins for items such as drink cartons, food trays, aluminum 
cans, and PET bottles at Aeon stores encourage customers to recycle. 
Drink cartons and aluminum cans are recycled and some are broken 
down and used as raw materials for TOPVALU KYOKAN SENGEN brand 
products. Food trays and PET bottles are also effectively recycled.

‘Smart Aeon’ has been added to the criteria

Smart
Energy

Disaster
Prevention

and Regional
Infrastructure

Biodiversity
and

Landscape

Traffic
Situation

(Smart
Mobility)

Integration of
WAON and

internet

1,804.44
million reduction

Reduction in the 
number of 
plastic bags

63.4%

Percentage of 
customers declining 
plastic bags

Results for 2012
Total for 22 Aeon Group companies

Building for Tomorrow Together

For details on
Smart Aeon, see 

Highlight 1 (p. 5-6)

Private power generation
equipment installation

Solar panel installationTransition to LED lighting

Examples of Initiatives:

50% reduction in
energy consumption

200,000 kW from
renewable energy sources

100 disaster-prevention
facilities across Japan

Reduction
Strategy

Generation
Strategy

Protection
Strategy

Aeon

Project

Drink cartons

2012 (tons)  3,532t

approx.  337.59
million

Food trays

2012 (tons)  2,363t

approx. 239.04
million

Aluminum cans

2012 (tons)  3,825t

approx. 116.95
million

PET bottles

2012 (tons)  7,368t

approx. 117.73
million
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Selling MSC-Certified Products to Ensure 
Wild Fish Continue to Forever Reach Dinner Tables

FSC® Japan Certified
Wood Materials

Building Biodiversity Responsive Stores
Expanding Use of Eco-friendly

From left:
Dr. Juan Carlos Castilla (Chili)
Professor, Department of Ecology, Pontificia 
Universidad Catolica de Chile
Dr. Vo Quy (Vietnam)
Honorary President, Center for Natural Resources 
Management and Environmental Studies (CRES), 
Vietnam National University, Hanoi
Dr. Rodrigo Gámez-Lobo (Costa Rica)
President, Instituto Nacional de Biodiversidad (INBio)

Aeon Hometown Forests Program 
– AEON Mall Tsukuba

MSC-certified TOPVALU salted wild salmon

Store under construction MINISTOP store

(FSC-JPN-0036 ®FSC, A.C. All rights reserved.)

FSC certification on a
 TOPVALU KYOKAN SENGEN

note books

Izunuma/ Uchinuma
Dojyo-Namazu Study
Group (Miyagi Prefecture/
Aomori Prefecture)
Exhibiting small-scale
fish ways

PARCIC (Malaysia)
Mangrove reforestation workshop

 for neighboring fishermen

AEON Environmental Foundation

Aeon’s business depends on living products, such as agricultural and marine products. Recognizing this, 
Aeon is conscious of and actively promoting biodiversity through 
development and sales of products, as well as tree planting activities. 

Environmental Conservation
Conservation of Biodiversity

Aeon’s 2012 Initiatives

With
CustomersAeon Tree Planting Activities

Passing Thriving Forests on to Future Generations

The Aeon Hometown Forests Program has continued since 1991. Under this program, 
we join with our customers to plant trees on new store sites. The AEON Environmental 
Foundation works with national and local governments as well, planting trees to rejuve-
nate forests ravaged by natural disasters. 

As of February, 2013, 9,900,178 trees had been planted 
through these activities.

In 2013, after around 20 years of tree planting, the 
number of planted trees will reach 10 million. Aeon is looking 
forward to expanding tree planting activities over the next 
10 and 20 year periods. 

Biodiversity Award
Excellence in Biodiversity Maintenance 

Environmental Activities

Addressing Issues of Biodiversity 

Conservation and Giving Grants for

Since its establishment, the AEON Environmental Foundation has been 
awarding grants for activities related to the preservation and sustainable 
use of biodiversity in Japan and in developing countries. 

In fiscal 2012, 86.11 million yen was awarded to 73 organizations. We 
will continue in 2013 to call for grant applications.

For details on Aeon tree 
planting activities, see 

“Special Issue Aeon Plants
10 million trees” (p. 2-4) 

The AEON Environmental Foundation inaugurated the ‘Japan Awards for Biodiver-
sity’ to promote biodiversity conservation and sustainable use of biodiversity, as 
well as the MIDORI Prize for Biodiversity, two awards honoring recipients in 
alternate years.

The 2012 MIDORI Prize for Biodiversity was awarded to 3 individuals who 
contributed to the Aichi Target established in 2010 on the occasion of the 10th 
meeting of the Conference of Parties to the Convention on Biodiversity (COP 10) 
and the United Nations Decade of Biodiversity from 2011. A Forum for recipients 
was held in Japan after the awards ceremony in Hyderabad, India, and the COP 11 
meeting in October of 2012.

The third Japan Awards for Biodiversity will be conducted in fiscal 2013. 

The Marine Stewardship Council (MSC) certification assures consumers marine 
products harvested through properly managed fishing practices. The MSC certifica-
tion aims to help protect limited marine resources. The Marine Eco-Label seal of 
approval is placed on marine products caught by certified fisheries.

Aeon has been selling Alaskan red salmon, salmon roe and other MSC-certified 
seafood since 2006 and recently added salted mackerel and seasoned cod roe to the 
list. In total, as of the end of February 2013, we offer customers 21 MSC-certified 
products across 13 species—more than any other retailer in Japan. 

On
Products

On
Products

On
Products

Selling FSC® Certified Products 
Protecting the Forests and Nurturing Living Organisms

The Forest Stewardship Council certifies wood products and paper manufactured 
with timber from properly managed sustainable forests. 

Aeon has been selling notebooks and other FSC-certified paper products 
since 2008.

From fiscal 2011, Aeon has been using FSC certified materials for price tags and 
other widely used tags.

Aeon has been developing stores with attention to 
eco-system conservation. MINISTOP Co. Ltd., for example, 
uses 100% FSC Japan certified materials. The Koshigaya 
Lake Town East store was the first convenience store in 
Japan to acquire FSC certification. 

As of the end of February 2013, 58 MINISTOP stores 
are FSC certified, and we are aiming to increase this 
number.

Aeon presented its ‘KUZUNA MESSAGE for Biodiversity’* at the Japan Pavilion of the 
United Nations Conference on Sustainable Development in Rio de Janeiro under the 
theme of biodiversity and recovery from the Great East Japan Earthquake.

In May 2012, the Aeon Cheers Club (p. 25) along with children from five 
Asia-Pacific countries (India, Thailand, Fiji, Philippines, and Indonesia), participated in 
a pre-program at Natori, Miyagi Prefecture). In all, 30 children inspected the disaster 
areas in Tohoku. They planted trees, and exchanged views on natural environments 
differences among their countries. The children made a joint ‘Promise of the Future’ 
declaration, transcending borders to build a sustainable society, and two of the 
children acted as representatives to deliver the message at the Rio conference.
* Co-sponsored with The Japan Committee for the United Nations Decade on Biodiversity, the 

Committee on Nature Conservation, and OISCA. 

KIZUNA MESSAGE for Biodiversity at Rio +20

Yukari Ikeda (Aeon Cheers Club, Natori Store) and 
Agrawal Rajat (OISCA Children’s Forest Program) 
announce the KIZUNA Message as the two 
representatives of 30 participating children 

AEON Environmental Foundation

AEON Environmental Foundation
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TOPVALU’s Commitment to Safety 
and Customer Confidence

"Care-Fitters" and "Supporters 
for People with Dementia,"
 in Response to People with Disabilities 
and an Ageing Society

On
Products

At
Stores

At
Stores

At
Stores

Aeon developed its own TOPVALU brand of products to improve 
our customers’ daily life. In product planning and design, selection 
of manufacturers, finalization of product specifications, manufactur-
ing management, and sales, Aeon is creating products with our 
customer’s needs in mind.

During product planning and design, Aeon’s development, 
quality control, and customer service people scrutinize potential 
raw material suppliers, investigate possible safety concerns, examine 
the use of additives, research manufacturing processes, and 
consider other key issues to ensure that the final product is safe and 
without any health risks. We select manufacturers only after 
performing Aeon Supplier Code of Conduct* audits, product safety 
examinations, and plant hygiene inspections. 

Then, for confirmation, we ask manufacturers to make prototypes. 
Customer monitors and Aeon employees evaluate the prototypes, 
considering matters such as raw materials, additives, and manufactur-
ing processes. Following that, Aeon finalizes product specifications and 
then inspects production and sends only products that meet the 
criteria to stores. 

Thereafter, regular product quality evaluations, plant hygiene 
inspections and other types of audits are conducted to make sure 
that the products we offer pose no safety or other issues.
* Aeon Supplier Code of Conduct : Aeon has developed a manufacturers code of conduct to 

ensure that suppliers comply with national and local laws, operate safe and hygienic work 
environments, respect human rights and guarantee appropriate working conditions and 
wages.

Aeon Certified Auditor 
Training (overseas)

Making Stores 

Convenient and Comfortable 
for Everyone

Earthquake Disaster Training to 
Ensure Safety and Prevent Damage 
from Spreading

Group-Wide Disaster 
Prevention and Safety Drills

Remote controlled car parking
 for the physically disabled 

Step-free entrance

The badge and orange band 
worn by staff specially trained 
to assist customers with 
dementia

Role-playing in 
Caravan Mate training

Disaster drill (AEON Inage Store, 
Chiba Prefecture)

Disaster drill (AEON Hiroshima 
Gion Store, Hiroshima Prefecture)

Care-fitter Training Session

(AEON LakeTown)

Product 
development based 
on direct customer 
input

TOPVALU customer 
service gathers 
customer feedback 

Manufacturing plants 
meeting Aeon’s strict 
facility, labor, 
environmental and 
other standards

Thorough distribution 
management

TOPVALU
Quality

Assurance

8 TOPVALU brands

 5 TOPVALU Commitments

We shall reflect the voices of customers in our products.

We shall offer safe, reliable and environmentally friendly products.

We shall present product information in an easily understandable way.

We shall offer products at affordable prices.

We shall guarantee our customers' satisfaction.

1
2
3
4
5

Aeon Product 
Planning and 

Design

Selection of 
Manufacturers 

that Meet Aeon’s 
Standards

Sales through 
Aeon Group 

stores

Distribution
by Aeon

Aeon developed its own building standards based on 
the Heartful Building Law of 1994 (revised December 
2006 as the Barrier Free Law*). We use these standards 
when building new stores or remodeling existing 
locations. As of the end of February 2013, over 680 of 
our facilities had been certified as compliant with the 
Barrier Free Law.

We are also committed to incorporating universal 
design elements, to strengthen store function and 
design.

Recognizing that the number of seniors among 
our customers is increasing, we aim to incorporate 
universal design concepts in all of our stores.
* The Act for Buildings Accessible to and Usable by the Elderly and 

Physically Disabled, also known as the Heartful Building Law, was 
revised and renamed the Barrier Free Law in December 2006.

We encourage Aeon employees to acquire Care-fitter* certification to help 
ensure that seniors and people in need of assistance can shop at our stores 
with total confidence. Certified Care-fitters numbered 9,587 as of February 
29, 2013. 

To allow a proper understanding of dementia, a training course is 
being offered to employees for the Supporters training. As of February 
2013, there are 35,783 Supporters and 740 ‘Caravan Mate’ trainers.
* Care-fitter certification is administered by the non-profit Nippon Care-Fit Service Association
** Supporters for people with dementia are certified through a prescribed curriculum course 

to give care to people with dementia and support to their families.

Since 2011, taking lessons from the experience of the Great East 
Japan Earthquake, Aeon has been twice yearly conducting 
Group earthquake disaster drills to ensure quick action for the 
safety of employees and customers in the event of a disaster. 

In 2012, the drills were conducted in March and October. 
The training in October assumed a major magnitude 7 earth-
quake with epicenter off the Tokyo Bay Urayasu coast, affecting 
Aeon headquarters at Makuhari, Chiba. Based on our BCP 
(Business Continuity Plan), we instituted an Aeon Group Earth-
quake Task Force at AEON Inage Store. We made the assump-
tion further that the headquarters of each of the group compa-
nies in the Tokyo metropolitan area was damaged, and that a 
Task Force had to be set up in each company to take control. 

Between November 2012 and February 2013,we inaugu-
rated Group Local Emergency Response offices in 8 areas 
across the nation, from Hokkaido to Okinawa, each one 
responsible for working together with Aeon Group companies 
in their area.

Aeon is taking initiatives to ensure that customers enjoy shopping in our stores 
with confidence, and that Aeon locations offer comfort and convenience 
to people of all ages and people with handicaps.

Commitment to Safety 
and Confidence

Aeon’s 2012 Initiatives

AEON

In 2003, Aeon instituted its own trade code, the Aeon Supplier Code of Conduct*(COC), to ensure that producers of TOPVALU 
products comply with national and local laws and standards. Thereafter, Aeon has been working with contracted manufacturers to 
assure respect for workers’ human rights and guarantee appropriate working conditions. 

Until 2011, we have been mainly applying the Aeon Supplier COC to TOPVALU products 
produced in Japan and overseas for domestic consumption. From 2012, having set up a structure of 
three headquarter locations - in Japan, China, and ASEAN (Malaysia), management of policies and 
compliance for contracted producers of TOPVALU products are supervised directly in each area. 

Aeon is committed to operating with social responsibility, along with our TOPALU contracted 
supplier partners in Japan, China, and ASEAN countries.

Aeon respects and honors the human rights of people in China and ASEAN 
countries working on site to produce TOPVALU products, and we maintain 
an appropriate working environment
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Cumulative total of 

¥1,941.39 million 
in goods donated as of 

February 2013

Contributing to Environment Conservation

and Tourism Expanding Local WAON

Comprehensive
Cooperation Agreements
with Local Governments to Promote
Economic Development and
Safe Communities

Promotion of

Fairtrade Goods 
to Support Producers in Developing Countries

WAON is a system of e-money pre-paid cards available at 150,000 participat-
ing stores throughout Japan. In the case of Aeon’s Local WAON cards, a part 
of the proceeds from sales goes to social contributions for communities.* 

The social contributions that result from Local WAON card use are 
wide-ranging, and include community environment conservation efforts, 
promotion of tourism and sports, preservation of cultural assets, and animal 
welfare. As of February 2013, there are 82 different Local WAON card 
programs featuring wonderful local color, and the contributions to local 
communities for fiscal 2012 topped 120 million yen.

As of February 2013, a total of over 31 million cards had been issued 
since the start of the WAON system in April 2007, and the use of WAON cards 
continues to spread. Aeon can offer customers the convenience of an 
e-money pre-paid card while at the same time actively contributing to the 
support of local communities.
* with some exceptions

Countless volunteer organizations throughout local 
communities in Japan are in need of support. At the same 
time, countless Aeon customers would like to support 
organizations devoted to their local communities. Aeon, as 
a local community member, launched the Aeon Happy 
Yellow Receipt Campaign to link customers and volunteer 
organizations. Customers participate in the Campaign 
simply by taking the yellow receipts they receive when 
making purchases on “Aeon Day,” the 11th of every month, 
and placing them in a box labeled with the name of an 
organization or a particular activity. Aeon then contributes 
goods accordingly at a value of 1% of the total amount of 
the receipts.

In Fiscal 2012, the Campaign had expanded to include 
22 companies and 1,263 stores, and we contributed goods 
worth approximately ¥274,530,000 to a total of around 
21,800 organizations. Since the Campaign’s inception in 
2001, 172,400 organizations have received support totaling 
around 1.94 billion yen.

We encourage our customers to participate in the 
Aeon Happy Yellow Receipt Campaign. Among other 
efforts, we offer volunteer organizations a chance to come 
into stores to talk about their activities. We plan to actively 
pursue new initiatives that will allow participation by as 
many of our customers as possible.

The Aeon Welfare Fund was established in 1977 to promote the 
welfare of persons with disabilities and to support their indepen-
dent participation in society. Aeon has carried out various 
projects, focusing on donating special vehicles and contributing 
to volunteer activities, through matching of employee 50 yen 
monthly contributions. As of the end of February 2013, 53,000 
Aeon employees are participating in this program. 

In Fiscal 2012, as in fiscal 2011, a total of 6 vehicles was 
donated - one vehicle each to the welfare facilities of persons with 
disabilities in Aomori and Miyagi prefectures, and two vehicles to 
the facilities in Iwate and Fukushima prefectures, all areas severely 
damaged by the Great East Japan Earthquake,. A total of 38 
vehicles have been presented so far from the Aeon Welfare Fund.

Volunteer activities included roughly 920 visits to welfare 
facilities, with events such as Christmas parties or ‘setsubun” 
(bean-throwing festival). 

A total of around 8,700 facilities have been visited so far.

Donation of a
welfare vehicle

Christmas party at a
welfare facility

Comprehensive Agreements
with Kyoto Prefecture

FLO
(Fairtrade Labeling
Organizations
International)
certification logo

Awarded the first ‘Social
Products Award’ and the
‘Monde Selection’ Silver Prize

Event organized
with students

Responding to customers’ desire to do something 
through their purchases for the world’s underprivi-
leged, Aeon began developing and marketing 
Fairtrade* coffee, chocolate and other products in 
2004.

In fiscal year 2012, to promote awareness of 
Fairtrade, Aeon worked with high school and 
university students on redesigning the packaging of 
Fairtrade chocolate. ‘TOPVALU Fairtrade Chocolate’ 
originated in a proposal from students at Chuo 
University. A Fairtrade public relations event to 
solicit packaging ideas, held at AEON LakeTown, was 
organized together with high school and university 
students.
* Fairtrade means doing business with producers in need of 

support in developing countries and setting product prices at 
levels appropriate to the labor involved. The initiative helps 
producers attain economic and social autonomy and also 
supports environmental conservation.

Aeon has entered cooperation agreements with local govern-
ments to effectively combine respective resources for disaster 
preparedness, social welfare, and environmental conservation, 
and, through Local WAON cards, to stimulate commerce and 
tourism. The first Agreement was concluded in June 2010 with the 
Osaka Prefectural government. At the end of February 2013, we 
had agreements with 41 prefectural governments and 8 govern-
ment ordinance cities (as of February 2013). 

Through these agreements, we are, providing emergency 
supplies and emergency shelters for times of disaster, 

holding local product fairs and promoting local 
tourism through our stores, and working with local 
governments to plan and market boxed lunches 
made with local agricultural products. In this way, we 

are also helping to stimulate local economies and 
improve daily life services.

Kyoto Nijo Castle WAON
A portion of proceeds are
used to support repairs
for World Heritage site
Nijo Castle in Kyoto

Place yellow receipts in the
box for the organization
they wish to support

Stores calculate the 
total value of receipts 
for each organization

Receive goods worth 1% 
of the total value of receipts
contributed to their cause

Customers
Volunteer

organizationsStores

To create a richer society, we are promoting initiatives with our customers and
with local communities, to stimulate regions and support people
locally and internationally for a better life.

Contributions to Society
Aeon’s 2012 Initiatives

In the
Community

In the
Community

In the
Community

In the
Community

Around the
World

Supporting Local Communities
through Customers’ Purchases

Aeon Happy Yellow 
Receipt Campaign

Aeon Welfare Fund
 Supporting Disabled Persons

82
different types
of Local WAON

Administrative
divisions: 

41 prefectural
governments and

8 government
ordinance cities
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Environment Minister’s Award 
—Exchange / local revitalization 
enhanced by bees—
by  Hiroshima Prefectural Yuki 
High School

Education, Culture, Sports, 
Science and Technology
Minister’s Award
—Environmental conservation 
activity that takes advantage of 
our abundant reeds —
by Tochigi Prefectural Agricultural 
High School

Prime Minister’s Award
—Biodiversity conservation
through duck farming—
by Aichi Prefectural Saya
High School

Visiting a recycling plant

Child-raising Seminar
by Prof. Katsumi Tokuda,

professor of the University of
Tsukuba, Graduate School

Ms. Saori Yuki and Ms. Sachiko Yasuda 
singing a nursery rhyme

Aeon Cheers Club National Meetings
in Hokkaido

‘Biodiversity Training Tasmania Tour’

The Aeon Cheers Club provides hands-on opportunities for first through ninth-grade students 
to learn about the environment. Young people living near Aeon stores can come together once 
a month or once in two months to participate in Aeon Cheers Club environmental activities 
with the support of store employees.

The theme for fiscal 2012 was ‘Recycle.’ Around 400 clubs and around 6500 students from 
all over Japan participated, learning about recycling by visiting recycling plants and viewing 
material recovery and recycling operations at stores, such as drink cartons and food trays, to 
understand recycling. In July 2012 the Aeon Cheers Club National Meetings were held in 
Okinawa and Hokkaido. A total of 50 clubs and around 250 awardees gathered, with each club 
reporting on learning outcomes for the year and participating in nature experience programs. 
For fiscal 2013, activities will center around the theme of ‘Resources’ (energy).

In addition, Aeon conducted the Junior High-school Students Environmental Essay 
Contest. In fiscal 2012 the winners participated in ‘Biodiversity Training Tasmania Tour’ held at 
the Australian island. Such activities are to be continued in fiscal 2013.

Aeon has been organizing the Aeon Sukusuku Laboratory yearly 
at Aeon shopping centers since 2007. This is directed to families 
raising children and includes seminars on childcare led by experts 
in the field, as well as singing of Japanese nursery rhymes and 
songs, with children and parents enjoying a meaningful chance 
to sing together.

Aeon began the Rice Paddy Activities for 
Elementary School Students project in 2008. 
This is an effort undertaken with local 
agricultural cooperatives and NPOs to teach 
children about food and sustenance by 
letting them experience the production 
process from planting through harvest, and, 
ultimately, the sale of rice at a retail store.

In fiscal 2012, the 5th year of the project, 
Aeon expanded to include Akita, Iwate, 
Shiga, and Saga prefectures.

The activity will be continued in fiscal 
2013.

The rice that is being cultivated 
by children is labeled ‘Specially 
Cultivated Gurinai Rice.’ It is 
cultivated with a minimum of 
pesticides and chemical 
fertilizers less than 50%. (The 
children of Saga prefecture 
produce “TOPVALU Kyushu 
Hinohikari’ rice.)

High-school students from Laos
and Cambodia trying their first
yukataand Japanese fans at a
traditional Japanese dance class 

Eco-one mascot

Japan-China High-school Student
Exchange Program farewell party

The Teenage Ambassadors program brings overseas students to Japan for high school classes and 
workshops on the environment. By the end of 2012, 1,064 high school students from 16 countries had 
participated. 

In fiscal 2012, high school students invited to Japan from Cambodia and Laos enjoyed cultural 
experiences such as visiting temples and wearing kimonos. They visited eco-stores in Hokkaido and 
participated in nature experience programs. Similarly, Japanese high school students visited Cambodia 
and Laos and observed high school classes at local schools and visited primary schools built as part of the 
Aeon’s school construction support project. 

Exchanges between high school students from Vietnam and Myanmar are planned for fiscal 2013.
For the Japan-China High-school Student Exchange Program, launched in fiscal 2009, 285 high 

school students from Japan and China have so far experienced each other’s countries. As fiscal 2012 
marked the 40th anniversary of normalization of diplomatic relations between Japan and China, our 
program sought to foster friendship and trust through increasing the program to include 100 participants 
from each country, and to include home stays and mutual school visits and participation in classes. 

The AEON Environmental Foundation, desiring to give children a chance to learn about the 
future of the global environment, implemens the “Gentle to the Earth Essay and Activity Report 
Contest.” In fiscal 2012, we solicited essays on the theme of ‘What each individual can do for the 
environment.’ Entries came to a total of 16,032. Among  schools that submitted over 10 entries, 5 
outstanding schools were awarded the AEON Environmental Foundation Prize (school division).

With the goal of raising environmental conscious-
ness  through providing high school students 
who have engaged in daily environmental 
activities a forum to report their achievements, 
and an opportunity to connect with other 
schools, Aeon instituted the AEON eco-1 Grand 
Prix in fiscal 2012. 216 entries were received from 
193 schools throughout Japan. Enthusiastic 
presentations were made on themes such as 
prevention of global warming, biodiversity 
preservation, energy conservation. 

Nagahama City Hayami Elementary
School, Shiga Prefecture

Daisen City Kyowa Elementary
School, Akita Prefecture

Saga City Akamatsu Elementary
School, Saga Prefecture

Morioka City Shibutami Elementary
School, Iwate Prefecture

Aeon supports education, international exchange, and other youth programs,
domestically and internationally, to make a better future based on the healthy
development of young people who are the leaders of tomorrow.

For Next Generation
Development

Aeon’s 2012 Initiatives

In the
Community

In the
Community

In the
Community

In the
Community

Around the
World

AEON 1% Club

AEON 1% Club

AEON 1% Club

AEON 1% ClubParent-child interaction through
nursery rhymes and songs

Aeon Sukusuku Laboratory

Promoting Sound Development of Youth
through Hands-on Environmental Education

Aeon Cheers Club

Promoting high-school students’
eco-activities

Aeon eco-1 Grand Prix

Aeon is thinking seriously about the 
environment and about next generation leaders

Aeon co-hosted the “Gentle to the Earth 
Essay and Activity Report Contest.”

Learning through Rice Cultivation about
Sustenance and Our Place in the Natural World

Rice Paddy Activities for
Elementary School Students

Building Friendship Through
International High School Student Exchanges

Teenage Ambassadors Program
AEON Environmental Foundation

Awards Ceremony
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Tree planting plaque

Students from four countries passionately
discuss the Environmental Future Initiative
Declaration in English

Scholarship students from Indonesia
and Vietnam

Water supply facilities in Laos 
Aeon TOPVALU
mineral water 

Event at an Aeon Shopping Center 

A grant for library books and library
furnishings was made for children
of Vietnam

Nutritious food for children
in Vietnam
© Save the Children Japan

©JCV, all rights reserved

Vaccination
of children
in Myanmar

Viewing the electric car
battery recharging station
at AEON LakeTown

Memorial tree planting
at Tanohata Village,

Iwate Prefecture

Old school building in Myanmar with no walls

Children at the newly opened school at Gangaw

For Next Generation
Development

Aeon’s 2012 Initiatives

In partnership with the Japan Committee for UNICEF, Aeon is supporting construction 
of schools in depressed parts of Asia. We collect donations for the School Construction 
Support Project from customers in stores and other facilities operated by Aeon Group 
companies across Japan. Through 2009, we helped construction of a total of 326 
schools in Cambodia, Nepal, and Laos, giving around 230,000 children a chance to go 
to school.

With a three-year plan, commenced in 2010, in place, support of school construc-
tion in Hue Province, Vietnam resulted in the building of 21 schools, allowing 6300 
children to attend classes. 

In 2012 a new program to support school construction in Myanmar began. 30 
schools are scheduled to be built in three years time, and in March 2013, the first school 
support project, the Aeon Gangaw School was completed and the school opened. 

Since 2008, Aeon, in collaboration with our partner 
Fashion Service NANIWA, has been collecting PET 
bottle caps from our customers. The caps, as recyclable 
resources, are sold for cash that is in turn contributed to 
three international organizations* that support 
children in Asia ś developing countries. 

In fiscal 2012, cash from 341,160,000** bottle caps 
was donated to these organizations. The funds will 
provide vaccines, nutritious food, and books to 
children in Asia.
* The three international organizations are:

Plan Japan
Save the Children Japan
Japan Committee Vaccines for the World´s Children (JCV)

** Caps collected from August 21, 2011 through August 20, 2012.

In 2010, Aeon started the Aeon and UNICEF Safe Water 
Campaign, for setting up facilities in Laos and Cambodia to 
provide safe water and free the children from walking long 
distances to fetch water. 

In fiscal 2012, around 28 million yen were raised from 
customer donations and the same amount, around 28 
million yen, from AEON 1% Club contributions. During the 
campaign period, one 500 ml bottle of TOPVALU natural 
mineral water garnered 5 yen for donation, amounting to 
1.5 million yen – for a total of 57.5 million yen to be donated 
to the Japan Committee for UNICEF.  

Forty thousand people a year have access to safe water 
as a result of the campaign.

Aeon Asia Eco-Leaders (formerly ASEAN University Students Environmental Forum) was 
initiated in fiscal 2010 to provide an opportunity for university students in the Asia region to 
gather and cultivate mutual understanding through discussion and observation of condi-
tions outside their countries.

In fiscal 2012, for the 3rd year of the program, students from Japan, Thailand, Vietnam, 
and for the first time – Indonesia, met at Kasumigaura, at Lake Biwa, to discuss ‘water and 
the economy.’ They also had the chance to visit the traditional culture of Japan in Kyoto, and 
to deepen their understanding of the diversity of value.

In fiscal 2013, the event will be held in Jakarta, and Malaysia will be added as a 5th 
participating country.

The Aeon Scholarship program was established in 2006 
to provide financial support to university students, 
leaders of the next generation, in Asian countries. 

In fiscal 2012, Indonesia became a recipient for the 
first time and two Indonesian schools were awarded 
grants, in addition to schools each in Japan, China, 
Thailand, Vietnam. For Vietnam, added in 2011, two 
additional schools were added, for a total of 4 schools.

From fiscal 2013, Aeon plans to add universities in 
Cambodia and Myanmar. 

The Asian Students Environment Platform was inaugurated in 2012, following the 
2011 United Nations Decade on Biodiversity. The purpose is to develop human 
resources in the environmental field. 

For the 1st Platform, students from Waseda University in Japan, Tsinghua 
University in China, and Korea University in South Korea, 60 students in all, partici-
pated under the theme of ‘Thinking About Culture and the Environment.’ 
Through various fieldwork programs, such as viewing electric car battery 
recharging stations, or memorial tree planting, they increased their understand-
ing of biodiversity and environment conservation.

The Platform will be held in Korea in 2013, adding Vietnam Hanoi University 
to the three universities that participated in 2012.  

The plan is to increase the number of participants each year, and in 10 years time 
to have the forum include participants from all of the ASEAN and East Asian countries.

Around the
World

Around the
World

Around the
World

Around the
World

Around the
World

Around the
World

* Privately funded exchange students 
from Asian countries

Japan

China

Thailand

Vietnam

Indonesia

Total:

14

8

2

4

2

Grants 2006-2012
country           universities     grantees

239

1,989

24

90

6

2,348

*

Learning the diversity of values through
discussion about environmental issues

Aeon Asia Eco-leaders

Bringing Clean Water to Children
in Cambodia and Laos

The Safe Water
Campaign

Providing Vaccines, Food,
and Books to Children in Asia

PET Bottle Cap
Collection Campaign

To deepen understanding of biodiversity
and environmental conservation

The Asian Students
Environment Platform

To Support Exchange Students from Asian
countries and Students in Asian countries

Aeon Scholarship Program

Spreading the joy of going to school!

School Construction Support Project
AEON 1% Club

AEON 1% Club

AEON 1% Club

AEON 1% Club

AEON Environmental Foundation
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Aeon Commitment

[Peace]: Aeon is a corporate group whose operations are dedicated to the pursuit 
of peace through prosperity.
[People]: Aeon is a corporate group that respects human dignity and values 
personal relationships.
[Community]: Aeon is a corporate group rooted in local community life and 
dedicated to making a continuing contribution to the community.

Aeon abides by the unchanging principles of “pursuing peace, respecting 
humanity and contributing to local communities,

always with the customer’s point of view at its core”.
The "Aeon Commitment" was established to help us implement these 

principles and to guide us in our practice of our Customer-First philosophy.

Peace

People Community

The
Customer

The word ÆON (Aeon) has
its origins in a Latin root meaning "eternity."

Peace

People Community

The
Customer

Aeon Sustainability Principle

Aeon aims to realize a sustainable society with stakeholders based on our 
basic principle of “pursuing peace, respecting humanity and contributing 
to local communities, always with the customer’s point of view at its core.”
With “realization of a low-carbon society,” “conservation of biodiversity,” 
“better use of resources” and “addressing social issues” as core principles, 
we will think globally and advance activities locally.

We hope to create a future of limitless promise by transforming daily life 
through our open, dynamic approach.

Aeon has nearly 250 subsidiaries and over 350,000 employees in Japan, China and ASEAN countries. It provides 
pleasant and convenient shopping to customers that fits to local conditions. We support daily life needs with a broad 
array of functions to make life more comfortable for customers.

Aeon is contributing environmentally and socially through business operations, and also through promoting 
initiatives of the AEON 1% Club and the AEON Environmental Foundation. 

What is a company’s role in society? What do customers expect from 
Aeon? What should Aeon’s aims be as a company?

The AEON Group 1% Club (now, the AEON 1% Club) was inaugurated 
in 1989 in response to such questions, and with the philosophy that 
Aeon should be a company that, for the future and for the community, 
makes proper use of the benefits we receive from our customers. 

Our major group companies contribute 1% of pre-tax profits for a 
variety of activities centered around environmental conservation, 
international cultural and ‘people to people’ exchanges and human 
resources development, and revitalization of local culture and commu-
nities. As a retailer, we are positioned to carry out programs with our 
customers and we intend to continue to value joining hands with our 
customers. 

Aeon is promoting ‘sustainable management’ that contributes both 
to the development of a sustainable society and to the growth of the 
Aeon Group. 

The basic principle representing the shared philosophy and 
action of all the people of the Aeon Group the world over is ‘pursu-
ing peace, respecting humanity and contributing to local communi-
ties, centered on customers.’ In 2012, Aeon expanded the ‘Aeon 
Happy Yellow Receipt Campaign’ to China, and the ‘Aeon Cheers 
Club’ to Malaysia, both of which activities started in Japan. As part of 
our recognition of our social responsibility in Japan, our support for 
reconstruction following the Great East Japan Earthquake is 
ongoing. In 2013, the number of trees planted in Aeon’s Tree planting 
Activities in Japan and overseas since 1991 will exceed 10 million. 
These activities and efforts embody the fundamental Aeon 
principles.

In March 2011 Aeon instituted the “Aeon Sustainability Principle.”
With four priorities: 1) realization of a low-carbon society, 2) 

conservation of biodiversity, 3) better use of resources, 4) addressing 
social issues. A system of Key Performance Indicators (KPI) was 
devised to quantitatively apprehend achievement in each priority 
area, and we instituted practices to determine performance of 
medium-term goals set for fiscal 2013 and long-term goals for up to 
fiscal 2020. The KPI progress is reported annually on the website in 
the report to stakeholders. (the 2013 report will be available in 
September, 2013).

Through dialogue with our diverse stakeholders, Aeon will 
continue to seriously confront environmental and societal issues 
associated with our business activities, to strengthen our capabilities 
in sustainable management and to achieve a sustainable society. 

About AEON Group To Our Readers

AEON 1% Club

We aim to foster plentiful life and an earth that has a variety of riches. 
Without the earth’s riches, all living things, including humans, could not 
survive. To protect the earth’s environment, it is essential that private 
enterprises and citizen groups work together with local and national 
government agencies. The AEON Environmental Foundation (formerly 
AEON Group Environmental Foundation) was founded in 1990 with the 
intention of supporting and giving assistance to like-minded groups 
actively developing activities to protect the global environment. 

Since the start, AEON Environmental Foundation has been 
implementing tree-planting activities around the world, as well as a 
variety of joint environmental protection initiatives, such as develop-
ment of human resources in the fields of the environment and 
biodiversity. 

AEON Environmental Foundation

Aeon Basic Principles

Aeon Group
Mid-term

Management
Plan

Senior shift

Urban shift

Asia shift Digital shift

Societal
Development

Group Growth
Medium-term InitiativesMedium and Long Term Initiatives

Yukio Ishizuka
Group Chief Environmental Officer
AEON CO., LTD.

Service Business

E-commerce Business

Strategic Small
Size Store Business

Specialty Store Business

GMS (General Merchandise
Store) Business 

Shopping Center
Development Business

DS (Discount Store) Business

China Business

Drugstore &
Pharmacy Business

ASEAN Business

Financial Service Business

SM (Supermarket) Business

Realization of a Sustainable Society

Aeon Sustainability
Principle 4 Priorities

Better use of
resources

Conservation of
biodiversity 

Realization of a
low-carbon society

Addressing
social issues


